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Can a sports car have five doors? Whatever it is, it offers seating for five, 53 cubic 
feet of cargo space, an available 180-hp engine and a 6-speed manual transmission. 
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EDITOR’S NOTE 


We Hear You 


A MAGAZINE MUST LISTEN TO ITS READERS. WE CREATE 
this publication out of our own passion, knowledge, and 
instincts every month, but it’s just as important to know 
what you want and expect from us. Through studies and 
by reading our e-mail, we've heard you tell us that while 
you like our combination of journalism, lifestyle, and ser- 
vice, what sends you drilling down through our pages every 
month is clear, smart presentation of the Web’s changing 
resources. That dovetails with our 
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own experience: While we con- 


i 
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tinue to enjoy the Net as an en- 
tertainment andcommunication 
platform, increasingly we look to 
it for things that are useful, even 
vital, in our daily lives. 

That said, watch forsome 
changes in this issue. It’s hardly a 
redesign—I’m proud to say that 


the Society of Publication Designers 


just bestowed three merit citations 
on Y-Life for the past year’s work 
by design director GAIL GHEZZI, 
consultant ROBERT PRIEST, and 


our art and photography staff, 


and we don’t fix what isn’t broken. You will, however, 
see subtle changes in several areas of the magazine. 

First, Web Guide, our comprehensive review section 
in the back of the magazine, has been reengineered to 
make it more task-oriented. We're now focusing on how 
the.sites can help you achieve your everyday goals, rather 
than just reviewing the contents of their pages. 

Next, take a look at Web User, our up-front section 
that explains in a short, snappy way how to get things done, 
whether it’s tweaking your browser or networking your 
home. The digital age keeps throwing new stuff at us; this 
is our way of helping you keep up with things without hav- 
ing to enroll in an extension course. We've added a page 
to Web User, most of which went toward enhancing and 
expanding our popular Step by Step feature. 

Finally, we’ve rearranged our opening section, Click!. 
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While we enjoy 
 theNetasan 
_ entertainment and | 
communication plat- | 
_ form, increasingly 
we look to it for 
things that are — 
useful, even vital, in 
our daily lives 
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On the second page, you'll find Up & Coming, a brief cal- 
endar of events you'll want to keep an eye on in the 
coming month. That's followed by Cut & Paste, a sampling 
of the most interesting trends, topics, and follies that 
crossed our browsers this month, told in text and pictures. 
Then comes Net Buzz, where we sum up recent Net news 
(and take our own shots pro and con) to give you a con- 
cise sense of what’s been happening online. 

From there on, starting with 
the very popular, very talented 
Incredibly Useful Sites, you get 
all the familiar departments you 
know and appreciate. Credit for 
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| these midflight maneuvers goes 
especially to senior editor CREE 
| McCREE, who oversees Web 
| | Guide, departments editor RON 
_ BEL BRUNO, who juggles Click! 
| _ and the front sections (among 
_ other things), and technology 
editor DON WILLMOTT and se- 
_ nior editor ROB BERNSTEIN, 
_ who reshaped Web User. 
Thanks, guys. You may not al- 
ways listen to me, but you've been listening to our readers. 

Oh, and while we're listening: This month marks our 
second annual “Sites We Love” feature, where we sound 
off on our favorite bookmarks, whether supremely useful 
or utterly frivolous. Two changes: This year we've added 
a selection of our least favorite sites, and we've opened 
up the fun to our readers. Send the sites you love to 
Yilreadermail@ziffdavis.com, and we'll print some of your 


faves in an upcoming issue (for more details, see page 67). 


BARRY GOLSOWM, EDITOR IN CHIEF 


JAY GULLIXSON 
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VOLUME 8 


_ ERNET LIFE 


_ THE EVOLUTION OF BASEBALL 
50 b _ America’s game has gone totally high-tech and on-demand. 
” With the help of Chippy the Web chimp, we show you what 


fans can expect this season 


_ THE ALL-STAR, ALL-WIRED TEAM 
56 b _ Our first-ever dream team of technophilic ballplayers. PLUS: 
Curt Schilling, the game’s most wired player : ARZ 


COVER STORY: SITES WE LOVE AND HATE (BEST AND WORST) 
Our second annual peek into the secret bookmarks of Y-Life 
staffers reveals the sites we just can’t live without. PLUS: 10 we 
despise, and a call for readers’ picks and pans 


_ WIRED CITIES 
| 68 > _ Yes, San Francisco is still tops, but Boston, Los Angeles, San Diego, 
FF and Salt Lake City are gaining on it—fast. PLUS: Seven steps toa 


more wired nation 


_. SPIDEY AND THE WEB, TOGETHER AT LAST 
72 > _ The release of the Spider-Man film has the Web all sticky 


INCREDIBLY USEFUL SITES 

Blanket the market with your résumé, learn just enough of a 
foreign tongue, get the inside scoop on your employer, browse 

a global newsstand, and become a rock star—all before breakfast 


= Crack that mystery phone number—without having to call 
= Faced with the unexpected, ferret out a reliable plumber 
= Inspired to gush in earnest? Track down your favorite author 


WEB USER 

= HDTV: These six sites have all the answers 

= John. Doe.name: Now you can be the boss of your own domain 
= Setting up a home network: You can do it—here’s how 
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| 
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One,wired primaté 


DEPARTMENTS 


EDITOR'S NOTE You talk, we listen—a guide to the ways we've made 


Y-Life even easier to love this month 


| | | MESSAGE CENTER > LETTERS TO THE EDITOR Replies from all 


CLICK! A spectacular view of Net traffic, the Cannes Film Festival's 
online home, a roving bot reporter, Odd Todd’s strange fortune 


| 24 HOME & OFFICE Three sites for Web-based business meetings, and how to 


save a bundle: Get your office equipment and printing services online 


STYLE Gifts for the cap-and-gown set, smart luggage for serious travel, sites 
ck, amuck, on the | 


to tour Europe by—in new-grad, backpacker, stay-connected style 


CONTENT Animator Chuck Jones’s Net legacy, the many vocal moods 


of an MP3.com pop star, the allure of online sleuth game Crime Scene 


COOL TOOLS The ultimate MP3 player, a handy fabric keyboard for 
your Palm, a TV that could turn just about anyone into a couch potato 


96 _ PRETTY STRANGE Crack the Pong code, snicker at girlish love odes, observe 


the wonder that is Megaball, meet an insane crime-busting duo 


_ MP3 freedom 


77] ROGER EBERT > CRITICAL EYE My Second Opinion Came From the Net 
| ~ When thyroid cancer struck, the Web was there to break the fall 


| | ANGELA GUNN > NET ETHICS Dont Steal This Column! Plagiarism doesn’t pay, 


online or off PLUS: Is it wrong to peek at your brother's old computer files? 


Dry, wry, dancing bones 


[yq| ROBERT SCHEER > PRIVACY WATCH Doni Let Spam Choke the Next Net 


Unwanted e-mail poses a major threat to the world of wireless 


| _ WEB GUIDE > NEW, NOTABLE & FUN REVIEWS Funk music. 
_ championship tennis, DVDs, theme parks, wind sports, summer camp, 
| _ Mother’s Day, gardening, personal finance and wills, discount outlets 


_ WEB LAB > BEST JOB-HUNTING SITES These times breed the need, more 
| _ than ever, for online career services. Monster is one of many sites that can 
help casualties of the recession get back to the watercooler N 
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THE TRAVEL SITE 
WITH THE MOST LOW FARES. 


The most available fares. The most flight options. The most Web fares in one place. 
Scans more than two billion possibilities in seconds. Easy to navigate. Easy to use. 


THE MOST LOW FARES TO PLANET EARTH. ORBITZ.COM 


BITZ 


Proudly created by the World's Leading Airlines. 


© Copyright 200L- Orbitz LLC Al rights reserved Orong the Orbitz logo-and phrases, and all 
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Technology that makes sense. 


Look closely at a paperclip 
and you'll see a model of simplic- 
ity, efficiency and common sense. 
Look closely at our new line of 
printers and you'll see imaging 
advancements based on the very 
same principles. 

Equipped with innovations 
such as individual ink tank sys- 
stems and direct connect, comput- 
erless photo printing? the 2002 
Canon printers offer something 


better than mere technology. They 


offer technology that makes sense. 


2) 
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Individual Ink Tanks Direct Connect Printing 
Our new line of printers for 2002 feature Introducing the S820D Photo Printer with Canon’s exclusive Bubble Jet Direct technology. 
the Canon individual ink tank system. Bypassing the PC, our direct interface cable plugs right into the Canon PowerShot’ S30, S40, S330 
Since inks are separated, they can be changed and S200 digital cameras for instant printing. 
individually, as opposed to replacing the entire There’s even a built-in PCMCIA Type II memory card slot for most memory cards,” making 
cartridge when only one color runs out. The result the S820D Photo Printer a perfect companion to virtually any digital 


is substantially reduced ink waste. camera. Of course, it also works beautifully when connected toa PC. Byer 


MicroFine Droplet Technology” 


Our cornerstone technology, this 
highly-advanced feature creates tiny ink 
droplets as small as 4 picoliters in size,” 
and positions them on the paper with 
remarkable precision. 

The advantages of this combination 
are evident. Crisp text, brilliant color and 


O86 


outstanding photo quality. 


3,072 Nozzles 


The printheads on the Canon 
S900 and S9000 Photo Printers are 
fitted with 3,072 tiny ink nozzles. 

Providing close attention to detail 
and astounding quality, our high nozzle 


count also delivers much faster speeds. 


cor Borderless Printing 


*y 


N La ree Format Printing The new Canon printers offer edge- 


Precision Color Distribution 


to-edge, borderless printing. And with 


In search of the best possible color consis- With large format capability, our new 


Canon’s PhotoRecord ~ software included 


tency, we realigned the printhead nozzles into a $9000 Photo Printer is designed to meet just 
7 _ in every box, it’s never been easier to crop, 
more efficient, symmetrical shape. about any printing need. 
resize, rotate and print photos. 
Available on our S520 and S750 printers, It can deliver high-resolution photo- pene 
Precision Color Distribution delivers high-speed graphic images ranging from standard 4’x 
printing, accurate color and virtually eliminates 6” prints all the way up to a very impressive 


the problem of banding. —=ped 13” x 19" size. All in beautiful color. Canon KNOW HOW" 
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The 2002 Canon family of Bubble Jet printers. 


The Ganon $520 Color Bubble Jet Printer. $149' 


This printer kicks off our 2002 line with 
up to 2400 x 1200 dpi in color and print speeds up to 
14 ppm black/10 ppm color.” 


The Canon $820 Photo Printer. $299' 


Up to 2400 x 1200 dpi, 4 picoliter precision and 
8” x 10” color prints in approximately two minutes make 


this a great choice for affordable photo printing. 


The Canon $820D Photo Printer. $399" 
With all the advantages of our S820 Photo Printer 


and direct connect, computerless printing as well, the S820D 


is the perfect digital photography companion. 


(camera not included) 


The Ganon $750 Color Bubble Jet Printer. $199' 


With up to 2400 x 1200 dpt in color and speeds up to 
20 ppm black/13 ppm color, the S750 printer is the perfect 
combination of price, speed and quality. 


The Ganon $900 Photo Printer. $399' 


Utilizing 3,072 print nozzles and 4 picoliter precision 
to create beautiful 8” x 10” photos in approximately one 


minute, the Soo is simply stunning. 


The Ganon $9000 Photo Printer. $499' 


For those who want tt all, the Soooo Photo Printer 
offers a 3,072 nozzle printhead, up to 2400 x 1200 dpi, 6-color, 


large format printing and 8” x 10” photos in about a minute. 


Canon know now" 


TECHNOLOGY THAT MAKES SENSE. 


©2002 Canon U.S.A., Inc. Canon, MicroFine Droplet Technology, the MicroFine Droplet Technology logo and PowerShot are trademarks of Canon Inc. Canon Know How is a trademark of Canon U.S.A., Inc. PhotoRecord is a trademark of Canon Information Systems Research Australia. Specifications subject to change without notice. 
*Computerless digital photo printing available with the Canon S820D Photo Printer only. **For more information on compatible memory cards and adapters, visit www.usa.canon.com/consumer. ***4 picoliter size available on the Canon $820, $820D, $900 and $9000 printers only. 7MSRP. Dealer price may vary. +4" x 6" and 
8" x 10" photo print speeds are based on default mode using Canon Photo Paper Pro (for 8" x 10") and Canon Photo Paper Pro for borderless printing (for 4" x 6"). All other print speeds are based on high-speed draft mode. Print speed will vary depending on system configuration, software, document complexity, print mode and page 
coverage. tt7MSRP reflects printer price only. Dealer price may vary. Camera and any necessary memory cards and adapters, excluding CompactFlash Card Reader must be purchased separately. All other product and brand names are trademarks of their respective owners. 
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| level marketing 
) Biggest Net @ 


plans in your 
article “20 Net 


02, page 74] 
probably lost 
TR nDeNR aE . 
literally millions of people in- 
volved with legitimate MLM 


such companies offer products 


traditional retail distribution. 
Your horror story of one lady 


volved in an MLM is a reflec- 


could easily be applied to many 
other fields, including real es- 


other startup. In MLM, as in 
any other business venture, you 
have to use due diligence. 

JIMMY GUTMAN 


@hotmail.com 


(FRIENDS OF SPAM) 


the FTC’s Harrington were off- 
base in the “20 Net Scams” cover 
story in suggesting that busi- 
ness opportunities that market 


themselves on the Net are scams. 


she were able to take $100,000 
to the bank monthly by legally 
using bulk e-mail to market her 
latest story, would she do it? 


CARTOON © 2002 MICK STEVENS FROM CARTOONBANK.COM. ALL RIGHTS RESERVED 


you a ton of | 


companies who will take offense | 
at being on your hit list. Many THE CASE FOR ‘DELETE’ 

| I started reading the article on the 
and services not available through — 
| to myself, Why not delete all spam and 
| not worry about scams? 


blowing her credit by getting in- _ 


tion of her own recklessness and | 

| FREE MUSIC, ROCK ON 

| I laughed out loud at Michael 
tate, the stock market, or any | 
_ the Music” [March ’o2, page 70]. 
~ He writes: “The battle for mu- 
_ sic on the Web has been fought 


zos have to promote it via bulk | 


e-mail?” Answer: It works! If | 


BRACE BARBER | 


@taxrecoverygroup.net | 


WHO SAYS. PRINT ISN! T INTERACTIVE? 
To the editor: Write to yilreadermail@ziffdavis.com 


_ TIME BANDITS 

_ I was quite surprised that you 
| didn’t give readers the lowdown 
| on scams that waste another 
_ precious resource: our time! 
Scams” [March | Thousands of online compa- | 
_ nies waste surfers’ time by of- | 


_ fering cash for tasks, including 


referring others, looking at ads, 


_ and even selling products. 


BONITA NARAMORE 


@aol.com 


biggest Net scams and wondered 


JORDAN STAR 


@cs.com 


Learmonth’s article “Time to Face 


_ and won.” What planet is he 


_ surfing on? There are over 70 


_ available, they get bigger every _ 
Writer Laura Fisher Kaiser and day, and you can find any piece 
_ of music you want within min- _ 
_ utes. The fact that none of them — 
| uses a centralized server means — 
_ that none of them can suffer — 
| Napster’s fate. The pay-for-play 
Kaiser asks: “Why do these bo- _ services are a joke, and using | 
| Napster as a reference point is _ 
meaningless because Audiogalaxy _ 
and the FastTrack trio are better a4) 
_ than Napster ever was. Far from 
- going “underground,” the digi- 
| tal music revolution is thriving! | 
ROGER DATESMAN | 


@cableone.net | 


I enjoyed Michael Learmonth’s 
article on downloading music. I 
was a Napster user until they 
oe to provide free music. His 


article neglected to mention sev- 


eral other sites that are easy to 
~ use and provide excellent results. 
| Among those are WinMX, 

: Lime Wire, and BearShare, all of 
_ which I have used and have been 
_ very satisfied with. Why should — 
_ I pay $10 a month for the same ~ 
| music I can get for nothing? 


LEON MAGILL 


@hotmail.com 


_ The current legal imbroglio over some 
- of the most notable post-Napster free 
_ music sites clearly indicates that the — 
_ RIAAS recent string of successes against 
_ music downloads isn’t about to end any- 
~ time soon, especially as these services go 
further and further underground. As 
_for the other services out there—well, 
_ we have only so much space, but thanks 
for mentioning them. —Ed. 


_ HIGH SCHOOL HOOPS HOLE | 
_ Asa Y-Life subscriber and bas- 
~ ketball fan, I was excited to read 
_ “Wired Hoops” [March ’o2, page — 
_ §6]. But I think the author shot ! 
~ anair ball by overlooking one of 

_ the largest basketball-related — 
- Internet communities. Fans, 


| coaches, and players at the high © 


school level have turned to the 


- Net out of necessity. As more 
_ peer-to-peer file-sharing apps ~~ Ao 


WACTUA Cty, 


Ra pati Nena 


nt nance Nga wee SEY Amo 


and more of the traditional me- 
_ dia have forsaken high school 
_ athletics in favor of high-profile 
— college and pro coverage, surfers 


_ by the millions are finding the 


information and communica- 


— tion they crave at niche Web sites 


across the country. The NBA 
and NCAA are on the Internet? 
Golly, how insightful. 

LEIGH EVANS 


@cs.com 


WHO NEEDS A BROKER? 


I was disappointed after read- 


_ ing your article “Best Home- 


Buying Sites” [March 02, page 
98]. You completely omitted the 
FSBO , or for sale by owner, seg- 


ment. Countless Web sites serve 


| this market. Home buyers and 
_ sellers do not necessarily require 
_ the assistance of a real estate 
agent, and they can potentially 
~ save thousands of dollars in com- 


_ mission fees in the process. 


KEN POTTS 
@yahoo.com 


_ RELOAD: The Surf Guru’ instruc- 


tions for using Outlook Express to sched- 
ule the delivery of an e-mail message 
[Web User, March ’o2, page so] apply 
to Outlook but not to Outlook Express, 
which doesnt have that feature. 


~ You talkin’ to us? We hope so! Write 


to us at yilreadermail@ziffdavis.com. 
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Kenjo - New York, NY (800) 548-IIME Princess Jewels Collection - Beverty HILts, CA (310) 276-6495 


Family Jewelers - Mariron, NJ (800) 728-3799 E.B.Horn - Boston, MA (617) 542-3902 
Goldsmith Gallery - BloomFieLp Hii1s, MI (248) 539-4555 J-R. Fox - MisHawaka, IN (219) 277-7557 
Wagner Family Jewlers - Mount PLEASANT, SC (843) 884-1288 


Lipson Potter - HIGHLAND Park, IL (847) 433-3300 
Touch of Gold - St. Maarren, NA (599) 542-9061 ORANJESTAD, ARUBA (011) 297-889587 R. Kury - San Juan, PR (787) 977-4873 


Classic Creations - [ORONTO, ONTARIO, CANADA (888) 316-2765 (416) 222-0405 


For information and catalog, call toll free (800) 221-6465 or visit www.danielmink.com 


SIS: BRADLEY HUFFAKER, BRAD@CAIDA.ORG. WALRUS IS A CAIDA TOOL DEVELOPED WITH THE SUPPORT OF DARPA NGI N66001-98-2-8922, 


01-1-8909, AND THE SUPPORT OF CAIDA MEMBERS. 


@CAIDA.ORG. DATA ANALY 
9996248, NSF N66001 


VISUALIZATION: YOUNG HYUN, YOUNGH 
-01-1-8909, NSF ANI- 


DARPA NMS N66001 
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THIS YEAR'S MODEL Reséarchers-use special visualization 
software to map Net-based data in ways never seen before. 


OF A CERTAIN SOMEONE? A COLD- 


CAN'T SEEM TO SHAKE THE ATTENTION 
HEARTED WEB SERVICE OFFERS A FIX 


ou can't really see them...or can you? We don't 


tend to give much thought to the invisible 

a “packets” that make up the e-mails 
we read and Web pages we browse. Now 
researchers at the Supercomputer Center at 
the University of California, San Diego, have 


devised a colorful model for visualizing the 


flow of Net data. The Cooperative Associa- 


tion for Internet Data Analysis uses specially 
outfitted PCs to track the round-trip times 


of packets as they leave more than two dozen 


‘ locations, travel to a set of preselected Inter 


net spots around the world, and return to 
their monitoring points again. 


The artful rendering seen here and at 


“Icaida.org/analysis/performance/rtt/walrus0202] 


ses a graphical visualization tool called Wal- 
us to show the round-trip times of data pack- 
ets departing from and returning to a C 
: q 
monitoring point in Herndon, Vit 
color-coded lines represent varying trip 
4 [ S. 
times. The blue ones show the fastest trips, 
while the yellow and green lines represent 
slower journeys, usually over longer distances. 
The red lines are “misbehaving connectivity.” 
The technology behind this rendering may be 
daunting to laymen, but the visually intriguing 
[ , 4 4 = [2 


results are easy for anyone to appreciate. 


NO REPORTER HAS EVER BEEN 


BECOME OUR FIGHT OF THE MONTH 


WATCH OUT, CNN: THIS BOT FROM ODD TODD'S A SLACKER, NOT A FIGHT- 
M.LT.'S MEDIA LABS CAN GO WHERE ER. STILL, HE'S HAD NO CHOICE BUT TO 
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Calendar 
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THE DERBY 
If you can't be among the 150,000 or so 
_ spectators at Churchill Downs, don't worry. 
_ The official race site, 128th Kentucky 
_ Derby [kentuckyderby.coml, has you 
covered. Get in on the rotisserie-style 
“Road to the Roses” Fantasy Challenge 
or just relax with the perfect mint julep 
(they've got the “authentic recipe”; you 


Feta 


VATICAN WORLD 


~ COMMUNICATIONS DAY 


Catholics, grab your mice! The theme of 


| the Vatican's 36th annual World Commu- 


nications Day is “Internet: A New Forum 


| for Proclaiming the Gospel.” Catch up with 
_ the plans at John Paul Il: XXXVI World 
_ Communications Day, 2002 [www. 


‘P3/AUDIO = 


The most popular MP3 and audio 
downloads at CNET: Download.com 
[download.com] 

1 MP3 WAV CONVERTER 2.52 

2 MUSICCITY MORPHEUS 1.3 

3 NERO BURNING ROM 5.5.7.2 

4 SUPER MP3 RECORDER 2.1 

5 SONIQUE 1.95 


Rankings reflect downloads for the week ending February 22, 2002. 


__CAR SEARCHES 


The top five brands called up at 


_ vatican.va/holy_father/john_paul_ii/ 
_ messages/communications]. 


have to cook the syrup the night before). 


| AND DON’T FORGET 

_ MOTHER’S DAY 

_ Contrary to common wisdom, our annual 

_ tribute to motherhood is not a Hall- 

_ mark holiday—its roots go back to an- 
cient Greece, when locals honored Rhea, 
mother of the gods. And won't Mom 

_ be impressed when you charm her with 

_ this fact, and others, at Mother's Day on 

_ the Net [holidays.net/motherl. 
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THE 55TH CANNES 
FILM FESTIVAL 


_ It takes place in sunny southern France 

_ this month, with David Lynch, last year's 

_ best director for Mulholland Drive, pre- 
siding over the jury. Get the headlines, 
search the award archives, and find vis- 
itor information at Festival de Cannes 
[festival-cannes.fr]. 


NASCAR: THE WINSTON CUP 
Gear up for today’s Winston Cup at NASCAR.com. Once you've caught up with the 
news, check out an episode of The Kellys [nascar.com/thekellys], an animated series 
(above) about an all-American family on the race circuit. True gear-heads can sign up 
for TrackPass and view NASCAR Webcasts for $4.95 per month. 


The Net by Numbers © 


FROM PEW RESEARCH 


Percentage of ° 
Internet users who 
have received an 
e-mail with adult 
content or 
advertising adult 
Web sites 
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Google [google.com] 
1 FERRARI 

2 BMW 

3 PORSCHE 

4 MERCEDES 

5 LAMBORGHINI 


Rankings reflect searches during January 2002. 


De tot : 


PETER It's business as usual for 
ie =Krause’s Nate, an average 
funeral director on Six Feet 
Hades Oh, except for his hallucinating 
brother and genius girlfriend. Dig in @ HBO: 


Six Feet Under [hbo.com/sixfeetunder] 


esha No Doubt's fifth album, Rock 

Satie § Steady, has garnered criti- 
cal acclaim. And its blonde 
boibshel lead singer is adored by 
teenyboppers and thirtysomethings 
alike for her supersweet voice. Trip on 
her style @ No Doubt [nodoubt.com] 


‘THE CLICK AROUND THE NET CLIQUE: ROB BERNSTEIN, 
JANELLE BROWN, BILGE EBIRI, MEAGHAN O'NEILL, 
JOSH ROBERTSON, BRAD WEINER. WRITE TO CLICK 
AT CLICK@ZIFFDAVIS. COM 


The Guy ee 


THE KELLYS: SPORTS BLAST; STEFANI: MR PHOTO/CORBIS 


Enjoy our quality responsibly + Visit crownroyal.com 
CROWN ROYAL IMPORTED IN THE BOTTLE®BLENDED CANADIAN WHISKY #40% ALCOHOL BY VOLUME (80 PROOF)*©2001 JOSEPH E. SEAGRAM & SONS, NEW YORK, NY 


THE WEB HANDLES 
DATING'S DARK SIDE, COLDLY 


As Psycho-Ex [psychoexgirlfriend.com] 
proved, shaking off a not-so-special some- 
one is one of dating’s thornier problems. 
Now there’s a hard-hearted service that’s 
willing to help you ward off undesirables 


in the first place. Next time you're too 


chicken to give someone the brush-off | 


face-to-face, give out the number for The 


___THEGREATGIGINTHESKY __ 


nn mm emmy 


What if George Harrison ran into John Lennon 
in the afterlife and formed a band with Jimi 


Hendrix, Janis Joplin, and other dead rock- 
ers? And what if all they could perform was 
an awtul rendition of “La Vida Loca" for night- 
club manager Richard Nixon? This Flash an- 
imation, “George Harrison Meets His New 
Band Mates in the Hereafter,” at National Lam- 
poon Dotcom [nationallampoon.com], poses 
such questions and more. And you thought 
the MTV Music Awards could get bizarre. | 
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Mm carrito: thene: 
Hear the Difference _ 


i 
i 
t 


er parton memento 


_ Deaf children encounter many difficul- 
ties in reading classes—much is lost 
when you can't hear the words you're 

learning— —but a new online service from 
WGBH Iwgbh.orgl, the Web site of Boston's 
PBS affiliate, offers a promising solu- 
tion. Cornerstones, a kit designed by 
‘and for teachers of the hearing-impaired, 
combines video, text, and Web-based 
exercises to guide elementary school 
students through basic reading exer- 
cises. Packages include a lesson guide, 
| 


printable flash cards, and online games, 
along with video clips. New stories are 
planned for this summer. For a sample, 
see The Fox and the Crow [ncam.wgbh. 
org/cornerstones/foxl. 


campDuUsWatcr 


i 
! 
! 
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Rejection Line [rejectionline.com] instead 
of your own. Upon dialing, the caller will 
be connected with one of the line’s “cer- 
tified rejection specialists.” Outgoing 


messages include such gems as: “Unfor- 


“Incoming undergraduates and first-year _ 
law and medical students at the Uni- 
versity of South Dakota must carry PDAs 
to stay in the campus game. About 1,300 
students now have the university-sub- 
sidized gadgets, which come preloaded 
with such essential tools as AvantGo 
mobile Net service, e-mail, campus maps, 
organizers, and financial calculators. 
School officials reason that with digital 
calendars i in hand, students will not only 
be prepared for their eventual working 
life but will also have fewer excuses 
for late papers and missed classes. 


tunately, the person who gave you this 


number does not want to talk to you, or 


speak to you, again.” If you're a real sadist, 


browse the site’s posted audio clips of 


the jilted lovers’ reactions, which range 


from rage to raucous laughter. 
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teust. US 


1 Chelvis: The Chinese Elvis 
[chelvisonline.com] : 


2 EugeneMirman.com 


3 Celebrity Tattoos [vanishingtattoo. 
: Soriee ere tattoos.htm! 


BREAKUP: BETSIE VAN DER MEER/GETTY IMAGES; GEORGE AND JOHN: JOE OESTERLE/NATIONAL LAMPOON 


ROBOT: CHRIS CSIKSZENTMIHALYI; HAMILTON: TIM MCKENNA; BEE: ED JUDICE/FAMILY FUN MAGAZINE; SKELETON DANCE: VECTOR LOUNGE 
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NOTHING PERSONAL, CHRISTIANE 


Yes, that is the face of CNN war corre- 
spondent Christiane Amanpour pasted on 
this wagonlike rover. But it’s more ironic 
than reverent, as this four-wheeled robot 
is after her job. At least that’s the hope of 
its creator, Chris Csikszentmihalyi (that’s 
“Chick-sent-me”-hi-yee), of the M.I.T. 
Media Lab’s Computing Culture Group. 
Ifimplemented, the bot, originally dubbed 
the Afghan Explorer, would “report” on 
military operations closed to the kind of 


journalists who subsist on air and water. 


NO, DUDE, THIS IS SURFING 


Think your morning commute is 
rough? World-class surfer Laird 
Hamilton starts his day in Hawaii 
by hopping on a Wave Runner 
and dropping into swells taller 
than most of the buildings you'll 
find in the office park. See some 
of this 38-year-old champion’s 


best moves captured on camera 
at the newly redesigned Laird 
Hamilton.com. Its discussion 
boards find certified surf freaks 
and Jeff Spicolis alike tackling 
everything from the scientific 
virtues of hydrofoil surfboards 
to the best surfing spots. 


JUST BECAUSE WE LIKED IT... 


DRAG LINE 


|| DISPLAY 


Forget Solitaire and Snood. The dancing skeletons from Vector Lounge at [vectorlounge. 
com/04_amsterdam/jam/wireframe.html] are our new favorite time-wasters. Click the Duo 
button for the most fun, and cue up an MP3 of Beck's “The New Pollution” for maximum effect. 


"Mayday or 
"May Day" 


A few of the many happy returns from 
Google: Image Search limages.google.com]. 


Try it for yourself. 


www.alumni.upenn.edu/celebrate 
women/sitemap.html 


family.go.com/crafts/ 
cutpaste/craft/beebouquet 


homepages.tesco.net/ 
~parsonsp/html/cussler.htm 


Extreeemely Specialized 


1 The Abacus vs. the Electric Calcu- 
lator [www.ee.ryerson.ca/-elf/ 
abacus/abook-excerpt.html] 


2 Tips for Parallel Parking 
[teendriving.com/parallel.htm] 


3 Analytic Cycling: Tire Mishap 
Data Input [analyticcycling.com/ 
TiresMishapData Page.html] 
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ITS PARENTS ARE SO PROUD... 


a half-billion people served. North Amer- 


WILD, WILD WASTE 


puter and network hardware, which can 


TURNING UP THE VOLUMES 


braille and text-to-speech technologies. 


AD NAUSEAM 
The Web has reached a new milestone: 
| bad. The newest breed of ads forces surfers 
ica still accounts for the majority of surfers | | 
(39 percent). The Net now reaches about _ 
8 percent of the world’s total population. | 


__ skid marks across your screen—no joyride. 


California is the first state to propose leg- | 
islation for the safe recycling of junked com- | 
with an upcoming decision, cause the demise 
contain hazardous chemicals. It’s good tim- | | 
ing: An estimated 6 million obsolete (and _ 
mercury-laden) monitors and TV sets in | 
the state are ready for the trash compactor. | which would bankrupt many of them. 
_ JOHNNY MORONIC 

Vision-impaired readers can access only a | 
fraction of titles in print. So Bookshare.org, | 
a nonprofit site, is encouraging surfers to | 
scan and upload books. The group will then | 
format the books for compatibility with © 
| tracking capabilities. Got paranoia? 


And you thought banner solicitations were 


to view temporary, full-screen pitches and 
| annoying floating graphics. Salon.com, for 
example, has run car ads that leave digital 


RADIO-FEE INTERNET 
A special US. Copyright Office panel could, 


of Net radio as you know it. The group is 
mulling a plan to charge Web-based radio 
stations .14 of a penny per song streamed, 


Applied Digital Solution’s “VeriChip” may 
be the most Orwellian technology yet. The 
device is the size of a grain of rice, can be 
implanted beneath human skin, provides 
foolproof identification, and has location- 


Fight of the Month 


THE PROTAGONIST Todd Rosenberg, 32- 
year-old dot-com casualty and the cre- 
ative force behind the cartoon Laid Off 
loddtodd.coml] 

THE ANTAGONIST The New York State 
Department of Labor 

THE CHARGE Making a living without a job 


The back story Laid off from AtomFilms in 
June, Rosenberg began posting cartoons 
of his misadventures with poverty, bad 
television, and Pringles. He also started 
collecting unemployment. This wasn't a 
problem...until the cartoon became a hit. 
Poverty sucks Rosenberg’s rent was $1,925 
a month. His unemployment check was 
$405 a week, before taxes. So he created 
a virtual “tip jar" on OddTodd and began 
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collecting cash from fans, amassing $9,000. 
Whoops! Turns out that making money 
while on unemployment is a major no- 
no. Rosenberg was asked to repay $3,000 
of the benefits. 

Happy ending? Thanks to Laid Off's pop- 
ularity, Rosenberg is getting voice-over 
jobs and freelance design work—and is 
repaying the state. JANELLE BROWN 


le aati 


It's .us versus them: Patriotic American 
surfers can now get a .us domain name (a 
suffix previously reserved for government 
sites). Note there's a big difference between 
wus and .usa; at the FTC's request, a federal 
court recently shuttered three companies 
that had conned surfers into registering un- 
der fictitious domains, including .usa...One 
in 12 consumers claimed to be an iden- 
tify-theft victim in 2001, according to a new 
study by Gartner Inc. The report also esti- 
mates that just over 1 percent of Net trans- 
actions are fraudulent, and it concludes that 
credit card fraud is 19 times greater online 


WWF VS. WWF True wildlife prevails in a 
skirmish over who gets wwf.com. 


than off...Sen. Fritz Hollings (D-S.C)) is rais- 
ing ire among civil liberties groups over 
proposed legislation he calls the Security 
Systems Standards and Certification Act. The 
law would require the installation of anti- 
piracy technology on consumer hardware 
(including DVD players, computers, and stereo 
components), preventing surfers (in theory) 
from both ripping and swapping digital me- 
dia. The SSSCA would also make cracking 
these security measures, and any distribu- 
tion of the copyrighted media, punishable 
by up to five years in prison...In other le- 
gal news, the World Wrestling Federation 
and the World Wildlife Fund are grappling 
for the rights to wwf.com, which at press time 
linked to the wrestling or- 
ganization. Thus far, the courts 
have judged in the Wildlife 
Fund's favor. The wrestling 
group plans to appeal. 


CHECKNT OUT 
DAILY 
YIL.COM/BUZZ 
FOR NET NEWS 
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Map Any Spot 
ob Siesta In the | 
So that’ the fastest route through down- 
town Buenos Aires. Print out a street- 
level map of just about any address in 
the world at Maporama [maporama.com], 
then e-mail it to friends to help them 
plan their itineraries. Want more? In- 
put multiple addresses and the site will 
map out directions between points A, 
B, and C. Whether it’s Mongolia or Zam- 
bia, France or Australia, this helpful site 


will track down your spots in seconds 


for free. Take that, MapQuest. 


Almanacs are sooo0000 1800s. When 
you need to convert a measurement— 


whether common or archaic—head to 
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Convert Anything 


MegaConverter 2 [megaconverter.com/ 


mega2]. Everything is covered, from liquor 
volume and buckshot weight to space dis- 
tances and Roman numerals. For the record, 
there are just over 27 pecks in a hogshead. 


Send the World 


Posting a résumé to job sites can take a 
while, what with the seemingly endless 
menus and screens. RésuméRabbit [www. 
resumerabbit.com] makes it easier and 
faster. Take 15 minutes to fill out the form; 
for $60, the service will set up your ré- 
sumé and post it on more than 75 job sites 


_ within three days. The service’s cookie- 


cutter résumé style isn’t the most elegant, 
but it'll get your name out there—and free 
you up to make phone calls and network. 


incredibly useful 


(3 MOST PRACTICAL DESTINATIONS | 


SEND US NEWS OF YOUR USEFUL FIND! WRITE TO IUS@ZIFFDAVIS.COM 


BY JEREMY CAPL 


Newsstand 


& 


__‘Speak' Any Language | 


Nothing beats walking into a foreign bar 
and stunning the locals by ordering a drink 
in native slang. Learn how to pronounce 
words in seven languages and many vari- 
eties of English at Fonetiks.org. Hear local 
speakers pronouncing words in Spanish, 
French, German, and Italian. Or, if you're 
more concerned with your own tongue, 
listen to American, British, Canadian, 
Scottish, Irish, and Welsh accents. 


Browse a Global 


Want the news from Riyadh? Curious 
about which celebs are hot in Slovakia? 
Jump to online versions of magazines 
and newspapers from all corners of the 
globe at AllfouCanRead.com. From Aus- 
tralian men’s magazines to French car 
titles, you'll dig up what you need here. 
Search by subject, region, or name. Once 
you find what you like, customize a free 


page with some favorite links. - 


___Find the Right Doctor | 


Of all the complexities of modern health 
care, often the most challenging part 
is locating a physician near you who’s 
also a participant in your insurance 
plan. Start your search at DocFinderPlus 
[docfinderplus.coml, which, when given a 
ZIP code, health plan, and specialty, will 
take the hassle out of the search process. 
Heard about a great dermatologist or 
surgeon? Search by the doctor’s name to 
find out which plans he or she accepts. 


GLOBE GUY: JACK AMBROSE/GETTY IMAGES 


Become a 3nd dowloads 


| Rock Star > track your PREGNANCY 


Struggling musicians, | You'll come to consider MomToBe 
take note. It takes two | [storks-store.com/momtobe] a sort 
things to succeedin the of interactive What to Expect When 
biz: a publicity machine You re Expecting. It's a tool for keep- 
and a distributor. (Okay | ing track of those nine months, both 


for medical and sentimental reasons. 
Trying to get pregnant? Start with the 
Basal Body Temperature Chart. From 


so a little bit of talent 
doesn’t hurt, either.) On- 


lineRock [onlinerock.com] there, it's on to the Due Date Calcula- 
can help you get your tor, and then the weekly calendar, 
music heard. Here, set where you can track your checkups as 
up a free Web site for | the program tells you what's going on 


inside your body. $78.99. 


your group, and while 
youre at it, listen in on 
what the competition is 
up to. OnlineRock can 
mass-produce your CDs 
(300 discs for $897) and 
will even sell them on 


the site for a small com- 


mission. Rock on. 


Lately it seems that science controver- 


Planning a golf outing or stargazingex- _——_sies are erupting almost daily, with each 
pedition in the next few days? Use the —_— one getting more difficult to under- 
perce weather reports at eel : stand than sai last. Bone up on nee) LOCK UP YOUR COMPUTER 
[intellicast.com] to reduce the frustration  — button topics such as human cloning A . 

ae | ; Se: re you the suspicious type? Or do 
factor. Activity-related weather maps | and genetic engineering by checking in | you have something to hide? Access 
take current conditions and forecasts and | with Scirus [scirus.coml, a search engine | Denied [www.nt.unets.ru/johnl is a 
show their impact on favorite pastimes.  _ devoted to science. It references rele- | simple but feature-rich utility that 
You may never plant spring flowers be- | vant links and specialists’ journal ar- gives you several ways to keep others 
fore a late frost again. ticles (some of Which require a fee). | out of your computer, foil over-the- 


Now all you need is a few extra hours shoulder peepers on a plane, and 


Monitor | ———_ inthe day v0 absorb ital. ii Di pemmentton 
. Corporate Gossip _- : : on screen, which allows you to acti- 


Here’s a way to make yourself look vate the Screen Guard and hide what's 


on your monitor for a moment or two. 
Free to try, $19.95 to buy. 


really well connected at the office: 
Find out what people are saying about 
your company by searching BoardReader 


CHECK DRUG DANGERS 

We're a society that likes to medicate 
itself, and we don't seem to care too 
much about the consequences until 
something bad happens. Side-Effects 
[software4alternativemedicine.com] 
lists the most commonly prescribed 
drugs and their potentially dangerous 
side effects, but it doesn't stop there. 
The program also lists side effects of 
herbs, vitamins, minerals, and even 
| some food items. Free ($12.95 for Pro- 
| fessional Edition). | DON WILLMOTT 


[boardreader.com]. The site tracks the 
buzz on corporations, as well as men- 
tions of their stock, products, and ser- 
vices on Web forums and message 
boards that are not usually indexed by 
regular search engines. BoardReader | 
delves deep into the so-called invisible 
Web, and that means it will likely pro- 


duce some unique results and impor- 


tant insights—and it might just put you 


in the running for a raise. 


WOMAN WITH UMBRELLA: EVA MUELLER/NONSTOCK; SOLAR SYSTEM: ANN CUTTING/SHARPEONLINE.COM 


www.yil.com > May 2002 21 


Home Notebooks 


Inspiron” 2600 Notebook 


Great Power, Great Price 

© Mobile Intel® Pentium® Ill Processor at 1GHz-M 
e 14.1" XGA TFT Display 

© 128MB PC133 Shared SDRAM” 

e 20GB° Ultra ATA Hard Drive 

e 24x Max CD-ROM Drive 

e Intel® Integrated 3D° AGP Video 

e Sound Blaster® Compatible 

e Li-lon Battery 

e Internal 56K° V.92 Capable Modem and 10/100 Fast Ethernet 
Combo 


or as low as /mo for 45 mos” No 
payments for 90 days for qualified customers. 
E-VALUE Code: 01218-800410m 


Make this your perfect PC: 

e 256MB SDRAM, add $100 

e 15" XGA TFT Display, add $100 

e Deluxe Nylon Carrying Case, add $49 
e 8x Max DVD-ROM Drive, add $79 


Inspiron” 4100 Notebook 


Thin, Light and Powerful 

e Mobile Intel® Pentium® Ill Processor at 1.13GHz-M 

e 14.1" Super XGA+ TFT Display 

© 256MB PC133 SDRAM 

e 20GB° Ultra ATA Hard Drive 

e 8x Max DVD-ROM Drive 

e 16MB DDR ATI® MOBILITY" RADEON™ AGP 4X Graphics 

e Sound Blaster® Compatible Sound with Wavetable 

e 59WHr Li-lon Battery with ExpressCharge™ Technology (8 cell) 

e Internal 56K° V.92 Capable Modem and 10/100 Fast Ethernet 
Combo 


or as low as /mo for 45 mos!’ No 
payments for 90 days for qualified customers. 
E-VALUE Code: 01218-800416m 


Inspiron” 8200 Notebook 


Ultimate Mobile Multimedia 

¢ NEW Mobile Intel® Pentium® 4 Processor at 1.7GHz-M 

e 15" Ultra XGA TFT Display 

e 512MB DDR PC2100 SDRAM 

e 20GB’ Ultra ATA Hard Drive 

e 16x CD-RW/DVD Combination Drive 

e 32MB DDR NVIDIA® GeForce2 Go” AGP 4X Graphics 

e Sound Blaster® Compatible Sound with Wavetable 

¢ 66WHr Li-lon Battery with ExpressCharge™ Technology (8 cell) 

e Internal 56K° V.92 Capable Modem and 10/100 Fast Ethernet 
Combo 


Make this your perfect PC: 

e 30GB Ultra ATA Hard Drive, add $99 

e 8x CD-RW/DVD Combination Drive, add $170 
e Targus® Defcon Security Device, add $39 

e Notebook Backpack Carrying Case, add $79 


Dell PCs use genuine Microsoft® Windows® 


www.microsoft.com/piracy/howtotell 


RA 


or as low as /mo for 45 mos!’ No 
payments for 90 days for qualified customers. 
E-VALUE Code: 01218-800426m 


Make this your perfect PC: 

© 64MB DDR NVIDIA® GeForce4 440 Go™ AGP 4x Graphics, add $179 
e 30GB Ultra ATA Hard Drive, add $75 

e Custom Leather Carrying Case, add $99 

e Advanced Port Replicator, add $199 


8+ U.S. members wit 


Dell | Home Desktops 


Dimension” 4400 Desktop 


Superior Performance, Smart Value 

e Intel® Pentium® 4 Processor at 1.6GHz 

e 128MB DDR SDRAM at 266MHz 

e 20GB° Ultra ATA/100 Hard Drive (7200 RPM) 
e 15" (13.8" v.i.s., .28dp) E551 Monitor 

e 16MB ATI® RAGE” Ultra Graphics Card 

e 16x Max DVD-ROM Drive 

e SB Live! 1024V Digital Sound Card 

e NEW Harman Kardon® HK-206 Speakers 

e 56K® PCI Data Fax Modem for Windows® 


E-VALUE Code: 01218-500408d 


or as low as $27/mo for 45 mos’? No 
Gog payments for 90 days for qualified customers. 


Make this your perfect PC: 

e 40GB° Ultra ATA/100 Hard Drive (7200 RPM), add $20 

e 17" (15.9" v.i.s., .27dp) E771 Monitor, add $30 

e Harman Kardon® HK-395 Speaker with Subwoofer, add $30 
e Logitech® Optical Mouse, add $30 


Dell | Standard Features 


Dimension” 4400 Desktop 


Superior Performance, Smart Value 

e Intel® Pentium® 4 Processor at 1.7GHz 

e 256MB DDR SDRAM at 266MHz 

e 40GB Ultra ATA/100 Hard Drive (7200 RPM) 
e 17" (15.9" v.i.s., .27dp) E771 Monitor 

© 16MB ATI® RAGE” Ultra Graphics Card 

© 24x/10x/40x CD-RW Drive with Roxio’s Easy CD Creator® 
© SB Live! 1024V Digital Sound Card 

e NEW Harman Kardon® HK-206 Speakers 

e 56K° PCI Data Fax Modem for Windows® 

e 10/100 PCI Fast Ethernet Network Card 


or as low as $33/mo for 45 mos"? No 
1 OS payments for 90 days for qualified customers. 
E-VALUE Code: 01218-500410a 


Make this your perfect PC: 

e 80GB? Ultra ATA/100 Hard Drive (7200 RPM), add $70 

¢ 64MB NVIDIA® GeForce2™ MX Graphics Card with 
TV-Out, add $40 


Dell | Solutions 


Dimension” 8200 Deskto 


Cutting Edge Technology 

e Intel® Pentium® 4 Processor at 1.8GHz 

e 256MB RDRAM 

e 40GB° Ultra ATA/100 Hard Drive (7200 RPM) 

e 17" (15.9" v.i.s., .27dp) E771 Monitor 

¢ 64MB NVIDIA® GeForce2™ MX Graphics Card with TV-Out 

e 16x Max DVD-ROM Drive 

@ 24x/10x/40x CD-RW Drive with Roxio'’s Easy CD Creator® (2nd bay) 

e SB Live! 1024V Digital Sound Card 

e Harman Kardon® HK-695 Surround Sound Speakers with 
Subwoofer 

© 56K° PC! Telephony Modem for Windows® 

e 10/100 PCI Fast Ethernet Network Card 


$ or as low as $45/mo for 45 mos’? No 

1 499 payments for 90 days for qualified customers. 
E-VALUE Code: 01218-500414a 

Make this your perfect PC: 

e 15" (15.0" v.i.s.) E151FP Flat Panel Display, add $310 

e 80GB° Ultra ATA/100 Hard Drive (7200 RPM), add $70 


e 64MB DDR NVIDIA® GeForce3”™ Ti 200 Graphics Card with 
DVI, add $120 


Each DELL system shown here has a number of 
standard features, including: 


¢ Microsoft® Windows XP Home Edition 
¢ Microsoft Works Suite 2002 
¢ 6 Months America Online? Membership Included’ 
e Dimension Desktops shown here include 
1-Yr Limited Warranty? 1-Yr At-Home Service? 
1-Yr 24x7 Phone Support 
e Inspiron Notebooks shown here include 
1-Yr Limited Warranty? 1-Yr Mail-In Service, 
1-Yr 24x7 Phone Support 


Software and Peripherals 


Printers and All In One Print Centers: 
¢ Epson® Stylus® C80 Color Printer (Color Matched to System), $179 
e HP® DeskJet 940Cse Color Printer, $149 
e Lexmark” X83 All-In-One Print Center (scans, copies, prints), $199 


Scanner: 
¢ Epson® Perfection 1250 Scanner, $99 


Digital Cameras: 
@ Kodak® DX3600 Digital Camera, $279 
 Logitech® QuickCam® Pro 3000 Video Camera, $99 


System Protection: 
e APC® Professional SurgeArrest® Pro8T2, $39 


Service and Support 


Upgrade from Standard Warranty and Service to: 

3-Yr Limited Warranty? 3-Yr At-Home Service; Lifetime 24x7 
Phone Support: 

¢ Dimension 4400 and 8200, $139 

e Inspiron 2600, $219 

e Inspiron 4100 and 8200, $299 


Accidents Happen! 

Protect yourself with CompleteCare™ Accidental Damage Protection”: 
¢ Dimension 1-Yr, $39 

¢ Dimension 3-Yr, $99 

e Inspiron 1-Yr, $99 

e Inspiron 3-Yr, $169 


With Dell, you can have it all. Looking for the latest in PC technology — like the performance of an Intel® Pentium® 4 Processor? 


Look no further than Dell. Whether you need a versatile desktop that's ready for anything, or a powerhouse multimedia notebook 


for when you're out and about, Dell can custom-build a PC that's just right for you. And since Dell skips the middleman retailer 


and ships direct, the PC right for you is available at a price that's just right for you, too. Plus, it's all just a simple phone call or 


mouse click away. There truly is a better way of finding, buying, and owning the perfect computer. A better way that's easy. 


manufacturer and line conditions. Analog phone line and compatible service required. "Monthly payment based on 13.99% APR FOR QUALIFIED CUSTOMERS. OFFER VARIES BY 
CREDITWORTHINESS OF CUSTOMER AS DETERMINED BY LENDER. Under 90 Days Same-As-Cash feature, interest accrues during first 90 days if balance not paid within 90 
days. Customers not eligible for 90 Days Same-As-Cash feature may be offered standard 48-month financing with APR rates ranging from 16.99% to 26.99%. Example: $1,650 
purchase price, at 19.99%, 48 monthly payments at $51. Taxes and ship-ping charges extra and vary. From CIT OnLine Bank to U.S. state residents with approved credit. 
Availability may be limited in some states. Limited time offer. °CompleteCare service excludes theft, loss and damage due to fire or intentional damage. CompleteCare is currently 
not available in all states. Not available for Dell Home Sales customers in CA, FL or NY. Not available for Employee Purchase Program customers (Government, Health Care and 
Relationship/Faculty, Staff and Students) in CA or FL. May not be available to all customers. For complete details, visit http://www.dell.com/us/en/gen/services/service_ 
service_contracts.htm. “Up to 11MB of system memory may be used to support integrated graphics. intel, Intel Inside, Pentium and Celeron are trademarks or registered 
trademarks of intel Corporation or its subsidiaries in the United States and other countries. Microsoft, MSN and Windows are registered trademarks of Microsoft Corporation. 
HP and DeskJet are registered trademarks of Hewlett Packard Corporation. America Online, AOL, the Triangle logo and Buddy List are registered service marks of America 


Qniine ine. ©2092 Dell Computer Corporation. Ail rights reserved. 


The perfect PC, at the perfect price. Easy as 


L 


Order the easy way. Visit www.dell4me.com or call toll free 1-800-695-5406. 


Keep your E-VALUE 
CODE handy! It's 
the easist way to 


find and build your 
perfect PC — at the 
lowest price — when 
you decide to order. 


MEET MARKET 


AVOID TRAVEL EXPENSES AND HASSLES: 
GET TOGETHER ON THE WEB 


Frequent business travelers know the 
truth—jetting around for work is not about 
glamour. Add to this the current state of 
heightened airport security and you can 
understand the growing appeal of virtual 
meetings. The best tools available today 
blend audio, video, and chat capabilities 
to your specifications. If you’re working 
on an ongoing project with a few others, 


Groove [groove.net] lets you collaborate 


GROOVE 
[GROOVE.NET] 


Small work groups, 
scattered colleagues. 


Mid- to large-size 
firms whose meetings 
are costly. 


PLACEWARE 
[PLACEWARE.COMI] 


Group planning, family 
conferences, shared 
contacts or photos. 


Major announcements, 


wide meetings. 


on tasks and leave messages for later re- 
trieval by colleagues. And thinking “out of 
the box” a bit, you could even hold a vir- 
tual family get-together. Back to business, 
PlaceWare [placeware.com] and WebEx 
[webex.coml] provide virtual theaters for 
broadcasting announcements or gather- 
ing large numbers of people. Is all this 
high tech worth it? PlaceWare: ROI Calcu- 
lator [placeware.com/services/roil provides 
an estimate of how much you'll save by 
holding the meeting online versus getting 


together in person. JEREMY CAPLAN 


A $49 edition for individuals and small 
businesses. Integrates well with Windows XP. 
Allows trading of music, Word documents. 


Free online tutorials with tips and techniques 
public demos, company-| for presenters. Prices start at $2,500 for 


25 participants. 


Standing out among the 
many diverse departments 
at Overstock.com is the of- 
fice supplies section. Though 
there aren't any paper clips or Post-it notes 
for sale at this discount e-tailer, plenty of 
computers and accessories, printer car- 
tridges and supplies, networking gadgets, 
phones, and fax machines make it a wor- 
thy stop. We found particularly good prices 
on IBM and HP notebook PCs, as well 
as on Epson and Canon printers. As the 
store's name suggests, many of these 
products are last year's models, but if 
you're shopping for price rather than 
the latest and 
greatest specs, 
the site pro- 
vides a wealth 
of choices. Bar- 
gains abound 
in many other 
departments, 
too—tennis 
rackets and 
designer pil- 
low cases are just a few clicks away 
from scanners and software. 


Printing Power 


If the lines at Kinko's are out 
of hand, get your printing 
done on the Net and cut ex- 
penses at the same time. At 
VistaPrint.com, 250 matte-finish busi- 
ness cards are absolutely free—that is, 
as long as you're not averse to a little vi- 
ral marketing (a small ad for the company 
appears on the backs of the cards). There's 
a $999 charge for glossy-finish cards with 
the ad. If you don't want to carry the ad, 
250 of these cards will set you back $1998. 
You can get them with a matte finish, with- 
out the ads, for $9.99. Designing busi- 
ness cards, postcards, stationery, and 
invitations is easy here, with plenty of 
template options to give you a head 
start. The service places few limitations 
on typefaces, colors, or effects, and its 
design process provides for your own 


Free for four-person meetings with 10 minutes 
of shared surfing, text chat, and file-sharing. Larger 
meetings start at 45 cents per user per minute. 


Training sessions for 
just a few or dozens of 
employees or staff. 


Individuals planning 
meetings, small and 
large businesses. 


WEBEX 


[WEBEX.COMI logo or photo uploads. DON WILLMOTT 


24 Yahoo! Internet Life » May 2002 


VIDEOCONFERENCE: ANDREW OLNEY/GETTY IMAGES 


“The hardest pz 
deciding which s 
and which to los 


MORE VIDEO TIPS FROM SCOTT & ERIC™ 


Scene 2. 


- What's best left on the cutting room floor? You're the director-You decide. movie masterpiece to CD or DVD with Pinnacle Express” 
And once you choose what goes or stays in your home video, Oh, and one more thing. At Pinnacle, we ve won many 


-Pinn cle Studio” version / helps you make those edits with ease, 


¢ cision, and speed. And with a built-in library of music and ) 
a ong with a stunning array of effects, titles, and transitions, | So we've got you covered—whether you re joking to pun 


dio helps you tell your story your way. Then burn yourhome __ videos, or simply remove some Sass: 


ifacturer’s rebate* 


Buy Pinnacle Studio version 7 and Pinnacle 
~ Express DVD/CD authoring software and 
: we'll send you a check for $25 (we're out 
~ of singles). For details and more tips, 


isit www.pinnaclesys.com/dance. 


Available at: 


*Buy ANY Pinnacle Studio version 7 product AND any Pinnacle Express product between 2/15/02 and 4/30/02 and fill out our Pinnacle Express/Studio coupon available at www.pinnaclesys.com/dance. Return completed 
coupon, dated sales receipt, and the official UPC codes from the boxes of both products to the address on the coupon to receive your $25.00 rebate check. Rebate request must be postmarked no later than 5/31/02. 
Allow 6-8 weeks for delivery. ©2002 Pinnacle Systems, Inc. Pinnacle Systems is a registered trademark and Pinnacle Studio, Pinnacle Express and ‘More video tips from Scott & Eric’ are trademarks of Pinnacle Systems, 
Inc. All other trademarks are the property of their respective owners. 


The kitchen sink was leaking and the water heater was 


i 


making scary noises. Rather than wait for one to cause 


same guy, I called and made an appointment. 


The plumber arrived and, after assessing the situation 


3 


told me that I needed less work than I expected. Re- 
markably, his bill seemed modest. 


TIME ELAPSED 30 minutes soliciting referrals 


COMMENT S tt was much less painful than I had feared. 
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The next plumbing crisis was a blocked drain, and the 


plumber was away on vacation. Checked the Net and 


came across FindaPlumber.com, which uses customer feed- 
back to recommend (or not recommend) plumbers. Unfortu- 


nately, not one of the listed plumbers was local. 


ServiceMagic [servicemagic.com] has its own network of 
plumbers in many areas of the country and includes cus- 
tomer reviews. However, the referrals closest to me were 
in San Francisco and farther off in Vallejo. I gave up and so- 


licited more recommendations from friends. 


TIME ELAPSED 30 minutes online and on the phone 
COMMENT S Personal referrals triumph again. 


EDEN ROBBINS 


p 


IDENTIFYING A PHONE NUMBER | 


as At a convention, I was given dozens of business cards and 
threw most of them out. I saved one, but it went through 
the washing machine when I got home. It emerged blank ex- 
cept for a barely decipherable phone number. I was at a loss: 
Who gave me the card, and why did I think it was important 


i 


enough to keep? There was only one way to find out. | 


Wi, Dialed the number on the card and made a fool of ssc 
asking whom I had called. My friend on the other end 
laughed heartily. It wasn’t a disaster, but I wondered if there was 


a less embarrassing way to find a phone number’s owner | 


TIME ELAPSED: minute 


COMMENT S I knew there had to be a better way than 
blindly dialing and hoping for the best. | 


WINNER: NET WAY 


1 I am almost never moved to write a fan letter, but I wanted 
to contact Ha Jin, author of In the Pond and Waiting. I wrote 
to him in care of his publisher, Random House, but after wait- 
ing patiently heard nothing back. | 


TIME ELAPSED 15 minutes writing and mailing the 


letter, and four weeks waiting for a response 


COMMENTS Lknowit's asking a lot for writers to respond 
to all of their mail, but I was hopeful. | 


WINNER: NET WAY 


i ee 


1 On the Net, I found amazing reverse telephone and e-mail 
| search engines. Plug in the number (or e-mail address) and 


{ 
t 


i 


they provide the name. A bunch of them were gathered on 
Reversedirectory.net's Old Reverse Phone No. Locator. I did get 
successful results from both AT&T’s AnyWho [anywho.coml, and 
erie gre But only listed phone numbers are available. 


TIME ELAPSED 1 minute 


c OMMENTS. The site links to reverse business phone 


number engines, map services, and lots of other handy tools. 


Searched the Net for Ha Jin. Got thousands of references 
but no direct contacts. In one article I noticed that Ha Jin 
is not his real name and that he teaches at Emory. 


} 
l 
i 


? Tried the Find People link at Emory University lemory.edul 
Gen and Ha Jin turned up nothing. But when I tried his real 


name, I was given his e-mail address. Boldly, I sent him a note. 


T IME ELAPSED 15 minutes searching, § minutes com- 


i 
i 


ome: an e-mail, 5 days waiting to hear back 


c OMMENT S The search was satisfying, even if I never 


received a response to my e-mail. 
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Style 


13) CARRY ON Help protect 
a grad’s state-of-the-art laptop 
with a timelessly styled Ghurka 
Techpack leather tote, $1,195 at 
Ghurka [ghurka.com]. 
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Bazaar 


Presents of Mind 


2) WINNING FORMULA This 
Faber- Castell Porsche Design 
pen features the same steel and 
gold threads found in Formula 


1 race cars, $195 at Ashford.com. 


3 9) POINT IN CASE What bet- 
ter gift for the graduating bard 
than a unique lacquered pen 
with case by Jorg Hysek, $295 
at Jorg Hysek [jorghysek.com]. 


PRODUCED BY WARREN CHRISTOPHER 


4 ») COPILOT Give that pre- 
cious PDA the home it de- 
serves—a Cole Haan Montana 


Italian bridle-leather Palm case, 


$65 at Cole Haan [colehaan.com]. 


DAVIES+STARR 


tain’s orders. 


>a 


i Captain Mor 


30 


My wife and | are tak- 
ing the around-the-world cruise 
of our dreams. About luggage: 
Can we put you on the case? 
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Trunk Show 


A> Certainly. Conventional 


carriers may fall short, consid- 


ering your unique travel needs— 


so why not consider a steamer 


trunk? Spacious enough for both 


Ask Warcen 


your wardrobes, it’s a stylish, 
functional alternative to trav- 
eling with many pieces of lug- 
gage. The monogram wardrobe 


at Louis Vuitton [vuitton.com] is 


In Louis Vuitton trunk, left: 
clothing from Hickey-Freeman 
[hickeyfreeman.coml]; shoes 
from Johnston & Murphy 
[johnstonandmurphy.coml; sandals 
from Cole Haan [colehaan.coml. 
Right: clothing from Polo 

Ralph Lauren [polo.coml. 


a knockout in this category, with 
plenty of drawers, hangers, com- 
partments for valuables, and 
clothing racks for formal wear. 
It's a major investment—but con- 
sider the heirloom potential. 
For a more casual selection 
of luggage and business cases, 
visit Tumi [www.tumi.coml]. The 
brand’s ballistic nylon garment 


bags are among my favorites. 


Q») After graduation, I'm con- 
sidering taking off on a back- 
packing trek through Europe. 
What Web sites are on your short 
list for planning such a trip? 
A») As those checks from the 
relatives roll in, click over to 
www.Guideforeurope.com. Kim 
Campbell, its creator, developed 
the site to be “the place I was al- 
ways looking for when I was plan- 
ning my trip.” Browse its list of 
hostels (some take reservations 
online) and get rail travel advice. 
While traveling, stay in 
touch with family and friends 
via a combination calling card 
and voice mail service called 
“ekno” on Lonely Planet Online 
[lonelyplanet.com]. Set up a 
yv-mail box, and friends can leave 
messages for free; retrieve their 
messages on the phone (charges 
apply) or on the Lonely Planet 
home page (free) as audio files. 


Warren Christopher has the answers. 


Write to askwarren@ziffdavis.com. 


LISA CHARLES WATSON 


IN EN 


SHAVING 


A LEGEND'S 
ONLINE LEGACY 


Chuck Jones's final cartoon, now on the Web 


THIS FEBRUARY, CARTOON LOVERS ALL OVER THE WORLD MOURNED THE PASSING OF CHUCK JONES, 
creator of the Road Runner and Wile E. Coyote and one of the original animators 
of Bugs Bunny, Daffy Duck, and numerous other Warner Bros. characters. Jones's 
most recent brainchild, Timber Wolf lives on in Jones’s exclusive Flash-animated 
series at the Warner Bros. site. Telling the story of a forest-dwelling wolf who causes 
a tree to fall every time he says his middle name—“Timber!”—the show 
a & features Jones’s first characters for Warner Bros. since Marvin the Mar- 
eared: tian. Thomas T. Wolf, with his droopy eyelids and mischievous antics, 


| YIL.COM/CRITICS ‘ ‘ 
FOR MORE INFO recalls many of Jones’s best-loved critters. “All characters come from 


TALK HEALTH, 1 p.m. y= RESUME TIPS, 9 p.m. 
| MO N LIFESTYLE ADVICE [USATODAY.COM/ "TLJE impress EMPLOYERS (COMMUNITY. 
COMMUNITY/MB/INDEX.HTMI *  MONSTER.COM/CHATSI 
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ai TC 
ME AND THE BIG GUY When the hap- 
piest man in Oceania comes home 
from the torture factory, he regales Big 
Brother's telescreen image with “hilari- 
ous’ tales from lunchtime re-education 
seminars. Matt Nix's clever and biting 
Orwellian satire is a wonderful 
demonstration of humor's power to 
not only make us laugh but also to 
make us think: Does Citizen 43275B 
hold the key to overthrowing the 
oppressive regime? We won't rat him 
out—you'll have to discover his secret 
for yourself. M.A.J. * » % % L[atomfilms. 
shockwave.com/af/content/atom_1352] 


A'd ine 
EDDIE SKULLER, “SISTER SMILE” 
(REMIX) Known for solid singer- 
songwriter storytelling with spooky cin- 
ematic shadings, Skuller is a perennial 
bright spot for quality-starved music- 
lovers. This Web-only remix recasts him 
in disco-diva mode. It's a curiously win- 
ning fit for his phenomenal unisex vocal 
range and the lyrics’ unusual dual 
eulogy for musician Jeff Buckley and the 
Singing Nun (ask your mother). A.M. 
vee [mp3.com/eddieskuller] 


RHA GODDESS, “CAN'T TOUCH THIS” 
Not to be confused with Hammer's 
famously unfounded boast—but easily 
besting it—is this dedication to the 
power of women, and particularly the 
queen of underground hip-hop. RHA 
Goddess is an overlooked but unde- 
terred dance-floor prophet whose 
trademarks are a soul diva's melodic 
luster and a rap genius's intricate word- 
play and acrobatic flow. You can't touch 
it, but it will move you. A.M. 0% *& 
[audiogalaxy.com/bands/rhagoddess] 


Er \  SFRT FORUM, 10 p.m. 
WED) coat wite SCINCE FICTION FANS AND 


FRIENDS [CHAT.DM.NET/SCHED.HTMLI 


© 2002 WARNER BROS.™ THOMAS T. WOLF IS A COPYRIGHT OF CHUCK JONES 


FOSSATI AND JONES: COURTESY OF CHUCK JONES ENTERPRISES; HOWARD: LORRAINE SYLVESTRE; CRIME SCENE: CHIP SIMONS/GETTY IMAGES 


inside you,” the animator said 
in an interview with Y-Life last 
year. “A character has to be rec- 
ognizable—he has to remind 
us of ourselves.” 

Many observers were sur- 
prised to see Jones embracing 
the new medium after so many 
years of working in film and TV. 
But together with executive producer 
Stephen Fossati (above, left), Jones (above, 
right) saw the computer as “just another 
screen, like a movie or television. We 
said, ‘Let’s just make cartoons.’” And to 
explain his approach to introducing a 
brand-new character after so many years, 


to say that he was petrified every time he 
walked onto the stage. But that’s the 


essence of professionalism, having 
the guts to out there and do what you 
do, no matter what your fears.” Judging 
by the results, Jones was the consum- 


mate professional. [www2.warnerbros. 


Piven a a aco ope yeaa 


com/web/timberwolfl BILGE EBIRI 


Jones recalled, “Laurence Olivier used 


EASY E-LISTENING 


Hardworking soft-rocker fills his Net with hits 


THOUGH PROMO COPY BOASTING ‘MP3.COM'S NO. 1 POP ARTIST FROM NEW YORK’ REMINDS 
us of the new-media maxim “In the future, everyone will be famous to 15 peo- 
ple,” Scott Howard may be the real thing. While this would-be heavyweight of 


soft rock is a distinctive talent, he also begs comparison to his predecessors. 
The title track of his download disc Lucky One matches spot-on a Manilowesque 
vocal to plinking Carpenters piano, while the gutsier funk of “Transition Man” 
suggests the highly unlikely collision of Richard Marx and the band Living Colour. 
Howard fares best in propulsive mode, as on the convincing electro-boogie of 
“Give It Up.” By contrast, syrupy tracks such as “Deserve You” aren't for every- 


one—but they will be for many. [scotthowardmusic.com] ADAM McGOVERN 


ayy GENERAL INTERNET GAMING, 9 p.m. _y LATE NIGHT DVD CHAT CLUB, 5 p.m. 
T H U COME TOGETHER tINTERNETGAMES. F R | MOVIES, GEAR, & MORE [DVDTALK. 
ABOUT.COM/MPCHAT.HTMI COM/CHATSCHEDULE.HTMLI 


__Game Shorts _ 


V-RALLY WORLD CHAMPIONSHIP 
RACING GAME Palm O/S users, start 
your engines! This stunning simulation 
of a rally allows virtual drivers to test- 
drive 20 original tracks set in exotic 
locales such as Italy, Indonesia, and 
New Zealand. Choose from four 
official World Rally Championship 
cars—Peugeot 306 MAXI, Mitsubishi 
Lancer, Ford Escort, or Subaru 
Impreza—each with varying levels of 
difficulty. It's perfect for distraction on 
airplane voyages during these tense 
traveling times. M.S. > > 
[www.palmtop.nl/palm/vrally.htmll 
Free to try, $30 to buy 


CRIME SCENE EVIDENCE FILES 
Fictional detectives from William 
Faulkner's fabled Yoknapatawpha 
County post mysterious evidence from 
a current investigation; surfers 
participate by asking questions and 
providing leads to help solve the case. 
Some of the items to comb through in- 
clude photos, letters, coroner reports, 
witness interviews, newspaper 
clippings, and surveillance videos. 
Gameplay is free, but official Case 
Detectives pay $10 per year to see new 
evidence before anyone else and inter- 
act directly with the detectives through 
a members-only Q&A page. M.S. 


ye & % Icrimescene.coml] 


THE CONTENT COMMITTEE: ADAM MCGOVERN, 
MARYANN JOHANSON, MARC SALTZMAN 


“yy CAT CHAT, 9pm. 
SUN meow mixer PeTsANDVETs.com/ 


CHATSCHED.HTMI 
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PALM ITEMS: THOM O'CONNOR 


Fe 45 GSO GO 


It's the same price as Apple's exciting iPod but offers four 
times the storage. That fact alone should make you take 
notice of the Rio Riot, a 20GB MP3 jukebox that holds roughly 
5,000 songs in a compact casing about the size of a short- 
ish Stephen King paperback. How do you possibly navigate 
through all those tunes? The device has the largest backlit 
display in the category and an easy-to-use scroll wheel to 
move you around the menus. Or use the Rio DJ playlist 
creator to program your listening. $399 [riohome.com] 
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cool tools 


Ultimate accessories for the digital life 


PALM’? DUS TE 


Just when you thought you'd have to learn to use your thumbs to type 
successfully on a tiny, pagerlike PDA keyboard, think again. The fabric 
keyboard has finally arrived. Logitech's KeyCase wraps snugly around 
your Palm m125, m500, m505, or i705 and unfurls into a QWERTY key- 


board that includes 15 Palm-specific keys. Made from five layers of high- 
tech fabrics, it's durable, waterproof, and surprisingly sensitive to the 
touch. Fast typists don't have to slow down to use it efficiently. What's 
missing? A PDA that rolls up the same way. $99 [logitech.coml 
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TEXT MESSAGING 

TEXT TOALMOST ANYONE, 
ANYTIME, ANY WHERE FROM 
OUR DIGITAL NETWORK. 


RING TONES 
CHOOSE FROM OVER 600 
RING TONES TO DOWNLOAD. 


GRAPHICS 
DOWNLOAD AND SAVE 
GRAPHICS. 


INSTANT MESSAGING 
TAKE YOUR BUDDIES 
MOBILE WITH AOL INSTANT 
MESSENGER™ SERVICE. 


AS YOU BECOME MORE PROFICIENT, YOU WILL NOTICE HOW MUCH MORE QUICKLY YOUR 
THUMB FLIES OVERTHE KEYPAD. 


Use difficult words and TRY TEXT MESSAGING NOW. It's automatically available if you're 
still maintain your integrity an AT&T Wireless customer with a text messaging—capable phone. 
by text messaging. 
a r—“—s—S—C—~—COr—COi—CisCiCC cents is all it will cost you to send IMAGINE? is the number 
a text message to your friends. You you call if you're not an 
Pat LOVERS can also buy graphics and ring tones to AT&T Wireless subscriber. That will get 
LAY | adore you personalize your phone. you started. You can also visit 
CW2CU can’t wait to see you attwireless.com/text, an AT&T Wireless 
SWALK sealed with a loving kiss is how much you pay to receive store or an authorized dealer. L8R! 
X kiss unlimited text messages and instant 
Xoxoxo hugs and kisses messages from your AOL® buddies. 
<3 / love you 
((H))) a big hug * ie 
FOR FRIENDS 
YGTBK you ve got to be kidding 
RTM read the manual 
MYOB mind your own business 
<:-) dumb question 
'm#-) night /’m exhausted 
oo ee | ‘ > _. ok . “ 
:<) blabbermouth 1. THE PUSH AND PULL. For resistance training, push thumb back while pressing 
opposite thumb forward. Return to center. 
FOR PARENTS 
PLS please 
SAT sorry about that 
JAS just a second 
SEND $ send money 
-S | kind of like it 
GG gotta go 2. THE TWIST AND KICK. Without moving the rest of your hand (don’t cheat), pull 
thumb towards your heart center and release forward. 
(@@) you re kidding 
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Warning: Buy this screen and you 
may never leave the couch again. 
The Samsung LTM245W LCD Panel 
Television offers 24 diagonal inches 
of crisp viewing, whether you're play- 
ing games, computing, or watching 
regular TV, HDTV, or a movie on VHS 
or DVD (notice the big speakers). As 
a PC display, it's got 1900 x 1200 
resolution and a picture-in-picture 
feature that lets you keep one eye 
on your favorite TV shows as you 
work. $7,000 [samsungusa.coml 


MSI SST OTL OMRON 


Ree AANA SF ORAG B 


We've seen tiny portable storage devices before, but none like Sony's 
Micro Vault. About the length of a car key, it plugs into a USB port 
and acts like an additional drive. Just drag and drop files to and from 
it. lt comes in sizes from 16MB to 128MB, and it works automatically 
(without any drivers) if you run Windows 2000, ME, or XP, or Mac 
O.S. 9.0 or later. Older computers require additional software. $50 
(16MB); $90 (32MB); $150 (64MB); $300 (128MB) [sonystyle.coml 
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If James Bond needed a handheld, the Linux-based Sharp Zaurus 
SL-5500 is what OQ might design for him. With pull-down keyboard, top- 
drawer color screen, 64MB of memory, and Compact Flash and SD card 
slots (add memory and plug in a modem or LAN card at the same time), 
it's enough to make a superspy drool. Sharp's wide range of Net linking 
options means Bond could get online by several methods, depending on 


whether he's being chased by tigers or ninjas. $549 [sharp-usa.com] 


MILY 
JUST JEALOU 


. Desde 1795. 


La 


Gxico 


Hecho en M 
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CONFUSED ABOUT PC/TV CONVERGENCE AND HOW 


The next time you try to buy a television, prepare to face a tor- 
rent of acronyms, formats, specs, and screen measurements 
that may make you think twice about whether you really 
need to join the modern entertainment age. It’s not entirely 
your decision to make, though, is it? Broadcasters, TV manu- 
facturers, cable and satellite providers, and the federal gov- 
ernment are all pushing us down the path to the futuristic 
world of high-definition TV, whether we want to go or not, 
and our PCs may be coming along, too. 

Regardless of this apparent manifest destiny, you'd think the 
people who make televisions would want us to feel informed and 
comfortable enough to make a buying decision of $1,000 to 
$2,000 or more without leaving us feeling that we're being taken 
for a ride. (Shouldn’t Panasonic, for example, be leading a world- 
wide educational effort—or must we all go on a field trip to Japan?) 
So far, they haven't shown much interest in helping us out. 

Which is, of course, why we have the Internet. Start at Marshall 
Brain's HowStuffWorks: How HDTV Works [howstuffworks.com/hdtv.html 
for a 10-minute lesson on HDTV basics: what it is, why it’s dif- 
ferent, and what you need to buy. It’s here that we learned the 
important difference between a true HDTV and an HD-ready 
TV (the latter requires a set-top converter). 

Find more in-depth articles and FAQs at HDTV Defined! 
[hdtvinfoport.com] and HDTV Galaxy [hdtvgalaxy.com], where true 
TV geeks share the latest info. If you've seen wide-screen TVs at 
the electronics superstore and are wondering about them, check out 
tech expert Robert X. Cringely’s clear explanation of the aspect 
ratios of the future at Digital TV: A Cringely Crash Course [pbs.org/ 
opb/crashcourse/aspect_ratiol, which offers plenty of illustrations. 
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AOL MSN 


_______ HIGH-DEFINITION TV FITS IN? LET THE NET HELP 


EDITED BY DON WILLMOTT 


A quick browse through some online electronics stores led to 
a great plain-English FAQ at Digital Connection: Digital Multime- 
dia FAQs [digitalconnection.com/faq/hdtv_6.htm], which admits that 


“the labels HDTV and H D-ready may be of some confusion to 
the consumer.” Uh, yeah, just a bit. Fortunately, the site goes on 


to demystify them and untangle other abbreviations as well. 

But why even consider buying an HD-ready TV at this early 
stage of the game if there’s no programming available that you'll 
enjoy? Check Home Theater: HDTV Program Schedule by Network 
[hometheatermag.com/hdtv.shtmll to find out which of your favorite 
shows are already being broadcast at high-definition quality. Jay Leno, 
anyone? Once you've found something to watch, check out Home 
Theater: Receiving HDTV [hometheatermag.com/showarchives.cgi?86] 
for a three-step boot camp on receiving HDTV signals. In a nifty 
back-to-the-future twist, you may find that the best way to get 
your HDTV fix (for now) is with a rooftop antenna. 


YAHOO! 


AOL Alerts is a free service that sends news up- 
dates via e-mail, AOL Instant Messenger (AIM), 
AOL TV, Web-enabled Palm devices, or pagers. 
To set up an alert, go to Keyword: alerts or surf 
to AOL Alerts [alerts.aol.com]. AOL Alerts re- 
quires AOL 5.0 or later as well as Netscape Nav- 


____ igator 4.xor later or Internet Explorer 5.0 or later. _ 
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It turns out ISPs can be as aggressive as phone 
companies when it comes to signing up new sub- 
scribers. Take MSN's deals, offered at MSN: Plans 
& Pricing [resourcecenter.msn.com/access/ 
plans/default.asp]. When we checked the site, 
the latest specials included a deal that let you 
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Is your Yahoo! mailbox an unmitigated mess? 
New features in Yahoo! Mail let you leave mes- 
sages as unread, flag messages for follow-up, 
read only flagged messages, and read only 
unread messages. [hat should help you sort 
things out. To access the new flagging feature, 


__earn United Mileage Plusmiles. == ==—=—__ click the field next to the Go button inthein-box. _ 
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PATRICK MOLNAR/GETTY IMAGES 


O >) How can | register 


my family's name for 
the new .name domain? 


A») You can’t—but you can register your own full name. On 
January 15, the Global Name Registry (which is in charge of ad- 
ministering the .name domain) began doling out new .name Web 
addresses. To register yours, go to Name [gnr.coml and click the “I 
want my .name now” link; this will take you to a page of certified 
providers who can reserve your .name. Surfers can register only 
their own names, and they must follow one of the following for- 
mats: firstname.lastname.name or lastname.firstname.name. In 
other words, I could register either surfguru.name or guru.surfname. 
I could not register guru.name. (Domains can be registered for 
fictional characters as well, providing you own the trademark.) As 
for fees, individual domains cost anywhere from $10 to $25 per 
year—which, you may notice, is less than the $35 per year you may 
have paid in the past to register a typical dot-com domain name. 


Q_ >) When | head out of town on business trips, | often forget things on 
my home computer. Is there some way to log on to my PC from afar? 

A> Looks like you haven't heard about GoToMyPC [gotomypc.coml. 
This fee-based service lets surfers log in to their computers re- 
motely and access their software or files. You can check your new 
and saved e-mails, launch and use Adobe Photoshop, access 
network documents, play MP3 files, or start a computer game. 
While the service is easy to set up, it requires some software in- 
stallation on your home machine, choosing of a password, and an 
additional PC access code. Furthermore, GoToMyPC works only 
if the computer you're trying to connect to is on and connected 
to the Net via broadband. It’s available for PCs running Win- 
dows 95, 98, 2000, ME, NT, or XP, but not for Macs, and is 
free to try for 60 minutes or 30 days. Thereafter, pay either $19.95 
per month or an annual fee that averages out to $9.95 per month. 


ee 


(Via e-mail) whether your message _ _ Which case you're out of luck. To 


Have you been feeling ignored 
lately? Do you want to check up on 
people to see if they actually read 
the e-mails you send them? Instruct 
your e-mail program to send you 
a delivery receipt and a read re- 
ceipt. A delivery receipt tells you 
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has been successfully delivered; 
a read receipt lets you know whether 
the message was read—and if so, 
when. Bear in mind that your re- 
cipient can instruct his or her mail 
client to ignore all read receipts (al- 
though not delivery receipts), in 


SURF GURU TIP OF THE MONTH It's inevitable; deviant 
hackers will always find new ways to exploit Microsoft 

- products, including the Windows Media Player, Internet 
Explorer, and Windows XP. Fortunately, there's a simple way 


to keep up with the latest security vulnerabilities and receive 
patches to plug up the holes. In Internet Explorer, click the 
Tools menu and choose Windows Update; this will take 

you to a Microsoft site that posts “Critical Updates” for all 
your Microsoft software. Download them and feel better. 


If you're nervous about making your computer accessible over 
the Web, consider using Symantec [symantec.com] PCAnywhere 
software instead. It’s not as simple to use as GoToMyPC and 


‘requires setup on both the host and remote systems. You'll also 


need to know a little about IP addresses and shell out a one- 
time charge of approximately $180. Still, it's worth every penny 
if synching up two computers is a priority for you, and it’s es- 
pecially useful for backup purposes. 


Q }} I've heard there's a new audio format called MP3Pro that sounds 
better than ordinary MP3s. ls this true? 

A) You heard right, and yes, it does sound better. Coding Tech- 
nologies, the company that introduced the world to MP3s, 
has developed a new format called MP3Pro—and you can 
find out about it at MP3 Pro [mp3prozone.com]. In a nutshell, 
MP3Pro files are improved digital audio files that maintain CD- 
quality sound at lower bit rates (the speed at which data is 
transferred); this means you can fit far more MP3Pro files onto 
a CD or portable player than you could fit regular MP3s. But 
speaking of players, you should know that few currently support 
the new M P3Pro format, and at press time, a software demo that 
lets surfers play and encode these files offered very limited fea- 
tures. Hear it for yourself by downloading the free program at 
Thomson Multimedia [thomson-multimedia.com]. 


set up read and delivery receipts 
in Outlook Express, click on the 
Tools menu and then hit Options. 
Go to the Receipts tab, where 
you'll find a number of choices for 
requesting and returning read 
receipts. Netscape Mail does not 


_ offer this feature, but surfers who 


would like to track their messages 
can do so for free at ReadNotify 
[readnotify.com]. The service 
works with your existing e-mail 
program; add .readnotify.com to 
the end of your recipient's e-mail 
address to begin receiving proof 


that your e-mails gotthere. —s_—© i 
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HOW TO WIRE YOUR HOME ~~ 


USE HOME NETWORKING TO SHARE A SINGLE NET CONNECTION 


Why pay for more than one home Inter- 
net connection when broadband services 
are fast enough to be shared among several 
computers? Set up a home network with 
two or more PCs, and you can split your 
connection while paying just one monthly 
charge. You have many choices for home 
networking. If you choose wisely, you'll find 
easy setup and trouble-free operation. 


»O1 pick 


In basic terms, you can go wireless, semi- 
wireless, or wired. If you want to roam 
around the house with a laptop and share 
files and printers among PCs with no 
strings attached (sounds nice, doesn’t it?), 
then choose between an 11Mbps wireless 
network (called 802.11b or WiFi) and a 
blazingly fast 54Mbps wireless network 
(called 802.11a or WiFis). Semiwireless 
networking uses existing phone wires 
(HomePNA) or power wires (Home- 
Plug) to eliminate the wiring hassle, but 
it locks you in to only a few manufactur- 
ers. A conventional wired network 
(100Base-T) is fastest and most secure, 
but it’s not a do-it-yourself installation. 
In all cases, you can buy components by 
the piece or pick up a starter kit that cov- 
ers several systems. Our suggestion: Go 
wireless and surf from the couch. 


»O2 plan 


The centerpiece of a home network is the 
computer you designate as the hub (or 
server). This is where the Internet links 
to the system and is sent around the house. 
Wireless networks accomplish this with 
an “access point” that includes a small an- 
tenna, which for best coverage should go 
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the hardware 


ON ALL THE COMPUTERS AROUND YOUR HO 
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A home network begins with the connection to the “server” PC via a cable or DSL modem (A). 


USE. 
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BOO: 


Data flows into the PC and back out to the network's base station (B), where it transmits 
(wirelessly in this example) to receivers in PCs up to 100 feet away (C), all of which are now 
connected to the Net via a single account. All the computers can share a single printer, too (D). 


in acentral location. All the PCs in a phone- 
line network need to be near phone lines, 
and power-line networks plug into your 
power jacks. A wired network requires you 
to run special cable around your house— 
again, it’s better suited to the advanced 
user or a professional installation. 


OS lLasts1i 


Every PC you attach to your network will 
need a Network Interface Card (NIC) 


installed in it. With a notebook, simply 


plug ina PC card. While some new desk- 
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tops come with built-in network adapters, 
usually you'll have to pop open the case and 
slide in an expansion board. If that sounds 
intimidating, external network cards can 
make the job easier. One end plugs into 
a USB port, the other into your network. 
USB adapters are now available for all 
network technologies. (Keep in mind that 
they have a speed limit of 12Mbps, which 
may be slower than your network’s top 
speed but works just fine for most Web 
browsing and file transfers.) Many new 
notebook PCs have WiFi wireless net- 
working built right in, so ask before you 
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buy. One last concern: To share a broad- 
band connection you'll need two NICs in 
the server PC (one to connect to the net- 


work, the other to connect to the Internet). 


~O4 install 
Oe SOT PuerG 
Turn on the PCs; install the drivers for the 
network hardware and software into each 
of them. Most of the time, Windows will 
guide you through the process, demand- 
ing driver disks when it boots up and dis- 
covers the new NIC. It’s easy. In fact, the 
biggest challenge should be choosing 
the names that you're required to give each 
PC on the network. Have fun and be cre- 
ative, or use the names of colors, countries, 


SS FRR TEST eA: ERATE Bes SN Rat LP te PI a RENTS OEE TENN SA aC ae ER SLND Se AR EMS Ce OP an Saye eg Oe RRR See ee Ae A eR TREY lee ALE Be WENT 


or anything else. For the required work 


group name, however, stick with Microsoft's 
default choice, MSHOME. 


(ZU pet the net. 


Of course, before sharing an Internet con- 
nection, you must have a...connection. 
Make sure your Net connection goes into 
the PC you designated as the server, and 
that the server can connect, access e-mail, 
and browse the Web. If you connect to the 
Net via modem, tell Windows this and 
enable the autodialer so other comput- 


ers in your network can dial out. 


06 share the net 


Install the extra software you'll need 
for sharing your Net connection. If you're 
running Windows 98 Second Edition 
or Windows ME, install Internet Con- 
nection Sharing, which is included on 
your Windows CD. If you have Windows 
ME or XP, just use the Home Network- 
ing Wizard or Network Setup Wizard. If 
youre installing ICS, first do it on the des- 
ignated server PC, and then on the other 
systems. In the Properties dialogue 
box for your Net connection, enable 
sharing only on your server PC. On 
the other PCs, use the Internet Options/ 


Connections menu. 


_.Q07 share the works _ 


Don’t stop with your Internet connec- 
tion—share printers and files, too. Enable 
this by clicking the File and Printer Shar- 
ing box in Network Properties. You'll have 
to individually enable sharing for each 
disk drive being shared (right-click on the 
drive icon in My Computer, then choose 
the Sharing option). Then you'll need to 
install your shared printer on each indi- 
vidual PC. The Add Printer wizard has 
Networking as the first option. WINN L. ROSCH 
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NETGEAR WB302 MULTIMEDIA 
WIRELESS STARTER KIT 


Try this budget solution if you're unsure of your 
needs. It's one of the least expensive ways to 
put two computers on a wireless network us- 
ing one Internet account. $79.99 Inetgear.coml 


AGERE SYSTEMS ORINOCO 
BROADBAND GATEWAY RG-1100 

As with most WiFi starter kits, this one pro- 
vides just one card for a notebook PC, so con- 
sider getting a second wireless card, which 
you can add to either a desktop or a second 
notebook system. $250 (plus $73 to $83 for 
the other adapter) [agere.coml 


D-LINK DHN-910 10MB 
HOME PHONELINE NETWORK 

Get everything you need to build a two-PC net- 
work using your existing telephone wires and 
your PCs’ PCI ports. Just make sure the PCs 
are located near phone lines. $70 [dlink.com] 


INTEL PRO/WIRELESS 
5000 LAN STARTER KIT 


It's just about the highest-end home net- 
working solution around, using the WiFi5 
standard for high-speed (54 Mbps) data 
transfer. The accompanying software makes 
setup about as easy as it gets, given the 
inherent complications. Intel also offers WiFi 
startup kits that are less expensive but have 
slower data transfer rates. $749 Lintel.com] 


www.yil.com »May 2002 43 


“You're crazy.” The man says, “I want a second 
psychiatrist says, “All right—you're ugly.” 

go I was told I had thyroid cancer. I wanted a 
n. It wasn’t that I didn’t trust my doctors—they 
best doctors I could possibly have found. It 
nted to know the worst. It wasn’t enough that 
wanted to know if I was ugly, too. I turned not 
man being but to the Web, so that I could eaves- 
te without having to wait for an appointment. 
hyrotd cancer, and the first listing had the promis- 
yroid Cancer Survivors’ Association. (Ever 
so much more heartening than, say, the Thyroid Cancer 


provided told me there were four 
was the most common and curable. 


answered all the most frequently 
asked questions in plain language. 

I already knew everything I found 
out on the Web. My doctors had told 
me. But now I knew that I knew it. 
No, that’s not right: I knew that other 
people knew it. In some strange way, 
that gave it additional legitimacy. I 
was not alone. And no crazier or uglier 
than I was before the diagnosis. 


nities and message boards for people in the same situation I 
was in. I lurked. I did not join them, even under a pseudonym, 
because I learned some years ago that participating in an on- 
line forum is like spending your life on a treadmill. You write 
and you write, and the messages keep scrolling up before you. 

I got a lot of e-mail from other people in the same boat. 
From my shipmates I learned interesting details about treat- 
ment, therapy, and what I could expect. I also got real en- 
couragement, and I was moved that these people took the 
time to write. I replied to as many as I could, and I set up 
an auto-reply for any message containing such words as dis- 
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Widows and Orphans Association.) The second site Google : 


TF also found several online'commu-° LT 
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MY SECOND OPINION 


ease, cancer, therapy, thyroid, treatment, and so on. (I later real- 
ized that some of those keywords triggered replies to people 
writing to me about A Beautiful Mind, so that those discussing 
schizophrenia were thanked for their concern and told I 
was keeping my fingers crossed.) 

I made the mistake of sending a “medical bulletin” to 200 
friends in my e-mail address book without adding the cau- 
tionary line “No reply necessary” and received 200 replies, 
all sincere and encouraging, but requiring 200 additional 
responses from me thanks to that single e-mail. 

I made the mistake of searching the newsgroup forums 
for thyroid cancer and found several references to my own prob- 
lems, some heartening, some touching, some hoping I would 
rot in hell. One wonders how people feel after they post such 
Ue ee nessave, Cheegede Vindicatede tT 


kinds of thyroid cancer, and that mine In the middle of a SS ace oe 
The third site, from Johns Hopkins, | | the night, haunted | | said I was going “under the knife.” I 
byaquestion — 

| couldn't ask 

the doctor until 

morning, | logged 
on to the 

and found 
out the answer 


hadn’t been thinking about it in quite 
those terms. Though the announce- 
ment of my surgery was made on Feb- 
ruary 21, the New York Post saw fit to 
move it back a day so it could claim the 
et : | news came “three years to the day” af- 
ter my friend Gene Siskel had died. It 
wasn’t enough that I was “going under 
the knife”; the Post needed an angle. 
The result of all this was that I be- 


ee Te ease Rams arhexperr on the causes, treat- 


ment, and cure of thyroid cancer. I bored people with endless 
explanations of the subtleties of the low-iodine diet, which 
you follow for several weeks before post-op treatment. I was 
much cheered by enormous incoming infusions of goodwill 
and positive vibes. And in the middle of the night, haunted by 
a question I couldn’t ask the doctor until morning, I logged 
on to the Net and found out the answer. 

F. Scott Fitzgerald said, “In a real dark night of the soul 
it is always three o'clock in the morning.” Luckily for me 
and others like me, it is always high noon at the Thyroid 
Cancer Survivors’ Association. 


PAUL ELLEDGE 


JAY GULLIXSON 


ANGELA GUNN 8 Ei 


DON T STEAL 


lectual community. Plagiarism therefore cuts you an un- 
fair portion of slack, which annoys 
your classmates, which might lead to 
a major ethical infraction when | 
one of them is forced to smack you up 
upside the head for wasting their 
expensive seminar time. Prevent a 
serious ethical breach: Do your 
own damn homework. 

More prevalent on the Net beyond 
the ivy walls (but equally repugnant) 
is a casual kind of nonacademic pla- 
giarism, in which sites of a feather 
echo one another word for word. 


Boundless is the frustration of the 


Net user who goes online looking © SRE Te UST GS SOR 


for information on a hobby, thinks she’s in clover when 
Google returns a dozen hits on her superobscure topic, then 
realizes that all 12 sites say exactly the same thing (and give 
absolutely no indication of where the information origi- 
nated). That sort of plagiarism, whether it’s done by com- 
panies looking to save a buck by not hiring writers (fie, fie!) 
or by hobbyists who want to put up a site but don’t 
actually have anything original to say, clutters the Net. It’s 
an insult not only to the writer of the original text—who- 
ever that may be (very often, it’s someone who went to 


the trouble of pitching, writing, and publishing, yes, a book) — 
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but also to the soon-to-be-disgruntled visitor. 

I realize it’s quite a lot to ask that everyone publishing on 
the Web write something original—as everyone in this A P- 
wire, media-megalith era knows, the offline publishing world 
certainly doesn’t bother. And even the most idealistic col- 
lege professor knows that unplugging the Net tomorrow 
wouldn't stop academic plagiarism. Still, you asked, so ’m 
answering: Plagiarism stinks up the Net, your local college 
campus, the popular history shelf at Barnes & Noble (yes, 
we're talking about you, Stephen Ambrose and Doris Kearns 
Goodwin), everything it touches, in fact. So don’t. 


Q: My brother gave me his old laptop and left a few of his files 
on it. May I look at them to make sure I can delete them safely? 
_ A: Td avoid doing that, not least be- 
cause there’s some stuff about fam- 
ily members you just don’t want to 
know. (Not that the files you're talk- 


ing about necessarily have anything 


TR gd 


4 weird in them, but why take a chance?) 

Ask your brother if he can repossess 
the laptop for one more hour to En- 
ron away his stuff. If that’s imprac- 
tical or he can’t be bothered, back up 
all the files in question to external 
storage (a floppy, a Zip drive, a 
CD-R) and erase them from your 
hard drive. For your machine’s safety 


1 
ppp ni ecard ef hn ta rata Pear FeNI 


SEER NRE, stick with the kinds of files word 


processors aad ote programs make (.doc, .txt, .jpg, .gif and 
the like); when in doubt, dont delete, as you might inad- 
vertently take out something important to the operation 
of the computer or a particular piece of software. As for the 
e-mail, purge all the folders without opening the messages 
in them. (Better yet, download a new e-mail program and 
start with a clean slate.) Keep the backups on hand just in 
case, and enjoy your tidy computer. Your brother’s lucky to 
have a sibling so concerned about his privacy. = 


Oh, behave: angela_gunn@ziffdavis.com 
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Share special moments in a single bound! 


We'll show you how to create online photo albums, 


print your photos, make customized photo greeting cards and more. 


Plus, check out our super selection of instant-print projects! 


Visit hp-at-home.com/magicl1 to get started. 


EGS Te Ve offer expires December 31, 2002 


FREE 


everyday magic 
hp printing fun kit 
kit includes software, 


photo paper, project ideas 
and more! 


purchase: an ho inkjet print cartridge OR an hp inkjet twin pack 
OR *25 US worth of hp specialty paper 
1} this original completed maikin certificate 
2) the original UPC symbols) from your hp inkjet print cartridge 
OR on hp inkjet twin pack OR hp specialty papers, as well 
as the store-identified cash register receipt dated between 
4/1/02 and 12/31/02 with the purchase price(s} circled 
3} a $2 US check payable to hp printing fun kit for shipping 
and handling =~ 
Everyday Magic, P.O. Box 8500, St. Cloud, MN 56398-8500 
posimark no later than 12/31/02 
receive: a free Everyday Magic hp printing fun kit 
questions: if you have any questions regarding this offer, please call the 
hp award center at 1-763-295-8172, from 7 am to 5 pm CST, 
Monday through Friday 


SAORI Rom amesa For system requirements, log onto: 


www.adobe.com /products/photodeluxe/systemregs.htm 


enclose: 


mail to: 


first name 


last name 


address 


city 


state Zip 


may hp contact you with more information? 


Li yes L)no 


by email? LJ yes Uno by postal mail? [) yes (no 


email address 


Allow 4-6 weeks for processing. While supplies last. Offer good in U.S. ond Canada only and void where prohibited, toxed or 
restricted by low. Only purchases by end-user customers from authorized HP resellers qualify for offer. HP reserves the right to 
request additional information ond to confirm identity of submitter. Providing false information disquolifes this cloim, and may 
subject the submitter to criminal prosecution. Order must be received between 4/1/02 ond 12/31/02. Only original mail-in 
certificate, cash register receipts and original proofs of purchase (UPC symbols) may be submitted. Limit one offer per household. 
Offer not valid with any other HP offer. 


explore more ways 
to share with the 

HP printing fun kit, 
Everyday Magic 


The kit includes software, 
project ideas and HP specialty 
paper to ensure your printing 

projects look as magical 
as the moments they celebrate. 


(cape not included) 


Cai 6 net 


d-bye to rscheer@aol.com. Call it 


of my online innocence. This convenient and 


address was finally overwhelmed by the mas- 


unsolicited garbage it received every day. 
an old problem, but it has a new power: to 
voc on the next generation of Internet access, 
pping wireless in its tracks. I’ve been using a 
d you haven't seen spam till you've tried to sort 
ind your important messages on a handheld. 
rrible waste of my bandwidth, not to mention 
y's wireless pricing plans bring an unprece- 
icy to the old “time is money” axiom. 

What « can you do about it, short of adopting a pristine 
new moniker that will soon be overwhelmed as well? Here 
are some ways to stem the tide. | 


The first point will sound coun- 


Don't fall for any of those sucker 
punches that so sweetly promise to 
remove you from a list. Responding | 
with an “unsubscribe” message is just 
what unscrupulous scammers—is there 
any other kind?—want you to do. An 
unsubscribe message is proof defini- _ 
tive that the address that they have | | 


for me works. It gives them assurance 


that they have trapped yet another | | 
live one for their next mailing. | 

Second, spam filters can help. Some (05 
ISPs are better than others at weeding out fee ait Bath. 
Link and AT&T WorldNet use the effective Brightmail ser- 
vice (EarthLink calls it “Spaminator”) to fight spam gunk. AOL, 
which I still use once in a while despite my better instincts, is 
among the worst. It does not provide the filters offered by 
Yahoo! Mail and programs such as Eudora and Microsoft 
Outlook to segregate your real or personal e-mail from the 
mass-list-originated stuff you want to avoid. 

But as with changing your address, this route is only a 
partial solution. Even though filters are improving all the 


time, it’s simply impossible for them to catch every piece 
ply imp yp 
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terintuitive but, sadly, makes sense. You haven’ 1 APRs | 
| seen spam till | | Let's give them a few million more. That 
you ve tried to 
sort through it trouble finding lots of stuff that falls into 
Ona handhe d. Talk : ! pee only way to impress 
aboutaterrible _ 
waste of m 5 
bandwidth, notto | 
mention my time 


ap EC ronerenreshreorearrerninaetiencaed 


of spam without interfering with your normal e-mail. For 
any real resolution, we need the government to act. 

The Feds seem to understand the problem, and the good 
news is that they recently started putting some legal muscle 
behind resolving it. The Federal Trade Commission in March 
made its first-ever court filing against spammers, taking a stand 
against three companies that were marketing bogus domain 
names via mass e-mail. FTC chairman Timothy Muris says, 
“Almost everyone with an e-mail account gets spam. It’s intru- 
sive, unwelcome, and annoying. Deceptive junk mail is also 
illegal.” He adds, “We want to send a message today: We're 
going after deceptive spam and the people who send it.” 

Let’s take the FTC chairman at his word. He says the place 
to send examples of deceitful e-mail is uce@ftc.gov, so let’s 


_ test the system. Net users have already 


forwarded more than 8 million spam 
messages to the FTC for investigation. 


uce in the address stands for unsolicited 


commercial e-mail, and you shouldn't have 


the depth of the problem on them is if 
they know how many people are affected. 

Currently the FTC can move only 
against unsolicited e-mail that is out- 


right deceptive, which can be a matter 
of interpretation, but tougher federal 
legislation finally seems to be in the off- 
ing. H. IR 95, . spotnored by Rep. Gene Green (D-Texas), is mak- 
ing its way through the Congress. The bill requires commercial 
solicitors to properly identify themselves and provide an easy 
means for recipients to state that they want the mail to stop. 
This bill is a good start, and warrants our support, so let 
me suggest some spam of our own: E-mail your friends with 
pleas to write to their congressional representatives to get 
behind these bills. Yes, there’s such a thing as good spam. Make 


some today, and save the wireless future. = 


Aseem Batra [aseembatra@hotmail.com] contributed to this column. 


BLAKE LITTLE 


[ yes, it’s EXTERNAL! | 


Sound Blaster® Extigy” makes it easy to listen to your CDs, MP3 collection, music videos, or Internet radio on your 
PC with stunning 24-bit audio and 100dB SNR clarity. You can playback all your stereo content in rich 5.1 surround 
sound with Creative’s proprietary CMSS® technology. The included EAX® ADVANCED HD" music effects allow you 
to personalize and enhance your music. And Sound Blaster® Extigy” can also be used with your notebook or 
Dolby Digital® compatible consumer electronic devices like gaming consoles and set top DVD players. 


With convenient external USB connectivity, you can hook up the Sound Blaster® Extigy 


to your PC in one simple step. Upgrading your PC to high performance 5.1 audio 
couldn’t be easier! 


RE, 


—= Intrigued? 


Visit www.soundblaster.com 
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©2002 Creative Technology Ltd. The Creative logo is a registered 
trademark of Creative Technology Ltd. in the United States and/or 
other countries. All brands or product names listed are trademarks or 
registered trademarks and are property of their respective holders. 
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—ways to enjoy the sport that fans no longer have to do 
Design and watch your own customized highlight reel. 
league players are doing, in real time, down to every ball 


‘<9 


your seat with a Pocket PC. “Technology allows every fan to tell us what they want and how 


s SportsCenter? 


’ 


Missed last night 
Want to know how your fantasy- 


national pastime (baseball) and the international pastime (Web surfing) has unleashed 


so many other—and often better 
and strike? Have the info sent automatically to your Palm or cell phone. And even going to 


the stadium doesn’t mean shedding your tech-loving ways: Just order a beer and dog from 


anything as mundane as, say, go to the ballpark. 


51 
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they want it,” says Bob Bowman, president and CEO of Major League 
Baseball Advanced Media, which operates MLB.com. “If we don’t giv 


something for someone every day, we're doing something wrong. 


CUSTOMIZABLE AND CONDENSED GAMES 


MLB.com is quickly becoming as vital for wired fans as television 


eH C1 ibe 0 ats a ARE Pa En ck 


I 
S 
Sasancancnsansanins 


races 


itself. Its decision not to license out its video and audio for Web a 
is starting to look prescient rather than backward—the league at 
mains the sole provider of customizable game clips, which means it 
can go far beyond the standard fare of news, stats, and fantasy league 
provided by MSN: ESPN [espn.coml, CBS SportsLine.com [sportsline.coml , 
and other major sports hubs. Fans no longer have to watch TV an-+ 
chors blather through 28 minutes of golf and X Games results t 


reeves 


see a few plays from their team’s outing. By anteing up about $12 
for a year’s subscription to MLB.com’s Custom Cuts service, you 
can create your own reel of whatever you want within an hou 
after the game. Or you can opt to have your private highlight ree el 
uploaded to your computer overnight, for morning viewing. 

If you've got some (but not much) more time on your an 
you might try MLB.com Condensed Games. This new service € 


takes baseball’s hours-long amble and condenses it into a tigh 


20-minute video sprint that’s available to fans 90 minutes afte 


H 
i 
§ 
¢ 


the completion of every game. Talk about progress. 


THE NEW WAVE Smart primates can now get stats on PDAs and play-by-play on cell phones. 


The site plans many other new moves for the 2002 season. Last! 
year, fans could listen to the radio feed of any game nationwide for 
a season subscription cost of $9.95; this year’s service will run a fe 
dollars more but will offer new features. The best of the new bree 
are the cell phone audio feeds, which turn your phone into an in- 
stant radio—especially cool if it has a good speakerphone. (Thank- 
fully, ball games take place mostly on nights and weekends, ae 
you can finally use all those free minutes.) Your BlackBerry on | 
Web-enabled handheld or cell phone can also receive ape) 


data—i.e., your fantasy players’ at-bats—live or after the game. | 
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| There are, of course, limits to this techno wonderland. While you 
“may one day be able to get the full-on customized streaming video 
‘treatment over your handheld, don’t expect it this season. “The no- 
| tion of video over wireless devices is not something I see right now: 
i t will be much more audio- and text-based,” says Bowman, whose site 

recorded 220 million visits last year, three times as many as Major 


League Baseball's stadiums themselves. But, he adds, “as broadband 


| on more prevalent, it’s tailor-made for uses like that.” 


‘BEAMING FANS AND BETTER VIEWS 


at appears not to be in demand is the much-hyped ChoiceSeat, 
‘stadium consoles with touch screens that dished out stats and instant 
replays through different camera angles but ultimately proved super- 
uous for fans at live events. (ChoiceSeat went bankrupt last year.) 


| 
| But that doesn’t mean stadiums aren’t making great strides. At 
| Pacific Bell Park in San Francisco, fans can download lineups, stats, 
| nd scorecards into their Palm handhelds at three beaming kiosks. 
| Safeco Field in Seattle has interactive predict-the-play and trivia 


_ games that fans can play through their WAP-enabled phones. At 


Coors Field in Denver, 5,000 seats will have binoculars available 
ehind a door that can be unlocked through a wireless system run 


y Binocs Systems Corp., a company based in Kalispell, Montana. 


| Binocs also plans to have that local network feed game data, video 
| clips, and more to fans who rent or 
bring their own Pocket PCs. Tony 
Kavanagh, VP of sales and mar- 
keting at Binocs, says ChoiceSeat’s 
fate was instructive: “It gets to the 
point where you can throw too 
much technology at people. They 
don’t want to look at a screen when 
they re attending the event. It’s 
the convenience of ordering a hot 
_ dog and a beer without having to 
wait in line. And our surveys say 
that instant messaging will be pop- 
ular, especially at baseball games 
because of the lulls in the action.” 

It’s funny to recall that Major 
League Baseball, and even its 
renowned progressives, such as 
Branch Rickey, once shuddered at 
| the idea of broadcasting games on radio or television; even as late 
as the mid-’90s, all four major sports leagues sued America On- 


line for providing too many in-game updates, claiming such feeds 


undercut television rights by diluting “the excitement of a game 


| jin progress.” But the MLB finally saw the light, and it now delivers 


‘that excitement in ways that make watching, or even attending, 


| 

_a ball game seem hopelessly passé. 

lan Schwarz is senior writer for Baseball America and a regular contributor to 
«ae New York Times and ESPN.com. 
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IN-GAME ACTION 


| MLB.com: Gameday Audio [mlb.com] For 


| following the game, MLB.com is your first 


| base. For a seasonlong membership of about 


| $12 you can access every radio broadcast of 


| 
i 
H 


every major league game. 


MLB Team Radio Networks [geocities.com/ 


' 


_baursam/mlb.htmll If you're the kind of scofflaw 


(or skinflint) who can’t stand ponying up for 
| MLB's feeds, try these links to local radio 


' 


i} 
1 


| (some pirated, some not) for each team. 
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| play of game action, pitcher vs. batter analy- 


sis, game logs, and box scores. Click on the 


players to get their updated stats. 


i 


it 


| Baseball-links.com: Broadcast Ibaseball- 


| links.com/links/Broadcast/Minor_League_Games] 


_ Some folks get really into minor league base- 


‘ball. If you like rooting for athletes who don’t 


{ 
{ 
Be 


earn more than you do, follow them through 


if 
i? 


| these free radio links to 75 minor league teams. 


POSTGAME VIEWING 


' MLB.com: Baseball's Best Video Imlb.com] 


_ Live streaming video of every major league 


j 


| game is a few years away, but MLB.com is get- 


| ting close, with a host of postgame highlights 


f 
if 
sf 


d classic games. Debuting this year is Con- 


_densed Games, which distills entire ball games 


Be 
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into a matter of minutes—perfect for “fans 
| How did baseball fans of all pinstripes survive ‘who are too busy to actually watch baseball. 
-____without these sites? We have no i "a (ONE aU nA ea ara es 


en 


Puget Sound Sports League Baseball 


_ Multimedia [psslbaseball.com/multimedia.htmll 


} 


This collection of audio and video highlights 


is a perfect complement to the MLB.com col- 


t 


lection. The highlights stretch back to 1934, 
meaning Red Sox fans can watch that ball trickle 


The game of baseball has managed to weather more than a century without the 
Web. We're not exactly sure how. Our exhaustive research reveals that fans 
once had to go to the game to see it; they were forced to trawl through box scores 
in the next day's newspaper for games that weren't in their area. 


through Bill Buckner’s legs over and over. 


Evidently, there were no highlights on demand. No streaming audio for 


PREGAME TRAINING 


every team. No stats databases, gamecasts, instant-messaged updates, online 
columnists, virtual ballpark tours, rules finders, or video replays of classic games. 
Worst of all, folks actually had to go to the ballpark to buy a bobble-head doll. 

Those were tough times. But thankfully—as these 27 sites prove—America’s 


The Baseball Scorecard [baseballscorecard. 


i 
H 


com] Quoth Patrick McGovern, creator of 


the Baseball Scorecard: “I never sit in a ball- 


' 


park without a scorecard, and I am usually the 


| most popular person in my section.” While 


national pastime is sliding nicely into the 21st century. 


BY TY WENGER 


we can't guarantee you such popularity, we can 
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Prefer to live in the past? 


ii-~i- = y ans JU NaC 


The National Baseball Hall of Fame 
and Museum lbaseballhalloffame.org] 
There are those who believe a human life 
is incomplete without a trip to the Baseball 
Hall of Fame (Pete Rose, perhaps?). But up- 


state New York is a daunting road trip if you 
live in Maui, so a visit to this site will do 
just fine. You'll find bios for 254 members of 
the hall and an ever-satisfying FAQ page. 


Baseball Immortals [baseballimmortals. 
net] If you're one of those who consider the 
Hall of Fame stuffy and overrated (see Pete 
Rose, above), visit this, the brainchild of Hall 
of Fame critic Lee Sinins. Sinins thinks the hall 
often admits the undeserving and excludes 
the deserving, so he created his own damn 


hall of fame, thank you very much, replete with 
a lifetime's worth of statistics for every player. 


Negro League Baseball [negroleague 
baseball.com], BlackBaseball.com, 
Negro League Baseball Shop [the-coop. 


com/negroleagues] Hall of Fame slights 


cannot compare to the major league's half- 
century ban against black ballplayers, but at 


served at Negro League Baseball and Black- 
Baseball. Both offer illuminating features on 
teams and players. Wrap your head around 
pitcher Satchel Paige’s 2,100 career victories, 
speedster Cool Papa Bell's ability to round the 
bases in 12 seconds, and slugger Josh Gib- 
son's single-season record of 84 home runs. 


‘ 
least the history of the Negro Leagues is pre- | 
The Stadium Graveyard [stadiumpage. ' 
com/stadiumgraveyardl, Ballparks of 
Baseball [ballparksofbaseball.8m.coml, | 
Ballparks [ballparks.com] Nostalgic for 
Ebbets? Bemoan the loss of Comiskey? Pine 
for the Polo Grounds? Then you'll be thrilled 
by the wealth of online odes to our na- e 
tion's long-lost ballparks. Pay your respects ||| 
at the Stadium Graveyard. For the stories 
behind the demise of those diamonds, visit | 
Ballparks of Baseball and Ballparks. Both | 
sites offer rich histories, loving eulogies, and 


all the trivial details you could ever want. 
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| “guarantee youll learn how to score ball game 
pith McGovern’s step-by-step tutelage. 


| 
Science of Baseball [exploratorium. eduf | 
‘baseball How many times during a ball game 
have you wondered, “Why is it that a col 
| baseball doesn't fly as far as a warm one?” Ta 
and the answers to many other burning ques-+ 
| tions—how to throw a curve, the scientifi 


basis for a bat’s sweet spot—can be found here 


eTeamz: Baseball [eteamz.com/baseball 
rules/ obr] We all hate that blowhard who c 

“cite chapter and verse of the “infield fly” rule. 
_ Now you can be that blowhard. Every las 
convoluted bylaw is now at your fingertips; 
thanks to the handy rules searcher foun 

‘here. The site even debunks 40 common 


Bee about baseball rules. 


Berman s Baseball Nicknames [op.net 
-Imk/baseball/berman. htm] Peruse this vg 
collection of some 400 of Chris ‘ — 
Berman’s player pet names. Then ficient 


“drop proudly: “Did you see Greg ‘Appa’ Mad 
| dux blow that ball by Chuck “New Kids on 
| Knoblauch?” Rinse mouth with beer. Repeat 


STAT CENTRAL | 


| Baseball-Reference.com Next time you 


I get the urge to know Minnie Minoso’s lifetim 
| on- -base percentage, head to the Web’smos 


awesome collection of team records, sched- 


ules, box scores, awards, and career earnings. 


{ 


Need to get out of the house? Plug in your ZIP, 


| 
| 


ae and get the address of every major and 


minor ballpark and baseball museum eee 


Instant Statboy 


ogy of every time Ty Cobb stole home. An 
| in that shoe box is a compilation of quotes 


| Baseball Almanac [baseball-almanac. oH 
If God were a baseball fan, this site is wha | 
‘his attic would look like. Look, here’s a chronol-4 


and speeches from Mike Schmidt. | 


i | H 


Retrosheet [retrosheet.org] The Trappist 
“monks of baseball history, Retrosheet was 
‘founded i in 1989 “for the purpose of com- 


i 


puterizing play-by-play accounts of as many... 
ajor league games as possible.” 
Li 
BaseballPrimer [baseballprimer.com] Long- 
| ins for a numerical analysis of the “10 Most 

uestionable M VP Awards in Baseball His- 
| hoy Enter Baseball Primer, a battle royale 


for baseball eggheads. 


if 

THE WORD SERIES 

Baseball Weekly [usatoday.com/sports/mlb. 
_html George Plimpton once observed that 


the quality of sportswriting is inversely pro- 
‘portional to the size of the ball. Nowhere 


is this truth more self-evident than in the 
generous online servings of Baseball Weekly. 


Almost the entire print publication of this 
fine baseball bible is offered here for free. 


H 
H 
; 


Stri keThree.com Now that you know every- 
thing there is to know in the world of base- 
‘ball, go to the weekly columns here—the 
funniest baseball writers in America. 


{ 
{ 


/ 
i 
| 
| 
{| 
| 
| 
i 
| 
I 
! 
| 
EXTRA INNINGS 

Cosmic Baseball Association [cosmicbase 
| ball. com] An amazing, imaginary league of 
| teams made up of historical figures. The First 
Daughters vs. Father Figures, with Chelsea 
Clinton pitching a complete game over Mar- 
i lon Brando? Or the Ten Commandments 
| besting the Ten Most Wanted in a game um- 
pired by J. Edgar Hoover, Moses, and Saint 


Augustine? Perfectly ridiculous. Perfectly. 


\P 
I 


Wy Wenger last wrote about wired hoops for Y-Life 


| 
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ROBERT SEALE/TSN 


it all digital was huge,” he says. “Having 


i 
i 
ii 


to fast-forward and rewind was such 


a pain, and there’s no way you could learn 


B 
as much as I do now. 


| Teammate Mark Grace has more reasons 


{ 
i 


H 
1 } 
H 


to call Schilling “a computer nerd,” and they 
go beyond the Palm VIIx and portable DVD 


_ player the pitcher totes around. Every night, 
i 


| ; 
other major-leaguers have uttered the 


line, “C’mon dude, you ever hear of a cleric 


pulling in a group with a paladin?” 
homed oe always online surfing and playing 


| 
| 


ames,” says Schilling, who beyond play- 


i 
i 


ing EverQuest and Baldur’s Gate started 
his own company, MultimanPublishing. 


i 
t 


com, which develops war-themed board 


games. “It’s a perfect way to pass the time on 
road trips,” he says. As a kid, Schilling’s fa- 


i 


vorite game was an old Apple II Dungeons 


_& Dragons-type thing called Wizardry. “My 
friend and I stayed up playing until sunrise 


H 


alot of times,” he recalls. 


| After he signed a pro baseball contract, 
his techno tastes got a tad pricier. A Corvette 
he drove in 1990 had a Pioneer stereo sys- 


1 ij 


tem worth more than the car itself. It had 


i 
& 

a i 

E 


ng as the MVP of the 
World Series. We know him as the most wired player | 
___in baseball. He couldn't be one without the other = | 


H 
other ahead-of-its-time features as well. “I 


i 


could start the car from my remote,” Schilling 
‘says. “I could deactivate the alarm from my 


house and start the car over the phone so it 


H 


_was warmed up in the wintertime.” And if 


| his KITT ever got stolen? It would call his 
| home phone and alert him. 


Most fans think the reason the Diamondbacks beat the mighty Yankees in last fall's 
World Series was the right arm of pitcher Curt Schilling. Ask Schilling himself and 


he'll credit not just that arm, but also the computer that’s often at the end of it. Now enjoying the fruits of a $32 million 


contract, Schilling is installing a $250,000 
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The major leagues’ MWP—most wired player—spends hour after hour star- 


ing at his Dell laptop screen on airplanes, in hotel rooms, and in the clubhouse pe ene ae 

_ sound system into his Arizona home. He has 
| a Dell desktop, the Dell laptop, and a Mac- 
intosh Powerbook for Web publishing. This 


| 
"year’s top gadget priority is to scout out the 


right PDA~cell phone hybrid. “Dude,” he 


studying up on his next opponent. More than 90 CDs store video of each one of 


the 22,000 pitches he has thrown in the past five years, and an Excel program 
can sort the entire database in seconds, letting him locate exactly what he needs. 


H 
! 


declares, “that’s the big thing now.” 
“One of the perks of making a ridiculous 


amount of money is you spend it on ridicu- 


Easy. All the times Sammy Sosa hit split-fingers to the opposite field? No prob- 


lem. While most other pitchers are just trading in their index cards for VHS tapes, 


Schilling has become one of the most prepared hurlers in the big leagues. “Making ous things,” Schilling laughs. We're guessing, 


cope 


_ however, that when it comes to those 90 CDs, 


the Yanks don't find it quite so silly. 
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| Want to see all the fastballs thrown to Barry Bonds while ahead in the count? 
| 
| 
| 
| 
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PHIL 
NEVIN, 3B 


SAN DIEGO 
PADRES 


Though he's coming off three 
years of working with Tony 
Gwynn, a pioneer who lugged 
digital video equipment on road 
trips to study his swing, Nevin is 
more into video's entertainment 
side—his Toshiba Portege laptop 
has enough juice to play two 
DVDs on a cross-country flight. 
During the season he jumps 
online daily to check the USA 
Today crossword. In the winter? “I 
check all my stats and stuff for the 
fantasy football league Gwynn 
runs for us on CBS SportsLine.” 


BARRY 
BONDS, OF 


SAN FRANCISC 
GIANTS 


Who says the 73-home-run 
man is a tough interview? Just 
flash your Kyocera 6035 combo 
Palm/cell phone and this self- 
proclaimed gadget geek is all 
yours. “Dude,” he exclaims, “let 
me check that out!” Bonds has 
checked out plenty: Though he 
sold his ultrawired home with its 
T2 line and cell phone-enabled 
hot tub, he carries a Cassiopeia 
handheld, burns home video to 
DVD, and searches the Web to 
download games. “If it's out 
there,” Bonds says, ‘I'll find it.” 


ee Mes 


All-Star 


THEY DEVOUR DOWNLOADS, RECONSTRUCT COMPUTERS, AND GOBBLE UP GADGETS 


hs 


ANDY 
FOX, SS 


FLORIDA 
MARLINS 


Is Fox embarrassed by his 185 
batting average last year? Nope. 
But ask him why he still hasn't 
bought a DVD player and he'll 
cringe. For now, his Proscan 36- 
inch TV with freeze-frame and 
digital cable will have to do. Fox 
would rather spend the time 
online; he kills at least an hour 
a day surfing the Web, from 
Sportspages.com (for out-of- 
town news) to Weather.com 

(to pack properly for road trips) 
to AllenEdmonds.com for shoes 
(a tough find at size 14AAA). 


When you pull down $5 million a year as a major league ballplayer, the only thing 
keeping you from trying every new handheld, portable DVD player, and wrist phone- 
scanner-browser is not knowing they're out there. Sure, some guys are stuck in the 
technology dark ages—"When Mike Hampton started using his watch, that was a 
big step for him," one friend of the Colorado Rockies pitcher says. But others are in- 
credibly wired, grabbing every gizmo they can get their hands on and spending hours 
and hours surfing the Web...for more gizmos. The best of them have received the 
ultimate digital-age honor: They are the inaugural members of Y-Life’s All-Star Team. 


NEW YORK 
YANKEES 


That Metallica and Disturbed 
you hear through your floor- 
boards? It's Santangelo's new 
Bose stereo system, ‘the one 
that almost breaks windows 
when you crank it up,” he boasts 
But where he really flies is in his 
new Porsche 996 Turbo—with a 
radar detector in the rearview 
mirror that uses arrows to warn 
him about the fuzz. His white 
whale, though, is the $32,000 
plasma TV he just ogled in Best 
Buy. “For that money,” he says, 


= “it had better drive me to work.” 


_____ 8Y ALAN SCHWARZ 


Illustration by Eddie Bowen/www.cosmo/.com 


DOUG 
GLANVILLE, OF 


PHILADELPHIA. 
PHILLIES 


One of the few big-leaguers 
who understands computers 
from the inside—he was an 
engineering major at the Univer- 
sity of Pennsylvania—Glanville 
bought a Palm Vx and quickly 
became an AvantGo junkie. His 
Gateway laptop lets him instant 
message other ballplayers and, 
occasionally, fellow EverQuest 
freaks. “One guy IMs me and 
goes, Hey, I'm a real fan, | sat in 
the third row in 93 when you 
were at... and | was like, Who is 
this guy? So | had to block it.” 


MARTINEZ, DH 


SEATTLE 
MARINERS 


Forget Mariners vs. Yankees— 
Martinez is in the middle of the 
handheld wars; he's probably 
the only major-leaguer in history 
to own a Handspring Visor and 
Casio Pocket PC. (That's in addi- 
tion to his trusty laptop.) The 
powerful DH surfs the Web for 
boating news at sites such 

as GoBoatingAmerica.com and 
Yachting and Boating World 
[ybw.com], and he gets his fill of 
nutritional info at Netrition.com. 
And sports sites? “That's work,” 
he says. “I stay away from work.” 


DENNY 
NEAGLE, P 


COLORADO 
ROCKIES 


While the D'backs’ Curt Schilling 
heads our rotation (see page 55), 
Neagle throws from the left side 
with his passion for Web surfing 
and gaming—not to mention 
his addiction to SkyMall.com. 
Neagle often hooks up online 
with former teammates for 
late-night hearts and cribbage 
games, and searches for all the 
fantasy football news he can 
find. “| hate it when | start a few 
guys who are hurt that week,” 
he says. “But that still didn’t stop 
me from winning the league.” 


LUIS 
GONZALEZ, OF 


ARIZONA 
D'BACKS 


For Gonzalez, last year's World 
Series hero, having triplets 

has created a monster—a 
monster of e-commerce, that is. 
Up all hours warming bottles, 
he was seduced by late-night 
shopping in his quest to feed his 
gizmo fix. “One night | bought 
the Air Hammer golf club. Don't 
ask," admits Gonzalez, whose 
other purchases include a Palm 
505 and a pulsating ab machine 
that, shockingly, didn't work. 

His teammates have dubbed 
him Inspector Gadget. 


C.J. 
NITKOWSKI, RP 


HOUSTON 
ASTROS 


Why does Nitkowski lug around 
an eight-pound Gateway laptop 
when he could afford something 
far more svelte? Because its 
15-inch screen allows him to 
better design the Web site he 
publishes himself. CJBaseball. 
com has developed a cult 
following for its irreverent 
descriptions of major league life, 
from clubhouse tension to the 
best restaurants on road trips. 
“If | have a few hours free,” 
Nitkowski says, “I'll take my IM 
lock off and start a chatroom." 


CARLOS 
DELGADO, 1B 


TORONTO 
BLUE JAYS 


One of the majors’ most avid 
gadget gatherers, Delgado was 
one of the first guys to get a 
BlackBerry pager, along with a 
Web-enabled cell phone and 
global positioning system for his 
BMW. Being wealthy and wired 
has its responsibilities, though. 
“| check stocks on my laptop 
when I'm on the road,” Delgado 
says. ‘I'll call my portfolio man- 
ager and say, What's going on 
here? This is going down too 
much!'" The Jays are just glad 
his BA has remained up. 


TODD 
PRATT, C 


PHILADELPHIA 
PHILLIES 


And you thought ballplayers 
could only build arbitration cases? 
Pratt built the last two of the 10 
computers he's owned. “| have 
an Athlon 1900+ that runs at 1.6 
gigahertz,” he says. A former 
Dungeons & Dragons freak and 
an Ultima Online veteran, Pratt 
started lanStorm lianstorm. 
com] to serve as a portal for 
fellow role-playing gamers. He's 
eagerly waiting for The Sims 

to come out with a baseball 
add-on. “It would be great to 
see the groupies,” he laughs. 
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BEST AND WORST | 
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Readers look to Y-Life for benchmarks, which we deliver throughout the year, from the 
Gold Star winners we test in our monthly Web Labs to our annual 100 Best Sites. This list 
is a little different. Here, we invite you into our personal inner sanctums—the must-click 
bookmarks we keep on our own PCs, the ones that we return to day after day, regardless of 
gorgeous weather or looming deadlines. Some, like Citysearch and Priceline, are household 
words in wired homes. Others are hidden gems that do their constituencies proud, such as 
Gang of Pour for wine lovers or Nous York for connoisseurs of fine photography. And like 
most longtime surfers, we have a few Net obsessions we proudly reveal. But even our quirki- 
est choices—like the Heidi FAQ —are best of show in their own tiny corner of the Web. 
This year, we've dished up an extra helping of stellar sites, enshrining the top-of-the- 
top from last year’s Sites We Love list in a Hall of Farne—long may they load into browsers 


COVER a 


across the world. Of course, the best shine even brighter when 
contrasted with the worst. So we've tossed the top 10 Sites We 
Hate into the lovefest (see page 66). Although you may not agree 
with all our choices, we took no easy shots. Speaking of love and 
hate, this year we're asking you, our ever-opinionated readers, what 
sites you can’t live without—and can’t stand—as we seek nomina- 


tions for the sites you love. CREE McCREE 
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When it's chick flicks versus macho movies, 
it helps to CheckTheGrid 

For years, my wife and | would lie unashamedly to each other about 
movie reviews: I'd claim that the latest sci-fi thriller had been well re- 
ceived; she'd claim that everyone loved the new Merchant-lvory weeper. 
Finally, the deceptions can stop. In a single glance, CheckTheGrid lays 
out a matrix with up to 40 recent releases along the vertical and 10 
prominent film reviewers along the horizontal. Each spot in the grid 
contains a red, yellow, or green light that indicates the critic's bottom 
line; a combined Grid Score sums it all up in a single number (10 be- 
ing the best). Just bear in mind that your allegations of critical acclaim 
for Freddy Got Fingered (0.8) may not hold up. [checkthegrid.com] 


Looking to enhance your home? Get 
inspiration from world-class designers 

It’s easy to get lost among the multitude of artifacts and links at 
this cavernous site, but what a glorious place to find yourself. I can 
wander for hours visiting virtual exhibits from around the world. 
DesignIndex alphabetizes almost 300 contemporary designers, from 
Alvar Aalto, known for his sensuous molded glassware, to Marco 
Zanuso, who began his career forging furniture out of metal tubing. 
The site also has a classy classified section, where I located a seller 
of Franciscan Starburst Dinnerware from the ’sos. Note to self: Add 


missing pieces to collection before tax time. [designaddict.com] 
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A gifted French photographer takes a compelling 
visual slice of the Big Apple 

In a true “Internet life” story, Christophe Agou was discovered online: 
Columbia Pictures found his work on the Web and commissioned it 


ORISINAL 


for the upcoming blockbuster Spider-Man. |n the film, Agou's pho- 
tos stand in for shots hanging throughout the apartment of protag- 
onist Peter Parker. Whether glimpsed in the subways ("Life Below’), 
on the beaches of Far Rockaway ("Nebulocity”), or someplace in 
between, Agou's views of New York create a feeling of intimacy. Still, 
his images are quite bold, much like the city itself. Inousyork.coml 


There are no dumb jocks at this smart 
sports destination 
I loved Dennis Miller’s rattling, elliptical football commentary al- 


most as much as I loved Howard Cosell’s ad hoc punditry back 
when. Further proof that fandom needn't make one stupid: the 
Page 2 columnist roster, led by national treasure Hunter S. Thomp- 
son (ESPN deserves an award simply for giving the Good Doctor 
a venue, not to mention keeping him to a deadline). Add in smart 
interviews—and the inimitable “Being...” feature (which literally 
delves into the head of a noted sports figure), and you've got a pack- 


age with more bite than Mike Tyson. lespn.com/page2] 


This innovative games site is packed with 
gorgeously designed diversions 

One lucky day | stumbled into Orisinal, a gaming site as unique as 
its name. My first challenge, Pocketful of Stars, awed me with its 


ISTOPHE AGOU 


WOMAN IN SUBWAY: CHR 


ROOSTER: PBS ONLINE 


atmospheric beauty—and baffled me. Enter my 12-year-old daughter, 
whose bedroom floor is a tangle of wires from her GameCube, Nin- 
tendo 64, and PlayStation consoles. Gina took one look at Stars and 
not only mastered the counterintuitive moves required, but patiently 
showed me how to improve my pathetic score. Later, she helped me 
videotape the UFO in the Truth Is Up There. She still beats me by a 
mile, but | suppose that's how we evolve as a species. [orisinal.com] 


ATTACK OF THE 50-FOOT CHICKEN 


PBS.ORG 


As an avowed NPR and PBS guy, I find myself clicking to the PBS 
Web site to find out what’s up and what's on, whether on radio or 
TV. On one level, it’s a simple, useful guide. On another, it’s an as- 
tonishingly rich buffet of resources that garnish such properties as 
Nova and Frontline. My latest favorite is the interactive Mark Twain 
scrapbook that accompanies the recent Ken Burns documentary. But 
it's not all Masterpiece Theatre: The Shockwaved “Attack of the 50-Foot 
Chicken” manipulates matte backgrounds to show how filmmakers 
get a poultry monster to stomp through city streets, cheerfully crush- 
ing cars and pedestrians. There, I’ve made my pledge. [pbs.org] 


The hottest URL among my bookmarks? It's not Anna Kournikova, 
Ana Voog, or even the lovely and simulated Ananova. No, my Inter- 
net dream girl is Zannah, the glamorous geek behind a site she calls 


#!/usr/bin/girl. For Y-Life's online Net Buzz column and other en- 
deavors, I've needed a good source of up-to-the minute Web info 
and ephemera, and Zannah is one frighteningly plugged-in chick. 
Her anime references are lost on me, and her cuteness can get a lit- 
tle sticky, but when it comes to the latest games, quizzes, funny news, 
stupid sites, ninja cartoons, and other “mixellanea,” all my base are 
belong to Zannah. [stormwerks.com/linked] 


Among the Dungeons & Dragons set of my youth, I was looked 
down upon for being a measly Fifth-Level Illusionist. Today I 
still get taunted by my opponents when I dabble in online role- 
playing—only now, they're kids half my age. This may soon change, 
however. I’m on the trail of a new PC with enough firepower to 
show my young tormentors exactly who’s in charge. While eBay 
gets all the press, uBid is the best auction site I’ve found for scor- 
ing cheap but powerful refurbished computers. Currently I have 
a $139 bid ona PC that ships with 512MB of RAM, a 40GB hard 
drive, a CD-RW drive, and a 1.4GHz processor (a chip almost 
as big as the one on my shoulder). The catch? The unit does not 


come with a warranty or an operating system. But for $139, I fig- 


ure I'll take my chances. [ubid.com] 


Heidi feels better today. | know this because she told me, as she 
does almost every day, via her text-only experiment in minimalist 
voyeurism. The essence of Heidi's existence—and, I'd argue, so 
much of our own—is summed up in four questions regularly up- 
dated on her site: What is Heidi wearing? What kind of mood is 
Heidi in? What are the factors currently affecting Heidi's mood? 
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What is Heidi's situation vis-a-vis coffee? (My favorite Q, thanks 
to answers such as “Heidi had just enough coffee to make her su- 
perior to technology.’) Knowing a bit more about her day, | can 
return to mine slightly more satisfied. I'll break away from the ring- 
ing phones and buzzing screen again tomorrow and crack open 
the window into Heidi's world once more, but for now, is there re- 
ally anything left to say? [phostar.com/~heidi/faq.htmll 


A longtime fave hits a new high with a 
spectacular redesign 

I love those before-and-after beauty makeovers in magazines. The 
transformation from plain Jane to belle of the ball just tickles me. 
And that’s exactly what happened when I stopped by an old favorite 
recently. Photo-Eye always had an admirable selection of photogra- 
phy books. But since my last visit, the site had gone through one heck 
of a makeover. What really bowled me over were the stunning new 
online galleries. Clicking through world-class exhibits, I imagined 
buying one of David Graham’s portraits, or Maggie Taylor’s surreal 
digital images based on turn-of-the-century photographs. Hey, this 
is virtual reality—a girl can dream, can’t she? [photo-eye.coml] 


Mariah Carey taught me that all that glitters 
isn't necessarily gold 

Though I'm a married male in my 30s, my secret fantasy had always 
been to be the most popular teenage girl at school. | imagined lying 
on my canopy bed, staring at my bubble-gum pink walls (that matched 
my Princess phone) and daydreaming about my future boyfriend. This 
fantasy exists in virtual reality at Mariah Carey's official site, where | 
learned that it's not so easy being Ms. Popular. Everyone is jealous 
of you. They hate you because you're beautiful and talented. Your only 
solace is a flock of docile fans (Mariah calls them “lambs”) who blindly 
praise everything you do. Alas, the world of teenage girls is not what 
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Forget Zagat. Here's where hard-core noshers 
go to gab 

No matter how hard I try, I can’t taste the Web. But I can practi- 
cally smell the rich lobster bisque and the fudge-y chocolate cakes at 
Chowhound, a gathering spot for people who love good food. The 
edibles discussed here aren't found in Zagat’s pages or tourist hand- 
books. Nope, the four-star spots take a backseat to back-alley street 


carts and suburban restaurants as this impassioned community tries 


to sort out—once and for all—just where to find the best Peking duck £ 


in San Diego. The results of these expeditions are discussed on 


message boards, where I’m a happy, hungry participant. [chowhound.coml 


Are diamonds a girl's best friend? | prefer 
Gem.net's green garnets 

In a previous life, | crafted silver jewelry and set my own stones. | don't 
use my loupe much these days, but | stay in the loop with Gem.net. 
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Diamonds are here by the dozens, but | like the more offbeat stones. 
In the site's extensive reference library, | discovered that garnets can 
be green and tourmalines come in every color in the rainbow. While 
| still daydream about taking a trip to Globe, Arizona (a town adja- 
cent to the world's largest peridot deposit), | really don't have to 
travel that far: Gem.net has its own shop. If you see the perfect pink 
tourmaline while you're browsing, hands off—it's all mine. [gem.netl 


The many limbs of the yoga path converge at 
this online ashram 

When I hang up my snowboard, it’s time to unroll my mat. For slopes 
fanatics like myself, May kicks off the impossibly long wait till next 
season. Exit: Transworld Snow Boarding [snowboarding-online.com]. 


Enter: Yoga Journal, the digitally dog-eared bookmark in my Fa- 


vorites folder. Like the print magazine, the site is chakra-full of 


content on mudras, meditation, and mantras. Especially useful 
is the index of asanas (poses), which you can search by thera- 
peutic application, contraindication, or anatomical focus. I can’t 
think of a better spot to help get my creaky knees ready for next 


year’s assault on the glades. [yogajournal.com] 


Living well is the best revenge. Do it in style at 
this high-end store 

Not long ago, the words “style” and “Internet” would never have been 
uttered in the same breath. I'm happy to report that’s changed. 
Products from Santa Maria Novella (my favorite haunt in Florence, 
Italy) are now available exclusively at eLuxury—which means | no 
longer need to create gridlock at the customs counter. The perfumed 
Diptyque candles from Paris are an elegant indulgence for anyone 
lucky enough to be on your list—as are deliciously decadent edi- 
bles, from chocolate-covered strawberries to Petrossian caviar. Don't 
fret the calories: These treats do wonders for the soul. [eluxury.com] 
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I'm not an NBA Manager. But I play one on my PC 


When play-off season comes around and NBA trade talks start get- 
ting heated, the online fantasy boards light up with the machinations 


of armchair enthusiasts—myself included. And there’s no better spot 


than CBS SportsLine to fuel my hoops obsession. I’m addicted to its 
daily electronic standings and injury updates, and I depend on its free- 
agent rankings to keep me in the know (luckily, the Celtics’ Eric Williams 
is there for all my emergency free throws). Make a team page and dec- 
orate it with the graphics of your choice. Flaming arrows and snarling 
grizzlies are popular logos among my opponents; mine is a particularly 
ferocious double-decker sandwich. [fantasy.sportsline.coml 


Which stars are beau material? A clever fan 
separates the studs from the duds 

Don't be fooled by all the drool-worthy photos and gushing prose: 
Meg Wood's Boyfriend of the Week is actually a poised postmodern 
analysis of pop culture disguised as mash notes to hunky athletes, en- 
gaging actors, and cutie-pie musicians. How else to explain her com- 
pelling deconstruction of the appeal of Albert Brooks one week, Jude 
Law another? Most important, though, Meg understands that all male 
charm is embodied within a single source: MacGyver, the “Ultimate 
Boyfriend” against which all other comers are measured. [megwood.coml 


Wine doesn't have to be expensive—and not 
all oenophiles are snobs 


I enjoy pairing wine with food, but when it comes to selecting a 


bottle, I’m that most dangerous combination of novice and enthusi- 
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ast, and I could easily overspend. To guard against that, I set mone- 
tary limits (paying rent is a good thing), which is why the Gang of Pour 
has won my heart. Their success in demystifying wine shopping owes 
no small debt to the crew's kookiness. Correspondents emphasize 
travel and exploration on the quest for intriguing and affordable new 
wines. But “don't call us connoisseurs,” insist these oenophiles. Their 


motto: Nunquam Spuemus—“Never spit!” [gangofpour.coml] 


The Russians are coming—but this time 

it's a laugh-in 

Soviets? Not funny. Such was the common wisdom during the cold 
war years of my youth (an image Yakov Smirnoff did nothing to dis- 
pel). So imagine my surprise when Pravda, once the Communist 
Party's official organ, started a page of quirky human interest sto- 
ries, complete with the kind of photos you'd expect in the Weekly 
World News. Make no mistake: This is not The Onion. And while 
some of the details may get lost in translation, that's all part of the 
fun; a recent report on a Moscow guy who cell-phoned for help while 
trapped inside a garbage truck concluded that “if he passed away, 
then it would happen because of the pressing and cutting ma- 
chine inside the truck.” Fascinating. Come on, share a few laughs— 
and a couple of clunkers. [english.pravda.ru/funl 


Got an ear for fresh new sounds? Pump ‘em 
up for free at Epitonic 


Epitonic is like an all-you-can-eat smorgasbord for fans of under- 


ground music. The diverse selection of free MP3s tempts my 
aural palate: the zesty gazpacho of the American Analog Set, the 
hot-and-spicy hip-hop of DJ Krush; For Stars’ buttery pop, Death 
Cab for Cutie’s multitiered mocha mousse. But my favorite feature 
is Epitonic Radio, which streams music based on the genres I se- 
lect—call it the pupu platter of modern-day mix tapes. lepitonic.com] 
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So you think handcrafts are just for church 
ladies? Think again 

Don't have the cash for that $800 black vinyl bag? If you're a smart 
chick (or Chuck) who appreciates a bargain, get real and get crafty. 


CROTCHETED SKULL GETCRAFTY.COM 


This site offers funky ideas for fabricating everything from the clothes 
you wear to the decor of your digs—all on a tiny budget with down- 
town flair. Instead of crotcheting an afghan, put your needles to work 
on a sexy bikini or spooky skull. Learn how to make your own ‘80s 
sweaters with clear nail polish, or establish some order in your cramped 
studio apartment using Punk Fui (a do-it-yourself version of feng 
shui). In the Eats section, find tips for economy-minded lunches, 
including a selection of Brown Bag It recipes. [getcrafty.coml 


Need a gallery for your graphic art? This one's free 
Like many people, I’ve always wanted to have a Web site, but I’ve 

never managed to find the time to create one. Then I discovered | 
Adobe’s e Portfolio, which gives me 6MB of free space to showcase 
my work. It’s simple to use, it supports different types of files, and 
I can easily customize my portfolio for specific clients. It’s a great 
way to keep my friends and family in my busy design loop, not to 
mention strut my stuff for the world. Speaking of which, feel 
free to check out my work at Adobe Studio: ePortfolio: Jose G. 
Fernandez Jr. [eportfolio.studio.adobe.com/user/josegfernandezjrl]. If 


you enjoyed your visit to my virtual studio, you can e-mail me 


FOR STARS: JONATHAN SPRAGUE 


on the site. [studio.adobe.com/explore/eportfoliol 
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It's known for cheap airfares, but cars are 
Priceline’s secret weapon 3 

Don’t want to risk being stuck with a 6 A.M. departure on a flight 
that makes two stops en route? Me, neither—which is why I 
never bid for discounted airline tickets in Priceline’s reverse auc- 
tions. But once you've booked your flight and know when you're 
arriving, you can’t beat Priceline for great rates on rental cars. In 
the past year, my lowball bids have consistently scored me compact 
sedans for $18 a day—and often much less—in most locations (not 
New York City). On one memorable occasion, Budget even bumped 
me up to a massive Ford Ranger pickup at my paltry $15 Priceline 


rate. Now that’s a sweet deal. [priceline.com] 


Whether you're an Einstein or an idiot, 

this science site makes sense 

I'm as science-illiterate as they come, but for some strange reason 
| still love hearing about what scientists do. Luckily for me, this site 
of the magazine by the same name breaks it all down in easy chunks, 
mixing no-nonsense, jargon-free science news with special sections 
on everything from neurology to astrophysics to artificial intelli- 
gence. Find out how teleporting large objects may actually be 
possible within our lifetime. Or how “nanodecoys” can be used to 
filter out bioweapons in gas masks. Or why the sea is salty. Or whether 
cell phones can really cause brain cancer. You'll feel like a smarter 
person after spending just 15 minutes reading through the articles 
here. More important, you will be. Inewscientist.coml 


My first choice for keeping up with the 
goings-on in U.S. cities 

“Hey, Don, do you know any good Sunday brunch spots in SoHo?” 
Tap, tap, tap; click, click. Why, yes. Yes, | do. Even though | rarely 
leave my desk, all my friends think I'm quite the man about town. 
My secret is simply Citysearch, on which I've depended for years 
to find out when the museums are open (and what's on display), 
where to get good Vietnamese food in Chinatown, what's playing 
at the uptown multiplex, and if there are any sushi spots near the 
theater. And with more than 100 U.S. cities available, I'm a virtual 
bon vivant in San Antonio, Nashville, and Vegas, too. [citysearch.com] 


A funny, challenging writer spawns a unique 
virtual book club 

Originally self-published in 1993, Youth in Revolt by C.D. Payne has 
since become an underground cult classic, and rightly so. It’s the 
funniest book I have ever read. The protagonist’ is Nick Twisp, a 
precocious 14-year-old who loves Sinatra and sex, not necessarily 
in that order. I’ve enjoyed many excellent online book communi- 
ties, but few as vibrant as this Twispian site. Daily reader topics ad- 
dress such hot issues as “Who has more fun, pigeons or humans?” 
Best is when the author himself responds to reader questions, such 
as this one from a Czech fan: “Where and who will you autogramy?” 
The answer from Mr. Payne: “Sorry, I have no plans to autogramy 
in the foreseeable future.” Check out Nick Twisp’s Fugitive 
Cookbook if you don’t have time for the kitchen. [nicktwisp.com] _ 
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Terminate with X-Treme Prejudice 

In the case of X10, the line between love and hate is thick and im- 
penetrable. On a daily basis, this online store subjects millions of 
surfers to pop-up ads more chafing than a shoe full of wet sand. In 
the first quarter of 2001 alone, Jupiter Media Metrix estimates that 
32.8 percent of all Web users were exposed to the pop-up scourge 
at various points around the Net. To be fair, X10 provides an option 
for suppressing its ads, at [x10.com/x10ads.html]; on the downside, it 
only works for 30 days. These people must be stopped. [x10.coml] 


You've Got Hell 
AOL's clunky interface remains stuck in a time warp—and the Web- 


based version is even worse. For starters, it tends to trash all 
incoming missives after just one week (regardless of whether you've 
clicked Keep as New). Furthermore, you can’t sort your mailbox 
by subject or name. You can’t create a signature file. You can’t change 
message styles or fonts. We could go on, but you get the picture. 
We only wish AOL would. [aolmail.aol.com] 


A Diet Low in Humble Pie 
Q: What do you get when exhibitionism collides with HTML? A: John 
Halcyon Styn's vainglorious Web shrine. The site took top honors at 
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the 2000 Webby Awards for Best Personal Site, but we'd like to nom- 
inate it for Best Example of Unbridled Narcissism Online. When Styn 
isn't busy modeling another gender-bending outfit, he’s either naked 
or, in a sort of vanity reductio ad absurdum, wearing a T-shirt with his 
own URL emblazoned on it. Not since Zsa Zsa Gabor has someone 
tried so hard to be famous for the sake of being famous. In a universe 
teeming with vanity sites, this is the one to beat. [cockybastard.coml] 


Not a Funny Bone in Your Body 

There are some e-mail gags that, like a hacking cough, simply refuse 
to go away. No forward is more emblematic of this than the bogus 
photo of the sightseer atop the World Trade Center, allegedly taken 
seconds before the September 11 attacks. When the image first 
began circulating online, we thought it was marginally clever, albeit 
tasteless. And okay, so we chuckled at the first few takeoffs (Tourist- 
Guy at the Hindenberg disaster, for example). Then Tourist of Death 
came along and posted hundreds of poorly doctored images of the 
same guy in all sorts of moronic scenarios. Note to webmaster: See 


comedy no-no No. 17—beating a dead horse. Itouristofdeath.com] 


5) MARTINLUTHERKING.ORG 
A Wolf in a Sheep's Web Site 


At first glance, Martin Luther King Jr.: An Historical Examination seems 
straightforward enough. It shows a picture of the slain civil rights leader, 


those sites you can't live without, mind Sen ee area force for seer in 
an id. Y = 


along with links purporting to lead to information about his life and 
work. But look more closely and you'll note that one link is called “Jews 
& Civil Rights” (it leads to a paranoid anti-Semitic essay by David Duke). 
In fact, all the links lead to some type of un-King-like screed ("The 
Beast as Saint” is one memorable title) or foul call to action (“Bring 
the Dream to life in your town! Download flyers to pass out at your 
school”). This deceptively named hate site is one of the most notori- 
ous and cynical ruses in Internet history—who knows how many 
students have followed its links for a school paper?—and earns the 
distinction of being our most hated “hate” site. [martinlutherking.org] 


SP ASKOL, COM oe 
The Juice, Still Loose 


Most people, when accused of a double murder and then acquitted 
in criminal court—but still found “responsible” for it in civil court— 
would just slink away somewhere and hope as few people as possi- 
ble would notice. But not our pal the Juice. AskOJ, the online incar- 
nation of America’s favorite sociopath, hosted chats with him at one 
point. We're thankful that at least the site hasn't been updated in a 


while, but can’t someone delete this once and for all? [www.askoj.com] 


Pile) | |G) eee Crees ee 
Hang It Up, Already 

In 2000, MCI WorldCom settled with the FCC for $3.5 million for “slam- 
ming" (the practice of switching consumers’ long-distance service 
without consent). You'd think something like that might make the 
telecommunications behemoth bend over backward to serve its 
customers well. Ha. Its poorly designed site, MCl.com, confirms our 
suspicion that the multiplicity of calling plans exists primarily to con- 
fuse consumers. Of course, you could always get more info in the 
FAQ section. Oh, that's right—there isn't one. It's no wonder that not 
one but three MCI telecom services made the Top 10 worst rated com- 
panies list on PlanetFeedback [planetfeedback.com]. MCI fares just as 
poorly on Epinions.com, where, as of press time, 89 percent of con- 
sumers voted against recommending the service to others. [mci.coml 
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Excuse Our Bile-Sharing, But... 
The subscription-based doppelganger that is posing as Napster is 


a shadow of the program we fondly remember. The original of- 
fered us songs of proms past, letting us relive guilty pleasures like 


in-also send us your nominations for big-time Web sites 


eae See that peeve you, but try to save your it ire for the AOLs of the world. ye janes 
~SUBMISSION GUIDELINES: eas 


~ 4) Send us the name of the site, its URL, and one sentence fae don mean 
~ one) pitching its merits—its utility, its uniqueness, its altruism, its charm. 
Tellus what makes it great—not just for you, but for the rest of us. (Same 
~ goes for the hate-inducing sites—just keep it aur clean, please. Send: ais 
NOU entry. to Yilreadermail@ziftdavis. com. erneearen See 


for Aa ronsawesomehomepage. com. Don't. We 
~ use them for our rannual s'mores. campfire Mmmmm, ‘s'mores.- 
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the Cure. The truth is, wed gladly have paid for the music, given 
the option. Okay, so we don't really hate Napster itself. But we 
wholeheartedly hate the fate of Napster—the relaunched site just 


reminds us of our deep loss. [napster.coml 


Me We tenons COM 
Stars and Strippers 

At WhiteHouse.com, it's unlikely you'll learn much about the war on 
terrorism or President Bush's Scottish terrier, Barney. However, you 
will discover lewd images of “Hot Interns” draped in American flags, 
as well as videos of the “First Ladies” of X-rated cinema. The site is 
not a vestige of the Clinton administration, nor is it affiliated with the 
real White House [whitehouse.govI site. It's a porn site that uses a mis- 
leading domain—.com, instead of .gov—to direct traffic to itself; the 
deliberate misnaming tactic is a common one used by sleazy sites 
(see No. 5 in this list). We're not sure which makes us gnash our teeth 
more: knowing that young children are accidentally stumbling upon 
the site's “Teen Buffet" or that the Feds lacked the foresight to reg- 
ister the .com version in the first place. [whitehouse.coml 


10) YOURSITENAMEHERE.COM 
The Trite Stuff 


Cyberspace may be infinite, but frankly there are some sites for 
which there is simply no more room online. While there’s no defin- 
ing criteria for such space-wasters, they tend to possess one or sev- 
eral of the following attributes: midi music, kitten wallpaper, an 
empty guest book, and an “under construction” logo. Of course, 
to be totally contemptible, the site’s title must also include some 
clever combination of the following words (feel free to mix and 
match from columns A, B, C, D). 


A. B. D. 

Oolah's Evil a of Whoopass 

Web Goddess's Little Corner of Sailormoon 

The Porter Family's Awesome Gallery of Dragonball Z 
Captain's Trippy Shack of Wassup!!! 
Geekboy's Cool Crib of Coolness 

Tobias's Peculiar Cyberworld of — Tori Amos 

Hui Wei's Unofficial House o' Hijinx 

Lovey’'s Cute Fan Club of Edmonton Oilers 
Bunnygirl's Ultimate List of Ate-My-Balls Links 
Zerb's Time-Wasting World of Spock 

DeTh ShADoW's Lame Page of Simpsons Sounds 
Viking's One-and-Only Webcam of Linux and Mac Stuff 
Peewee's Twisted Playhouse of Warez 
MacDaddy's ‘80s Temple of Movie Reviews 
Mr. Lucky's Super-Phat Domain of Free Stuff 

Spaz's Secret Bible of Redneck Jokes 


cs stly S 
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Lone 
Ze While the Net-friendly trio of San Francisco, San Jose, and 
| Austin tops our Most Wired Cities list once again this year, it's 
| the interesting up-and-comers that have caught our eye this 
time around. The most notable among them is Boston, which 
| rose eight big notches through the top ranks to reach No. 4. 
/ Three other former underachievers—Salt Lake City, San 
Digs: and Los Angeles—also made great leaps forward this 
/ year. How did they do it? Salt Lake is the easiest to understand: 
As this year's Winter Olympics city, it has generated plenty 
of Net activity, and its city-specific content has ballooned. San 
Diego's economy has abruptly rushed online, with an increase 
of more than 50 percent in the number of business domains. 
At the same time, Los Angeles residents are switching to 
broadband at a faster clip than most of the rest of the coun- 
try. And Boston? Its scores have risen across the board, but 
nowhere more so than in Net use and depth of content. 

How do we know how wired a city is? Through a com- 
bination of precise statistics and subjective judgment. We 
investigate how much a city's residents use the Net, how 
sophisticated they are as users, to what extent the city's busi- 
nesses use the Net, and how much content about the city and 
its government is available online. 

For each criterion, the city with the highest measure- 
ment received 10 points, and all other cities received scores 
in proportion. (For example, San Jose had the highest num- 
ber of registered domains per thousand businesses at 4,308, 
scoring a 10; West Palm Beach-Boca Raton, Florida, had 
2,135—half that number—so it scored a five.) This scoring 

allowed us to compare cities directly: A city with a final score 
of 30 would be twice as wired as a city with a score of 15. With 

a maximum of 10 points possible for each of the measure- 
ments, the highest overall score is 40. 


NET USE For this score, Forrester Research, a market re- 
search firm based in Cambridge, Massachusetts, provided 
us with data showing the percentage of households online. 


USER EXPERTISE Forrester Research also told us the 
proportion of online households that connect via broadband 
or are very interested in getting fast access. Then we factored 
in online shopping expenditures over a three-month period. 
These two factors each counted for half of this category. 


DOMAIN DENSITY We turned to Matthew Zook, founder 
of Zooknic Internet Intelligence [zooknic.com] for this score. 
Zook has done extensive analyses of the geographic distri- 
bution of Net use and its relationship to local economies. 
One measurement he tracks is the number of domains 
registered per thousand businesses in a city. 


AVAILABLE CONTENT First we counted the number of sites 
about the city, as listed in Yahoo! Get Local [local.yahoo.coml, 
. | and divided it by the number of residents. Then we looked 
Still golden after | through local government sites and rated them as a whole 
all these years ‘ : 

| ona five-point scale. These scores counted for five points each. 


(To see complete results for 86 cities, go to yil.com/wiredcities.) 
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Estimated population is based on Standard Metropolitan Area figures. DOMAIN DENSITY = number of domains registered per thousand businesses; NET USE = percentage of households online; 
USER EXPERTISE = broadband use or interest plus the average amount of online shopping over a three-month period; AVAILABLE CONTENT = number of sites about the city in the Yahoo! Get Local 
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uide, as well as the quantity and quality of local government sites. Cities with tie scores are listed alphabetically. 1. The Boston area includes seven Massachusetts counties and three adjacent ° 


ew Hampshire counties. 2. The Washington, DC, area includes parts of Maryland, Virginia, and West Virginia. 
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7 STEPS TOWARD | 
ORE WIRED CITIES” 


PUT MORE CITY SERVICES ONLINE... 
Despite the excellence of some city gov- 
/ernment sites (see below right), even the 
best have a long way to go before they 
constitute true e-governments. Many 
services that today require long waits in 
= or on the phone would be more 
cheaply (and quickly) provided online. 
Citizens should be able to apply for per- 
|mits, pay fees, and yes, deal with parking 
tickets 24 hours a day on the Net. 


«AND TELL PEOPLE ABOUT THEM 

The Baltimore Police Department has 
a remarkable searchable crime statistics 
database that anyone can access, but who 
knows about it? The problem with on- 
line city services is that people aren’t 
aware of them. When they know how to 
use the Net to interface with govern- 
ment, the result is a truly wired citizenry. 


MAKE YOUR CITY SHINE ONLINE 

Maybe it’s the chamber of commerce. 
‘Maybe it’s the mayor’s office. Maybe it’s 
ithe local tourism and convention board. 
‘Someone should take responsibility for 
promoting the city’s virtues in an online 
ipresentation that’s as professional and 
good-looking as the slick color brochures 


‘we're used to seeing. 


PROVIDE CONSUMER PROTECTION 
|We're seeing growth in online shopping, 


‘but more people would shop online more 
often if they felt totally safe doing it. 


Catching up with |" i | 
Silicdh Valley 


Percentage of househol 
lusing the Net 


San Francisco, CA 718.8% 
Austin-San Marcos, TX 76.5% 
Oxnard-Ventura Counties, CA 729% 
é Albany-Schenectady-Troy, NY 72.7% 
Local, state, and federal consumer pro-| Raleigh-Durham-Chapel Hill, NC 71.9% 
tection agencies need to work together) Nemisis a DE ae 
; ; a" as Vegas, 1% 
to tackle the Net’s particular interstate—} ; Columbus, OH 691%, 


and international—challenges. cael DC 


CREATE NET BUSINESS 
ASSOCIATIONS 


The most wired cities are full of small i 


seman netted et 


‘Shopping dollars spent 
online per Internet user 


businesses with an online presence. (As| y) 
our charts show, California really lead 


the way in this department.) Businesses) San Jose, CA $374 
cat bied Ghee Bo dees deh San Francisco, CA $356 
ee de West Palm Beach-Boca Raton, FL $268 
local level to share online resources, ex Austin San Marcos TX $257 
pertise, and best practices. Boston, MA $237 
Washington, DC $237 

PUSH FOR LOWER New York, NY = 

: Seattle, WA 

BROADBAND RATES... Dallas, TX $231 


We don't always agree with Bill Gates,) 
but he’s right about this: Today’s typical]. 
$40-per-month broadband fee is a bar-) 
rier to entry for millions of people who) 


and, VA 


one: Forrester Resaaich using shies from the u. Ss. Geiss 
i Bureau and Bureau of Labor Statistics, Current Population Survey) 


Broadband use and interes 
lin Net-enabled households 


continue to poke along with slow dial 


up connections. The best way to get mor 


cities more wired is to get that cost down.) 1 San Jose, CA 57.6% 
2 Austin-San Marcos, TX 57.5% 

; 7 3 Los Angeles-Long Beach, CA 56.2% 
BUT ADD A NET 14 Birmingham, AL 56.0% 
ACCESS SURCHARGE '5 Boston, MA 55.0% 
You may not realize it, but a sliver o 16 San Francisco, CA 54.9% 
your local phone and utility bill proba 7 Columbus, OH 34.5% 
bly goes toward subsidizing those ser ° Oxnard-Ventura, CA a rh 


vices for those who couldn't otherwise) ae aun - 


afford it. Perhaps it’s time to think of Net} 


ry | (Source: Forrester Research, using Pee ee the u s Conic” 
access in the same way we think of other} 


| Bureau and Bureau of Labor Statistics, Current Population Survey) 


utilities and subsidize it in a similar fash-| 


ion. These days the hardware’s afford-|. |\Domains per 


able. Access should be, too. G.M.C. i1 San Jose, CA 4,308 
i (2 San Francisco, CA 4163 

13 San Diego, CA 2,867 

14 Washington, DC 2,860 

‘5 Austin-San Marcos, TX 2,813 

16 Los Angeles-Long Beach, CA 2,802 

i7 Las Vegas, NV 2,752 


Orange County, CA 
Oakland, CA 


: eae Matthew Zook, the hitemet an Project fackewe ee 


|Baltimore [www.ci.baltimore.md.us] 
Boston [cityofboston.gov] 
{Indianapolis [indygov.org] 
iNew York City [nyc.gov] 

|Salt Lake City [slcgov.coml 
baal Utah pica temmale 
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AND 
THE 
TOGETHER AT LAST 


Something about Spider-Man hits a nerve with Net lovers. Maybe it's that childhood 
fantasy of superhuman agility, the desire to stick to the ceiling of your room when your 
parents stepped in to see if youd done your homework. Perhaps it’s the character of Peter Parker, 
the geeky, introverted bookworm who secretly does battle with the forces of evil at night. Or maybe 
it's just that fabulous red-and-blue outfit. For whatever reason, when director Sam Raimi’ 
long-awaited Spider Man movie, starring Tobey Maguire and Kirsten Dunst, finally hits 
theaters this month, there will be plenty of discussion about whether it has done justice to one 
of the most popular comic book characters of all time. And while we ourselves tore into the 
comics inability to keep up with the Net last year (see “Why Spidey Dont Get the Web, May 
01), the fans have been more than taking up the slack. Spidey’s online world is a complex web of 
official and unofficial sites where you'll find everything from fan art to overwrought cultural 


criticism to raps. It turns out that today, theres no better source for tapping into Spider-Man. 
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CREATED ACTION 
BY DIGITAL ARTIST 
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PORTRAIT OF SPIDER 
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‘SPIDER SENSES- 
MAKEIT... * 
b.SO HARD TO THINKg 


Nig 
Bhi, 


| mare: ‘Elemental labyrinth, unfathomable forest,/The Gothic soul's 
rational abyss.’ It's this equilibristic balancing of opposite tensions 
| which gives [writer Steve] Ditko's work its severe beauty: its dog- 
| matic enthusiasm for the neo-Aristotelian rationality of Objectivism 
and its emphatic discrimination between absolutes. Paradoxically, 
Ditko's quest for rigorous dispassion finds itself continuously con- 
travened in issue after issue by raveled webs of secretiveness and 
alienation. In ‘Bring Back My Goblin to Me,’ like most of his work 
on Spider-Man, the story can be viewed as a black masque of sub- 
| terfuge and disclosure, where grotesquely garbed actors play at dark 


conceit masking and unmasking the darkness within themselves.” 
—Analysis of Spider-Man No. 27, by Pierre Comtois and Gregorio Montejo, 
at [members.ozemail.com.au/~Imdecoy/SAMCCI/review002.htm] 
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SPIDER-MAN IN HIS LEGENDARY 
SYMBIOTIC BLACK COSTUME, BY CHRIS 
SODEN. FROM SUPERHEROHYPE.COM 


all people do to him is hate. 

At school, he's always late, 

but he still can get a date. 

Unlike Kingpin who is overweight, 

he has to be Spidey every day, 

and he still gets straight A's. 

If the Lizard has one more pie a la mode, 
he’s gonna need his own ZIP code. 
People give Kraven an applause, 
because they think he’s Santa Claus. 

Can sone h yous locker, ‘ AN ORIGINAL SKETCH OF SPIDER- 
blast it open from Shocker. MAN, BY TATTOO ARTIST DAVID & 
—A Spider-Man rap, by “Presley,” at SpiderFan.org | myers (DAVESDESIGNS@CS.COM). % 


| FROM COMICS2FILM.COM 


MAGUIRE AND DUNST: ZADE ROSENTHAL 


THE GREEN GOBLIN, BRANDISHING ONE 
OF HIS FAVORITE WEAPONS, BY ADAM 
W. THUR. FROM COMICS7FILM.COM 


can react pretty fast, but at human speed. Human axons can only 
transmit signals at approximately 100 meters per second (Psy- 
chology: The Science of Behavion. Spiderman's axons transmit 
15 times faster, which would be 1,500 m/s (The Official Hand- 
book of the Marvel Universe). No matter what, he is still 15 times 
faster than they are."—From “Joshua M. Jeffryes,” in a Usenet argu- 
ment over whether Spider-Man can beat the X-Men 


PHOTOMANIPULATION, 
BY DANIEL FINN ¢ 


to the bas themselves. Al >: the: site offers 2h 


I'm gonna come straight to the point, Pete. We're going to be easing up on you 
this year. What | mean is, we're cutting back on your hours. 

(nervous): |'m sorry; | don't understand. 

It's in line with our new policy, Pete. We feel we're spreading our first-stringers too 
thin. So we'll be restricting you all to three titles each month. 

But...but...1 appear every week of the year. Sometimes twice! 

I've already spoken to Bruce and Steve. They were given their new assignments this 
morning. Iwo or three titles per month, or one every week plus a rest week. We just feel 
you ve been spread too thin these last few years, and the strain is beginning to show. 

Well, it's hardly my fault, is it? Why am | being penalized? 

It's not a punishment, Pete. 

Then what IS it, Bob? The others are gonna get even more attention than last 
year. I'm gonna be forgotten! Why does Bruce need extra series, anyway? One for 


each personality disorder? 
—Peter Parker, aka Spider-Man, gets downsized, at SpiderFan.org 


- fan art, fan fiction, fan humor, and even fan tattoos. - 


_ Spider-Man Caw! Space Ispidermancrawlspace. 
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ee et | 


as a akind ofA Aa elt Cool? News movies ee on 
comics. Full of on-set reports and rumors, the sec- 
tions on Spider-Man give us everything the official site 
cant, while also tracking ee os of the film. 
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_ n THE COMICS 


Marvel.com Punch fs com into your browser 
and oe ‘ll wind up at the oe oo Comics 


of news updates and reviews covering the official 
Spider-Man universe, the real gold is the gallery of 


(Why oo 


: 
ise 
¢ 
3 


£ 


_coml An incredibly detailed site, full of news, rumors, 
and galleries. Check out the Weird Marvel Collectibles 
section, featuring Marvel superhero toilet paper 


‘ 
; 


Vv TOYS 
The Spider-Man Toy-Vault Soden tere ton 
The most exhaustive online resource for Spider- 
Man merchandise new and old is powered by acom- 
munity of collectors and obsessives who post new 
toy finds, merchandising updates, and pictures of 
their collections. Okay, we admit it: The Spidey Lego 
set is Our new “Oo 7 | 
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CHRIS STEELE-PERKINS/MAGNUM 


MAKEMOMSMILE  — 


Did Mother’s Day sneak up on you again this year? Not to worry. Beyond a wide 
array of shopping sites for gifts both traditional and unique, our bouquet of Net offer- 
ings includes clever e-greetings to give Mom a grin when she opens her in-box, 
along with ways to create online albums with photos of her offspring or grandkids. 


Whatever her tastes and whatever your budget, we’ve got you covered on page 87. 


New, Notable | 


This month's hot picks 


Entertainment | 
Sports 80 
| Trendspotting: After | 
‘the Buzz Is Over 

| Plus: Funk Music, Cham- 
pionship Tennis, Horse 
Racing, Home DVDs 


Travel | 
& Recreation = 82 
| Getaway Guru: | 
Hitting the Road | 
Plus: Folk Art Tours, Theme 
‘Parks, Wind Sports, NYC 


Lifestyle | 
& Community _—_—_—*86 
The Home Front: | 
| Room forlmprovement | 
Plus: Home Security, Sum- | 
mer Camp, Mother's Day, | 
Backyard Gardening 
‘Money | 
&Shopping  —_s 88 
| Money Matters: | 
A Good Last Act 

Plus: Household Finance, 

| Discount Outlets 


Weblab «90 
Best Job-Hunting Sites 


GUESTGUIDE __—B1 | 
Television’ s Debra Jo Rupp — 


‘SPOTLIGHT 85 | 
“Travel Aids | 


1 
i 


| EXPERT OPINION _87 | 
"Sexpert" Pepper Schwartz _ 
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Vogue 


Ne ii 
| (HAT. S HOT— AND COOL — ON THE WEB THIS MONTH 
Pa BY MEAGHAN O'NEILL 
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_ EBAY: DESIGNER BOUTIQUE 


| use new personalization tools, such 
| _ Thought eBay couldn't get any bet- 


as portfolio tracking and company- 
specific headlines; choose a regional 
home page; and search 27 indus- 
try-specific sections. [wsj.com] 


| 
! 
“Saprceinaciatnipesintaelametmbeich 


ter? It just did. Teamed up with celebrity 
stylist Phillip Bloch, the site now has 
a designer boutique 
and shopping tips 
from the fashion 
expert. Look for en- 
thusiastic sellers 
with killer deals on 
high-end items from 
Gucci, Kate Spade, 
Versace, and others. 


WASHINGTONPOST.COM: 
REAL ESTATE 


Whether it's a buyer's, seller's, or 
renter's market, this site can help 
you make informed decisions. New 
interactive resources, such as Home 
Values and Recent Sales, can give 


Descriptions such as NIB (new in box) 
and NBW (never been worn) give 
you the status of your acquisitions. 
[ebay.com/designer_boutiquel 


~ STREET JOURNAL ONLINE 
With the largest paid-content circu- 
lation on the Internet (626,000), 
WSJ.com recently invested $28 mil- 
lion in its redesign. Subscribers, who 
pay $59 annually ($29 if they have 
__ aprint subscription), can now browse 
~ exclusive online columns, including 
coverage on travel and accounting; 
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BRIGHT LIGHTS, BIG PO! al 
Web via Northern Light will find its de 


you a feel for the market in and 
around Washington, D.C. Also find 
extensive listings, Web-only columns 
and reports, and message boards. 
[washingtonpost.com/realestate] 


ZAGAT SURVEY 
The bible of restaurant dining is tak- 


ing a new approach: conducting its 
consumer surveys online. Register 
this spring to rate restaurants in L.A. 
and New York, and hotels and spas 
across the U.S. Submit opinions by 
the deadline and get a free copy of 
the print guide. [zagat.com/surveysl 


‘Surf rs who searched the _ 
dto consumers now; 


LUCKY IN KENTUCK' 


On May 4, jockeys will run for the roses in the 128th Ken- 
tucky Derby. But gambling and seersucker aren’t the only 


a 


the recently acquired search engine has begun contracting its services 
_ exclusively to other companies. Chief among them is Yahoo! For about 
$1 to $4 per search (or $4.95 per month for 50 documents), users can - 
use Yahoo! Premium Document Search Ipremium.search: yahoo. — 
com] to locate research documents and academic periodicals. _ 


DOWN WITH POP-UPS Our love for Google [google.com] 
runs deeper by the day. The minimalist site refuses pop-up advertise- 
ments, stating simply, “We find men goa x Our sentiments ss 


DIGITAL DIAL Tune in to Radio@AOL ford: radiol ir new 
programming, including news from the Associated Press, songs 
from TV shows on the WB Network, and stations programmed 
by artists such as Mick ee P. boxes and Radiohead. 
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draws. Kentucky’s irresistible export—bourbon—is reason 
enough to visit bluegrass country. As with French-appella- 
tion wines, strict laws govern which ingredients, proportions, 
and locations produce whiskeys that qualify as bourbon. At 
Straight Bourbon [straightbourbon.coml, the FAQ fields these 
basic issues and more sophisticated ones, such as glassware 
etiquette. Don’t like to swill the southern nectar neat? Try 
one of several cocktail concoctions, including three julep vari- 
ations. Maker's Mark [makersmark.coml, famed for its smooth 
finish, hosts an equally tasty site explaining the history and 
craft of its amber-colored liquor. Register as an Ambassador 
to get your name on a Maker’s Mark barrel and have a bot- 
tle designated for your use. Old Rip Van Winkle Distillery 
[oldripvanwinkle.coml sells the oldest Kentucky bourbon avail- 
able: 23-year-old Pappy Van Winkle’s Family Reserve. The 
clan patriarch crafted a recipe with a strong kick; after all, 
he reasoned, “Why ship water all over the country?” 
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MINT JULEP: COURTESY OF MAKER'S MARK 


HOCKEY FIGHT: AP/WIDE WORLD PHOTOS; GARNER: TOUCHSTONE TELEVISION/NORMAN JEAN ROY 
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SOUND OF AMERICA 

_ RECORD DISTRIBUTORS 
Not only are the albums at SOAR made 
by Native Americans, but the site is 
_ also owned and operated by them. 
The label's catalog reflects the wide 
spectrum of musical genres in which 
tribal musicians are now producing— — 
everything from traditional powwow 
_ singers to popular styles such as jazz, 
- hip- hop, country, rock, and reggae. 
Listen to brief sound clips before you 
buy. soundofamerica.com] 


THE U2 LYRICS ARCHIVE 


_ Throughout U2's transformation 
over the past 22 years, three ele- 
ments have stayed the course: 
Bono's passionate singing, the 
Edge’s steely guitar, and the words 
_ the band sets to its music. Read 
_ ‘em and weep at this tireless fan's 
site. [lemon.interference.com/u2la/ 


ical index.html] 


BLOKART 

These little land-sailing rigs look 
like more fun than a barrel of mon- 
keys. Used by newbies and pros 
alike, they're easy to assemble and 
fly along the turf in even the slight- 
est breeze. Join local gatherings 
and competitions via the site's user 
groups. [blokart.coml 


_ BROADSTREETBULLY.COM 
Sure, it might look like just an- 
other Philadelphia Flyers fan site at 
first, but Broad Street's main mis- 
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sion is to relate the team’s “Fistory"”— 
its rock ‘em, sock ‘em fights. Watch 
Hextall “murder” Cheyrier and see 
Lindros take on, well, everyone. Clas- 
sic NFL team and goalie bouts also 
included. [broadstreetbully.com] 


SKATE CHURCH 


_ Jesus- loving skateboarders may 


seem a contradiction in terms, 
_ but Oregon's Central Bible Church 
doesn't think so. Kids are free to ca- 
vort in the congregation's giant skate 
park as long as they sit attentively 
through Bible talk first. The Web 
site is part of the church's outreach 
efforts. [skatechurch.net] 


- KILLING THE BUDDHA 


. Spiritual people who prefer to avoid 
organized religion may find a mini- 
mecca at this site, where articles in- 
clude “Sects and the City.” Topics 
cover everything from praying for an 
enemy to the ways in which archi- 
tecture has shaped our nation’s soul. 
KTB's motto: ” 
at all it matters enough to be taken 
to task.” [killingthebuddha.coml 


..if religion matters 
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~ READYMADE 

Written by “young people with big, 
unwieldy ideas,” ReadyMade of- 
fers sarcastic articles such as “How 
to Seem Smarter” (hint: say less). 
The print edition’s low-budget pro- 
jects include how to make coasters 
from LPs, but the site presumes your 
laziness and simply sells the merch 
online. [readymademag.coml] 


HW: HAPPY WOMAN 

At HW, they “think so you don't have 
to!" Ridiculous articles such as 
“Dream Your Way to Success!" and 
“Britney Spears Canker Scare” put 
Cosmo and its sisters to shame. With 
satire like this, who needs mascara? 
[happywomanmagazine.coml 
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ER GARNER OF TV'S ALJAS 


SHOWS TO GO Imagine turning your PC into a TiVo sys- 
tem, and you'll understand SnapStream PVS [snapstream. 
coml, a $50 package that lets you record and watch TV con- 
tent on your PC (you'll also need a TV tuner card). Why 
bother? Because once you've captured a TV show, you can 
pipe it to other PCs on your home network or burn it onto 
a CD for posterity. And if you keep your broadband- 
connected computer on 24/7, you can program the software 
to record a show or watch previously recorded shows from 
any Net-connected computer. With the optional PocketPVS 
module ($29.99), you can even download recorded content 
to a handheld and watch it on the train or the plane. Snap- 
Stream does have some limitations: You can’t watch one show 
while you record another, and you can’t pause live TV. But 
turning your favorite programs into portable data is exciting. 


MONEY FOR NOTHING Financial fat cats pay more than 


$1,000 a month to get full access to the up-to-the-minute 
market news provided by Bloomberg. You can get some of 
the same information for free, simply by going to Bloomberg 
Television [bloomberg.com/tv] and watching the live feeds. 
With five European and two Asian outlets in addition to 
the main U.S. stream, this is a financial empire on which 
the sun never sets. Bored with facts and figures? Audio 
reruns of The Charlie Rose Show are also available. DON WILLMOTT 
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AFTER THE BUZZ IS OVER — 


| __The hype may be gone, but the Web still gets movies made 


Two years ago, we heard seemingly endless talk about independent 
filmmakers embracing the Internet. True, shorts still flit about on 
iFilm lifilm.com], and novice director Pete Jones has become a mini- 
_ celebrity with the Project Greenlight [projectgreenlight.com] real- 
ity TV series, the result of his winning an online screenwriting 
contest. But the novelty has worn off for many underground au- 
teurs using the Web to get their movies made. 

| “Back in 1998 people thought they could make a fortune on- 
line,” says Mark Tapio Kines, who gained exposure at that time 
for using his Web site to help finance his first feature film, titled 
Foreign Correspondents [forcor.com]. Kines now has developed a 
new site for a prospective film, Sharky Baby [sharkybaby.coml. “To- 
day,” he says, “I’m not getting as much e-mail from filmmakers ask- 
ing me how to use the Internet to get their movie made.” 

While the glamour of Web hype may be gone, the Net re- 
mains a valuable tool for filmmakers. Sites such as FU: FilmUnder- 
ground [filmunderground.com] and Filmmaker.com continue to be 
hubs for info, and localized services such as Washington State's 
Callboard [wigglyworld.org/callboard] and the Detroit Filmmakers 
Coalition [detroitfilm.org] help find cast and crew in those areas. 


“Using the Net wasn’t really about making money but con- 
necting with people who could help,” Kines says. A prime ex- 
ample: To produce the Foreign Correspondents DVD, which he 
distributes through his site, Kines used the programming ser- 
vices of a group in Michigan that found him online. “I still haven’t 
_ met them,” he says, chuckling. “But I’m glad there are people 


out there who want to help [filmmakers like me].” _ BILGE EBIRI 
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GET DOWN WITH BROWN 


“Die on your feet, don't live on your 
knees,’ advises funk founding 
father James Brown, who turns 69 
on May 3 and shows no signs of 
slowing down. Get on up on all the 
man's doings at his site, James 
Brown [godfatherofsoul.coml. 
For Brown sounds, sights, and sto- 
ries head for www.Funky-Stuff.com. 
Run by his sister Mae, the James 
Brown International Fan Club © 
[jamesbrowninternationalfanclub. 
com] strives to keep kids in school: 
“JB has a mission to help others bet- 
ter their lives so that they too can 
shout with conviction, ‘l feel good!"" 


MEET THE GREATS 
Ride the mothership 
o “the center of the 
online funk universe” 
at WFNK I[wfnk.com], 
and link to groove 
masters old and new. 
Dr. Funkenstein 
[drfunkenstein.coml 
launches you into 
the P-Funk lovespace 
of George Clinton 
(shown at right). 
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TRACK PRO EVENTS 

Not a month goes by that profes- 
sional tennis isn't happening some- 
where in the world. Check ATPtennis. 
com for the men’s circuit, and Sanex | 
WTA Tour [sanexwtatour.coml for 
news on the women's matches. 

All roads lead to the Grand Slam 
events, which kicked off in January — 
with the Australian Open [ausopen. 
org] and continue with the French 


Open (May 27-June 9) at Roland 


{ 
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> Bootzilla [bootsycollins.coml] is 
_ filled with wild pictures of Bootsy 
Collins, who once said, “I pledge al- 
| legiance to the funk, the whole funk, 
and nothing but the funk, so help 
_ me James, Sly, and George, amen.” 


_ LISTEN TO TUNES 

_ Ready to get down? Radio Nutwork 
at WFNK takes you there with three 
booty-shaking stations, includ- 
ing PAddict Radio for P-Funk freaks. 
» Soul-Patrol.com offers clips from 
a range of albums, old and new. 


! 


> Funk45.com contains sound bites 
_ from more than 2,000 rare singles 
_ recorded in the late 1960s and early 
‘70s by such artists as Mr. Pitiful 
LINDA KELLY 


and the Ghettos. 
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| Garros [rolandgarros.com] in Paris. 

_ Not every Slam event had launched 

| its 2002 offerings at press time, but 

| each one maintains an official site, 

_ and some sell tickets online. 

> London's Wimbledon une 24- 
_ July 7) holds court online at The All 
England Lawn Tennis & Croquet 
Club [wimbledon.org]. 

be Looking ahead to the US Open 

_ [usopen.org] (August 26-Septem- 

ber 8)? The site will once again fea- 
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THE END: DOMINIQUE THIBODEAU/PHOTONICA; CLINTON: CORBIS 


| ture SlamCams and Webcasts from 
_ Flushing Meadows in New York City. 


BUY TICKETS 

For one-stop shopping to all the 
_ Slams, hit AAA Tennis Tickets 
_ [aaatennistickets.coml. 

° Frontrow.com: Tennis Tourna- 


_ luxury hotel packages; Wimbledon 


| trips, not including airfare, start at — 


_ $3,650 per person. 


_ FOLLOW THE STARS 


| Who's doing well—and who's look- a 


__ ing good getting there? Keep up with 
_ the top pros at Tennis Week [www. 


_ HIT THE TRACK 


~ com/2002] day is May 4; the smart 
| money's on Courier-Journal.com: 


| to cool player sites. (Visit Anna Kour- 


_ nikova’s site and you could win a 
| trip to her next calendar shoot.) 
b> For breaking news and rankings, 
_ MSN: ESPN: Tennis [espn.com/ 
| tennis] is a sure bet. 


| IMPROVE YOUR GAME 


_ ments [frontrow.com/tennis] sells | 
~ nisOne [tennisone.com] offers video 


Inspired to get off the couch? Ten- 


clips that show how the pros do it; 
for $20 per year, you can learn how 


_ to improve your serve—and look 


_ like Pete Sampras doing it. 


Tennis.com is packed with tips for 


_ players of all levels, and if you be- 
_ come a member (at $15 a year), it 


_ tennisweek.com], which also links | 


can help you find a partner. —_LK. 


: leads you to them by the nose. 
| Kentucky Derby [kentuckyderby. > If you're the do-it-yourself type, 


_ the Thoroughbred Sports Network 
_ [tsnhorse.coml offers free software 


_ Horse Racing [courierjournal.com/ — 


| cjsports/trackside], the Louisville, 
_ Kentucky, newspaper site where 
award-winning commentary is spiced 
with coverage of the parties, parades, 
__and celebrity sightings that accom- 
| pany the first jewel of thoroughbred 
_ racing's Triple Crown. 


i 


[marylandracing.com/preakness] 
and the hometown Baltimore Sun 


_ site, SunSpot.net: Horse Racing 
_ [sunspot.net/sports/horseracing]. 


- belmont] covers the final Triple | 
Crown stop, in New York. 


_ PICK A WINNER 


_ ingPicks [racingpicks.coml. 


SECRETARIAT: AP/WIDE WORLD PHOTOS/U.S. POSTAL SERVICE 


downloads to help you with the math. 


_ MEET THE CHAMPS 

| Man o' War, Secretariat, Citation, 
| and the other legendary steeds of 
| Triple Crown history get their own 
_ bio pages at Thoroughbred Cham- 
| pions [thoroughbredchampions. 
» For the second leg of the Triple 


_ Crown, check The Preakness Stakes | 


com], which lists every horse that 
has gone to post in all three com- 


_ petitions since the inception of the 
_ races back in 1867. 
pp The most magnificent racehorse is 


| only as good as the jockey who rides 
4 NYRA: Belmont Park [nyra.com/ 


i 


| A big part of racing's appeal is root- | 
| ing for the horse you picked. But | 
| how do you know which entry to _ 
| choose? Look to professional hand- | 
| icappers. For quality advice, it's | 
| worth paying a monthly fee at Rac- 


be Holding out for free tips? Cindy | 
_ Pierson Dulay's Horse-Races.net | 


it. Meet the current crop of top rid- 


ers from all over the world at www. 
_ JockeysRoom.com. 


FRANK GREEN 


BGUEST GUIDE 
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GET RATINGS & REVIEWS 


Don't want to buy a DVD without — 
_ for a flat, monthly rate of about $20. 
> If you're only an occasional renter, 
_ DVD Barn [dvdbarn.com] lets you 
| take titles out one at a time for $9 
| per month, with no due dates. 

has grades at a glance as well as | 

_ CHECK COMING 

_ ATTRACTIONS 


| Most DVD sites offer news on up- 


consulting the experts? The scribes 
at DVD Shrine [dvdshrine.com] of- 
fer detailed reviews of a disc's 
sound, picture, and features. 

DVD Corner.net [dvdcorner.net] 


in-depth evaluations. 

If you're new to the form, DVD Re- 
view [dvdreview.com] not only cri- 
tiques a disc's DIS sound but also 
links to the definition of DTS. Head 
for the site’s Hidden Features, as 
well as DVD Shrine’s Eggs section, 
to uncover buried gems. 


RENT MOVIES ONLINE 
you don't feel like leaving the house, 


Fliks [qwikfliks.com] offer rentals 


TELEVISION’ S DEBRA JOR UPP 
____Where [hat 70s ShowSiatlogsOn | 
Althoush her character, Kitty Forman, lives in the pre-Internet f | 
Me Decade, Rupp is well versed in the ways of the Web. 
Here’s where she spends her time: 


f 
_ aproblem. [soleau.com]; [zdnet.com/downloads] 
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EBAY When I'm up late, I check into used | | 
Nintendo 64 games, my mother’s china pat- | 
tern, and Northwood carnival glass. But I | | 
usually get distracted and lose the item in | 
_ the last 20 seconds. My heart races, my fingers shake, and 
_ my computer freezes. | curse and move on. [ebay.com] a 


SILKY TERRIER RESCUE When my dogs have chewed a | 
new pair of shoes, I look at this page. The pictures of the pup- 
_ pies are really cute and the stories are mostly happy, and I | | 
| | wonder if I could trade. [members.tripod.com/-silkyrescuel | 


| | CHARLESSCHWAB Very depressing [in today’s economy]. 
_ But I have to check my account once a month or they deny 
my password and then I have to make a phone call to geta 
_ new one and I have to change it back later. Ischwab.coml | 


_ SOLEAU SOFTWARE; ZDNET DOWNLOADS | down- 


load logic games and play for hours in my dressing room. [have 


PAULSEMEL 


of up to three discs at once, with free 


return postage and no late charges, 


_ coming releases. But if you plan 
_ your life around this stuff, both DVD 
| Express [dvdexpress.com] and 
| Amazon.com feature calendars of 
_ DVD release dates—and offer dis- 
"counts if you preorder your discs. 

» Want detailed data without the 
If you'd rather rent than buy, but — 


sales pitch? Check the video release 


_ schedule at Upcomingmovies.com. 
both Netflix [netflix.com] and Qwik- | 


Search by title, actor, release date, 


_ genre, studio, and writer. PS. 
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| __Map out. a great driving vacation online 


Set the cruise control and head first for MSNBC: Driving Vaca- 
tions Through the Ages [msnbc.com/modules/summer_driving/decades/ 
_ default.asp], a fun Flash-animated program that tracks the evolu- 
_ tion of the great American road trip. The Cost Factor tool can help 
you calculate what a trip might have cost back when, and an in- 
teractive map shows areas within driving distance of your home. 
Not sure which way to go? The clickable map at GORP: National 
Scenic Byways and Other Recreational Drives [gorp.com/gorp/ 
activity/byway/byway.html sets your course toward the most spec- 
tacular vistas. Vacationers seeking diversions that are more met- 
ropolitan can get the lowdown on local nightlife and special 
| events in 40 U.S. urban centers at Citysearch [citysearch.com]. 
| New from AAA [aaa.coml, the Internet Trip Tik (for PC users) 
provides door-to-door routing for more than 100,000 US. cities, 
national and state parks, and attractions. To make sure you don’t get 
there too fast, motor over to SpeedTrap Exchange [speedtrap.org], 
which lists heavily patrolled stretches in the U.S. and Canada. 
Looking to wander off well-worn paths? Roadsideamerica.com 
spotlights quirky tourist attractions such as the life-size chocolate 
moose in Scarborough, Maine. Roadfood.com is stuffed with re- 
_ views of inexpensive eateries along highways and back roads. 
_ And if you'll have young backseat drivers in tow, prepare yourself 
_ with About: Travel with Kids: Car Trips [travelwithkids.about.com/ 
cs/cartrips]. It offers a number of savvy strategies to delay the in- 


evitable “Are we there yet?” refrain. SUSAN BRESLOW SARDONE 
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MEXICO 


Meet Oaxacan artisans, includ- 
ing the skilled carvers of fantastic 
wooden alebrije figures, at The Folk 
Tree: Folk Tree Tours [folktree. 
com/Tours]. 

The Mexiculture Workshops 
[mexiculture.com/tours/workshops. 
html] offers training in such Chia- 
pas specialties as mask making. 
Helene Kahn, of the site And You 
Thought You'd Seen Everything... 
[helenekahn.com/tours/tours. 
html], guides serious collectors 
around the colonial-era art colony 
of San Miguel de Allende. 


CENTRAL & SO. AMERICA 

The Gordon Frost Folk Art Col- 
lection and Tours [gordonfrost.com] 
include treks to remote Guatemalan 
villages for All Saints Day celebrations. 


DISNEY DOMAINS 
The Happiest Place on Earth still 


reigns supreme for many hard- 
core theme-parkers. Get info on Dis- 
ney attractions at Disney Online 
[disney.com], where you can plan 
and book your trip entirely online. 
Find out what's new (and which 
rides might be closed) at Mouse- 
Planet [mouseplanet.coml, which 
also offers user guides to off-site 
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> Machu Picchu is a magnificent back- 
drop for the workshops with master 
weavers offered by Puchka Peru 
Cultural Tours [puchkaperu.coml. 


_ AFRICA & ASIA 

_ Aba Tours to Ghana, West Africa 
| [folkart.com/travel/abal feature 
_ native artisans, whose work ranges 
_ from Krobo beads and kente cloth 
| to remarkable hand-carved coffins. 
& Absolute Asia [absoluteasia.coml 
| serves as a passport to the craft vil- 
| lages of Rajasthan, India; moving 
~ eastward to Japan, the site can guide 
you to Mingei collectibles. 

> Looking for Xinjiang earthenware 
| or Uygur rugs? China Vista: Cul- 
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tural Essentials [chinavista.com/ 


entravel/culture.php] can point you 
in the right direction and help book 
your trip. CARL FRANZ, LORENA HAVENS 
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hotels, on-site potties, and more. 
For an extra dose of fun, look for 
Hidden Mickeys [hiddenmickeys. 
org]. They can be found in unlikely 
places in every Disney park. 
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OTHER BIG PARKS 

Click on “World Wide Thrills!" at 
SixFlags [sixflags.com] to sort 
through dozens of locations to find 
your perfect roller coaster. And Para- 


mount's Great America 
[pgathrills.com] aims to 
“double your fun" in ‘02 
with new characters and 
rides in its five parks. 
Thrill-seekers on a bud- 
get can check out HotDeals 
at Universal Studios 
Vacations [universal 
studiosvacations.com/ 


ROADSIDE ARROWS: BST IMAGES/WORKBOOKSTOCK.COM; ROLLER COASTER: SIX FLAGS 
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hotdeals/hotdeals.asp] bargain 
packages in Hollywood and Orlando. 


ONE-OF-A-KIND 


For good old-fashioned fun, escape 
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ohis? Libertyland seiieabenl Paac: 


[libertyland.com] is home to the 


Zippin’ Pippin'—Elvis's favorite ride! 


» Orlando's Holy Land Experience 


to “The Entertainment Capital of the | 
_ you 7,000 miles away and 3,000 


Smokies” via country songbird Dolly 
Parton's Dollywood.com. 


_» Planning to visit Graceland in Mem- 


GUIND SPORTS 


bares ensoeticierssvwicnsemcenoren renrrenrtaarejerstinnrednpan tibrenarsadresirepiaetuairpedassln re inl seteet ties es ee trend tenet eect re 


_ SPREAD YOUR WINGS 

Like Icarus of the myth (or Birdy of 
anime fame), humans have stub- 
bornly defied gravity in an attempt 
to soar with our feathered friends. 


Get a taste of what that’s like at | 


WindSports [windsports.com], 
where a QuickTime movie demon- 
strates a hang gliding lesson ona 
beachside bunny hill near L.A. 


> Earn your wings by picking up 
instructional books, videos, and 
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_ CDs from Adventure Productions 


| [adventurep.com]. 
> To link to the Web's wild blue 
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_ yonder of gliding enthusiasts, fly by 
Sky Adventures [web-search.com/ 
eon”. html. 


_ FILL YOUR SAILS 
| World Windsurfing Directory © 


[worldwindsurf.com] makes iteasy _[launch.netl. 


- BOOK YOUR TRIP 

_ New York remains one of the world's 
most fascinating cities. Expedia.com 
offers the best deals we could find 
| for airfare-hotel vacation packages. 


> Just need a room? Whether you're 
_ looking to spend a night at the posh 
_ Regent Wall Street or the economy- 
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GROCER: WEST ROCK/GETTY IMAGES 
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priced Gershwin, you'll find low | 


_ rates and a good selection at 


Quikbook [quikbook.com]. 


> If you're going to Gotham at the 
_ last minute, Site 59 [site59.com] 


offers more than just transporta- 
tion and lodging; complimentary 


_ goodies such as Champagne and 


_ [theholylandexperience.com] is 


“a living biblical museum that takes 


years back in time.” Promises, 


promises! PAMELA DES BARRES 


to skim across the Web. Search its 
vast database by category or loca- 
_ tion (nearly 150 options worldwide). 


> Gear hounds: Stop by Windsurfer. 


i 
! 
i 
i 
| 


_ com for user reviews of new equip- 


ment and an active online swap meet. 


> Hotshots looking to compete can 
get the latest buzz from the Profes- 


sional Windsurfers Association 
[pwaworldtour.coml. 


GO UP, UP & AWAY 
World Wide Web Balloon Pages 


| [euronet.nl/users/jdewildel is all 


about blowing in the wind, with 
links to everything from hot air so- 
cieties to the FBI Hindenberg files. 
It also points to the latest round- 
| the-world attempts. 


> Learn the basics, find a ride, or lo- 


cate a festival at Hot Air Ballooning 
C.F, L.H. 


canapés at a trendy boite typically | 


sweeten a weekend getaway. 


SEE THE SIGHTS 


_ Get your bearings with maps, a 


calendar of events, and a Times 
Square Web cam at NYC & Com- 
pany [nycvisit.com], the official 
Convention & Visitors Bureau site. 


» Before heading into town, head to 


_ The Top 10 Guides [top10guides. 
com] and download the free, 106- 


: | page PDF that ranks New York City's 


| leading landmarks and more. 
a Time Out New York [timeoutny. 


_ com/cityguidel offers itineraries for 
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TRAVELAIDS 


_____ Sites that help speed you on yourway 


Ela err taes eID STE ae | 


THE TRAVELITE FAQ “Take 
off with just one carry-on” is 
_ the motto at Travelite, which 
_ looks at the pros and cons of 
_ different baggage types, from 
_ backpacks to rolling uprights. 
_ Print out trip planners and 
_ packing lists that tuck inside 


| your wallet. [travelite.org] 
_ QUICKAID.COM: AIRPORT DIRECTORY Need to get _ 
a quick haircut? Exchange currency? Visit a chapel before 
your flight? Link directly to international airports to find | 
terminals offering practical services for those on the go. __ 


[quickaid.com/internationalairports.htm] 


XE.COM: THE UNIVERSAL CURRENCY CONVERTER | | | 
If you're heading to Europe, spending will be simpler with the : | 
12-country euro. Find out here how much your dollars are 
worth in the new currency—or in some 180 others. [xe.com/uccl | | 


THE CYBERCAFE SEARCH ENGINE Lose weight: Leave _ 
your laptop home. At any of 6,700 cybercafés in more than | | 
166 countries, you can surf the Net, commune with locals _ | 
and fellow travelers, and pick up Web-based e-mail from 
a Hotmail, AOL, or Yahoo! account. [cybercaptive.com] | 


GLOBAL GOURMET: GLOBAL DESTINATIONS Do you | | 
really want to order that poronkaristys (sautéed reindeer) in Fin- 
land? Maybe not. See what's on the menu in 36 destinations. _ 


[globalgourmet.com/destinations] SUSAN BRESLOW SARDONE 
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DISCOVER LOCAL 
NEIGHBORHOODS 

Start your journey downtown: Dis- 
cover where to dine on dim sum at 
ChinatownNYC.com; then browse 
the bargains on the Lower East Side 
[www.lowereastsideny.coml. 

2 > If you plan to see ground zero, pick 
| up tickets at South Street Seaport 
_ Museum [southstseaport.org]. 
>» Leave time to travel uptown for 
museum-hopping and people-watch- 
ing around New York's Upper East 
Side Community [uppereast.coml. 
This hub links to numerous local 
Web sites, including dozens of 
neighborhood businesses. _S.B.S. 


| walking tours along with its trade- | 
_ mark entertainment listings. Broad- 
way-bound? Use Playbill On-Line | 


i 


[playbill.com] to buy tickets online. | 
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PERSONAL SAFETY 


Got a rottweiler in the house? Even 


if you do, you might want to consult 
those charged with our personal 
protection. The Los Angeles Police 
Department [lapdonline.org] pub- 
lishes crime-prevention tips. 


» The University of Oklahoma's Po- 
lice Notebook [ou.edu/oupd] has 


tips anyone, not just students, can use. 


NEIGHBORHOOD WATCH 


Learn how to organize a local crime- 


naan ean aa es nee eo ms nt ee ra ra Pe Re A Oe en es en ee nH mame 


August and sponsored by the Na- 
tional Association of Town Watch 
[nationaltownwatch.org]. 


SECURITY SYSTEMS 

How burglarproof is your home? 
To identify the weak points, let 
Billy Bad Guy run you through the 
SecureRite.com: Home Security 
Evaluation [securerite.com/saag]. 


>» Before you install any bells or 


whistles, peruse helpful tutorials on 
alarm systems from Better Homes 


watch group at NCPC.org: Neigh- and Gardens at BHG.com: Home 


borhood [ncpc.org/neigh.html. 


ness with window warning decals 
from the National Neighborhood 
Watch Institute [nnwi.org]. 
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Security [bhg.com/homesecurity]. 


> Tell the baddies you mean busi- > For a rundown of available safety 


equipment, see NBFAA: National 
Burglar & Fire Alarm Association: 
Home Services [alarm.org/Industry/ 
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: | | a _ |® Rally your community for Na- | Home_Services/home_services. 
2 ! OOM FOR IMPROVEMENT tional Night Out, held each year in html. Sleep tight! HLL. 


_Learn how to do ityourselfonline 


Once you've dust-busted through spring cleaning, it’s time to up- 
grade the outer perimeters of your domestic environs. “After six 
months in the cabin, everyone is thinking about outdoor living,” 
says do-it-yourself icon Bob Vila, who is host of the nationally syn- 
dicated Bob Vilas Home Again and offers online advice at BobVila.com. 
“A wish list might include a patio, a screen porch, or window boxes.” 

Before you break ground on that sunroom, Vila recommends 
testing your skills on something more modest. “When you're first 
doing home improvement, remodel the inside of a closet,” he sug- 
gests. “See if you like woodworking, and see what you can accom- 
plish.” Or try your hand at tidying a home-office desk: Drill a hole 
for those messy cables and finish it off with a plastic grommet. 

Home-improvement Web sites, including Home & Garden 
Television [hgtv.com] and DIY [diynet.coml], report that traffic 
increased significantly following September 11. With a renewed 
appreciation of home life, people are turning to sites such as 
iVillage: Do-It-Yourself livillage.com/home/doit], which offers guides 
for redoing practically every room of the house. 

Ready to tackle the great outdoors? Try crafting a family bar- 
becue site (search picnic table at Home & Garden Television) or new 
digs for Fido (search doghouse at DIY). If your goals are more tech- 
nical, the Innovative Technology section at BobVila discusses a 
wireless network, which he says is “the next step in home automa- 
tion.” Your mouse may be the handiest tool in your belt. HEIDI LAFLECHE 
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FIND A CAMP 

Whether your child is a budding Bill 
Gates or just a red-blooded kid who 
loves to hike, swim, and roast wie- 
nies, Kids’ Camps.com [kidscamps. 
com] can streamline your quest by 
searching more than 14,000 resi- 
dential and day programs. 
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National Camp Association: Camp 
Advisory Service [summercamp. 
org/guidancel offers free advice. 


FIND A JOB 

Teens looking for a job at camp can 
register at Camp Staff [campstaff. 
coml, an official ACA clearinghouse. 


Affiliated with such stalwarts as & Want more options? Search 3,000- 


the YMCA, the American Camping 
Association lwww.acacamps.org] 
matches your criteria with its 2,000- 
plus accredited members. 

For help on selecting the right 
program for your youngsters, the 
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plus programs at Peterson's: Sum- 
mer Opportunities [petersons. 
com/summerop/ssector.htmll. 


OUTFIT YOUNG CAMPERS 
For rugged outdoor clothing, get 
deep discounts at Campmor.com. 

Coleman for Kids [www.coleman. 
com/coleman/c4k2k] sells pint-size 
versions of the company's trade- 
mark lanterns and tents. 

For name tags and phone cards, 
try CampersMall.com. CREE MCCREE 


CARPENTERS: ALAN THORNTON/GETTY IMAGES; CHILD: JOHN CHURCHMAN/SOLUSIMAGES 


BUY A GIFT 


_ Mother's Day into the search engine 
_ at Macys.com and retrieve dozens 
| of gift ideas to pamper your mother, 
_ from foot baths to diamond jewelry. 


SMOTHER’ e DAY. / 


"SEND E-GREETINGS 


_ Short on time and out of ideas? Type | 
_ short on cash this spring? Use the 


Has the recession left you a little 


| Net to let Mom know you love her. 
_ Cardthartic.com serves up free 


_ electronic companions to its pop- 


> For more exotic products, check Na- 
| an inspirational quotation and de- 


_ tional Geographic's Novica [novica. 
~ com, which sells crafts from around 


| the globe, with the bulk of the prof- 
| its going to local artisans. 

> Gift certificates from Spa Finder 
| [spafinder.com] let Mom decide 
_ how best to indulge herself at spa 
- facilities around the world. 

> When Whitman's Sampler no longer 
| cuts it, give a box of Champagne truf- 
| fles from Teuscher [teuscher.coml. 


i PLAN YOUR GARDEN 

_ Whether you want to plant tea roses 
| in Redmond, Washington, or sweet 
_ potatoes in Podunk, read the regional 
reports at National Gardening | 


_ bles grow in your neck of the States. 
> Looking to make your backyard 
_ bloom? Better Homes and Gar- 


for creating decorative floral beds. 


_ horticultural links from the regularly 
updated The Gardening Launch 
| Pad [gardeninglaunchpad.com], 
_ and tap the video tips at The Taunton 


PILLOWS: COURTESY OF NOVICA.COM; GARDENER: TONY LATHAM/GETTY IMAGES 


_ [taunton.com/finegardening] for 


» Harvest a bounty of more than 4,500 — 


ular Passages paper cards; choose 


vise your own e-card. 


: > Make Mother's Day last all year 


_ long with Egreetings.com; the site 
| lets you send unlimited missives for 
_ an annual fee of $995, and it stocks 
some really funky animated cards. 


For the ultracool mom, we suggest 


_ the boppin’ beatnik salutation with 


the dancing pink flamingos. 


| SHARE FAMILY PHOTOS 


What mother can resist the sight 


_ of her offspring—or the new gen- 
~ eration of grandchildren? Yourfamily. 
| com can help you design a personal 
_ Web site for your clan to enjoy. 

» Upload and share snapshots at 
| DotPhoto [dotphoto.coml. You can 
also create online albums with voice 
~ and text and make your own photo 


| greeting cards. 


| instructions and advice on every- 


CHRISTY EPSTEIN 


| thing from mulching to spine- 
_ friendly digging techniques. 


a Need seeds? Try "the granddaddy ji 


_ of seed catalogs,” Burpee [burpee. 


_ [garden.org] to learn how well your | 
_ favorite flowers, fruits, and vegeta- _ 


com], home of the Big Boy tomato. 
Or fill up that salad bowl with home- 


_ grown veggies from organic seeds, 
_ available at The Cook's Garden 
_ [cooksgarden.coml. 


_ dens [bhg.coml provides 21 plans 


_ LANDSCAPE YOUR YARD 


_ Better Homes and Gardens’ Land- | 


_ LEARN TO COMPOST 


| scaping 101 offers excellent tuto- 
_ rials for designing and budgeting 
~ anew look for your yard. 

> If you'd prefer not to do it your- 


_ Press: Fine Gardening Online | 


self, www.LandscapeUSA.com can 
help you locate a landscaper near 
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_ friendly. Run by women for women. [goodvibes.coml 


aa ay 


Sites that celebrate the pleasure principle = 
Current events are motivating Americans to reprioritize their : | 
lives. The upshot, according to sociology professor Pepper | | 
Schwartz of the ekees, of Washington, is that intimacy is 

* more popular than ever. “If you're fearful | 
and sad, the thing to make you feel not alone | | 


in the world is to connect,” Schwartz says. 


The Lifetime Relationship Quiz Book (Hyperion, 


ual Healing Archive [lifetimetv.com/relationships/pepper_archive.htmll | | 
keep eager visitors clicking for more. Want to spice up your 


love life? Learn more about s-e-x? Visit Schwartz’s picks: 


NERVE.COM If I want a little thrill, something with a lit- 


tle eroticizing, Nerve is the place to go within my bound- 


aries of acceptability. High-class titillating stuff. Inerve.com] & 


THE ALAN GUTTMACHER INSTITUTE This is a first- 


rate site for news and information about reproductive is- 
sues, sexuality, research, and litigation. [guttmacher.org] 


SIECUS The Sexuality Information and Education Coun- 


She is author of Everything You Know About : | 
Love and Sex Is Wrong (Penguin, 2000) and _ 


2002). Her advice columns and chats on Lifetime Online: Sex- 


cil of the United States is a worthy place of reference and | | 


advice for young people. Isiecus.org] 


GOOD VIBRATIONS | peruse the sex shops—the femi- 


nist ones, not the nasty ones. Good Vibrations is female- 
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provides helpful tips in each of its 


online departments, including the 
= all-you-can-rot Composting section. 


For the Ivy League approach to 
backyard decay, study the abun- 
dant data at Cornell Composting 
[cfe.cornell.edu/compostl. 


| FIGHT PESTS 


j= Herbivorous invaders of any size 


_ you, as well as maintenance and 


_ sprinkler-service professionals. 


| With recycling now pretty much a 
| household word and activity, com- 
_ posting is becoming increasingly pop- 
| ular. Gardener's Supply Company 
| [gardeners.com], a retail megasite, 


_ present a clear and present dan- 
| ger to plants. Gardener's Supply 
_ Company once again comes through 
_ with advice and supplies for critter 
| removal under Pest Control, while 
| Victor [victorpest.com] sells plenty 
_ of nonchemical alternatives. 

> For larger, mammalian varmints, 
| who you gonna click? DeerBusters 
_ [deerbusters.coml! DONALD MILLER 
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_ Although the success of HBO’s Six Feet Under is proof positive 
_ that death has its lighter side, there’s nothing amusing about 
being caught unprepared when your time comes. According 
to the MIB Group, an association of North American life in- 


surance companies, applications for life insurance surged 26 

percent in the last months of 2001, while the demand for pro- 

fessional estate planning services rose by about one-third. 
Do you really need to plan ahead? See for yourself: Use 


the calculator at CharlesSchwab [schwab.com] to estimate the 
federal tax and the probate costs your heirs would incur if you 
didn’t leave a will. Schwab also outlines the steps you should 
_ take to establish an estate plan, including how you want your 
property distributed, for example, and what level of medical 


treatment you would choose to extend your life. 
The estate planning center at Nolo [nolo.coml is stocked with 
free research tools and down-to-earth advice, such as: “Do I need 


a will if | own almost nothing?” “Depends who should get the 
nothing.” At LegalZoom.com you can get help making up a will, 
living will, or living trust. For a fee that ranges from $35 to 


_ $429—a fraction of what a local lawyer would charge—Legal- 
- Zoom’s attorneys review your work and then provide the coun- 
sel to make it a binding document, according to the site. Would 
you feel more comfortable discussing your future with a 
professional face-to-face? EstatePlanning.com helps you locate 


a practitioner in your area. DEAN FOUST 
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BUDGET AND SAVE 

Will your child be chanting the Har- 
vard fight song sooner than you'd 
care to admit? Find remedies for 
your red-ink problems at MSN: 
Money: Budgeting and Family Fi- 
nances [moneycentral.msn.com/ 
smartbuy/home.aspI], where in- 
teractive tools can help you cre- 
ate a monthly budget and review 
your spending habits. For those 
who want to stash that newfound 


der their mattress, the site also pro- 
vides a Step-by-Step Guide to the 
savings arena, with strategies for 
getting started and setting goals. 
If you want to dig even deeper, 
enroll in CNNMoney: Money 101 
[money.cnn.com/pf/101], where 


COMPUTERS & 
ELECTRONICS 

Savvy shoppers register at eBay's 
Half.com to scout for new and used 
hardware and software at deeply 


tions, prices are fixed, so there's 

no need for bargain-hunters to bid. 

_» BestPriceAudioVideo.com offers 
cut-rate deals on home electronics; 

join the Shopper's Club for addi- 

tional discounts (it's free). 

» Find refurbished computer hard- 


systems—at Electrified.com. 


CLOTHING & SHOES 


For big savings on everything 
from European footwear to rugged 


dough somewhere other than un- | 


discounted prices. Unlike eBay auc- 


~ ware—from digital cameras to | 
notebooks to complete desktop | 


outdoor clothing to lacy lingerie, © 
click over to Sierra Trading Post | 
[sierratradingpost.coml; use the | 
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Lesson 2 deconstructs “the dubious 
_ joy of budgets” step by step. 


_ MANAGE DEBT 
_ SmartMoney.com: Debt Man- 


_ agement [smartmoney.com/debtl 
helps you wrestle the demon to the 
ground, with advice to the “drown- 
ing’ and dos and don'ts for saving 
money by consolidating debt. 

> Use Quicken.com: Debt Re- 
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duction Planner [quicken.com/ 
shopping/debtl to plot a course 
| back to the black and be debt-free. 
id Return to CNNMoney: Money 101 
for Lesson 9, which includes expla- 
__ nations of "good" and “bad” debt. 
MSN has its own Step-by-Step Guide 
on the issue, with advice on finding 
credit counseling. | DONALD MILLER 


| vendor search tool to nab deals on 
| your favorite brands. 

> Bluefly [bluefly.coml offers up to 
| 75 percent off fashions from Donna 
| Karan, Prada, and other top designers. 
~ Zappos.com is a shoe lover's nir- 
| vana with a guarantee: Find the 
| same footwear for less online, and 
| Zappos will refund you 110 percent 


ALEXIS ADAMS 


of the difference. 


MAN IN WHEELCHAIR: CHIP SIMONS/GETTY IMAGES; SHOES: SIERRA TRADING POST 
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WHAT'S RIGHT FOR YOU? 
MAY 8, 2002 


All eSeminars begin at 2:00 pm ET/11:00 pm PT and are one hour long. 


Manufacturers have released a new round of tablet computers and they're right for many 
specific kinds of jobs. Join PC Magazine's nationally respected columnist Bill Howard as he looks at 
the latest crop of tablet computers he tested in PC Magazine's Labs and describes what he found. Bil 
is joined by industry expert Tim Bajarin, president of Creative Strategies, Inc. Tim is a leading industry 
consultant, analyst and futurist who covers the field of personal computers and consumer technology. 
Bill's insight and Tim’s foresight will provide interesting, entertaining, and immensely practical views on 
these emerging computing devices. 


You can expect to find interaction between the panelists and_ plenty of interaction with the 
audience. Audience polls, Q&A, and plenty of expert opinions will make this FREE eSeminar a 
valuable and enjoyable experience. 


e What PC Magazine means by tablet computers and where they came from 


e What products have unique and interesting features and what those features 
really mean to you 


e How to measure the trade-off between weight, screen size, input devices, cost, 
portability, and usability 


e How to integrate these systems into local area and wide area network systems 


Www.webseminarslive.com 
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You don’t need Alan Greenspan to explain why you can’t get a 
seat at Starbucks in the afternoon. It’s a tough time to be looking 
for a job (how people are still affording those $4 lattes remains a 
mystery). According to the International Labour Organization, 
the airline industry alone has shed some 400,000 jobs world- 
wide since September 11. Even blue-chip companies such as Boe- 
ing, Ford, and Sara Lee have been pink-slipping workers by the 
thousands. In the U.S., the unemployment rate jumped from 4.2 
percent in January 2001 to $.6 percent a year later. The num- 
bers have dipped slightly, but a lot of people are looking for work. 

All of which means that online job-searching is bigger than 
ever. According to Media Metrix, monthly visitors to Monster 
[monster.coml] (the No. 1 job site) soared from 3.9 million in 
December 2000 to 8.9 million in December 2001. Earlier this 
year, both Monster and Yahoo! were in contention to buy rival 
HotJobs, with Yahoo! eventually closing the deal. 

But are the job sites better than ever? As youd expect, many 
of them have fewer listings now than they did a year ago (Mon- 
ster being the notable exception). This is especially true for sites 
specializing in technology-related gigs; listings on Dice.com, for 
example, have dropped from 78,000 to 31,000. Worse, many 
job-search sites seem to have suffered from staff reductions of 
their own. The company snapshots on Vault [vault.com] don’t seem 
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quite as up-to-date as they were a couple of years ago, and the site 
offers less original content. Many sites still give résumé-writing 
and interviewing scant attention—a shame in today’s supercom- 
petitive job market. Yet the sites that have evolved with the times 
have a definite leg up. Use them and they'll give you one, too. 


[AND THE WINNERS ARE... 


BEST OVERALL JOB-HUNTING SITE 

MONSTER 

[monster.com] 

From browsing Monster's listings you'd never guess the economy had 
gone south: In the past year, its listings have shot from 450,000 U.S. sites 
to more than 800,000. Sure, we have gripes; company profiles read like 
promotional brochures, for example. But Monster takes our top hon- 
ors—again—for helping us write résumés, get stellar expert advice, and 
see more listings from more companies than at any other site. Its rivals 
have their work cut out for them. Here's how they fared: 


HotJobs [hotjobs.com] This site still has the best confidentiality fea- 
tures, letting you block specific employers (namely, your current one) 
from seeing your résumé. But in every other way, it plays second fiddle 
to Monster. Stay tuned, however: Solid integration with the great com- 
munity, finance, and news features on Yahoo! may change that. 


Yahoo! Careers [careers.yahoo.com] The HotJobs merger should inspire 
Yahoo! Careers to redesign. As itis, listings are not linked to company pro- 
files, and available research can be woefully out-of-date (the glowing En- 
ron report notes “impressive sales"). And highly relevant info such as layoff 
statistics can be hard to find. Hey, we're already 
hunting for a job; don't give us any more work. 


WSJ.com: CareerJournal [careerjournal.com] 
Though it's produced by the fee-based Wall Street 
Journal site, CareerJournal is free. Information is 
geared toward executives, so don't expect tuto- 
rials on stock options. The jobs database isn't big, 
but the positions tend to be high-paying. 


Vault [vault.coml It's easily the best site for inside info on companies, but 
profiles often seem outdated—perhaps a result of Vault's own layoffs last year. 
It offers relatively few job posts, mostly in financial and legal firms. Still, if that's 
your domain, a terrific networking system steers you to potential mentors. 
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BEST EQUAL OPPORTUNITY SITE 
IMDIVERSITY.COM 


_ limdiversity.com] 


Read the profiles and, more important, see the job 


_ postings of member companies that have made a spe- 


cial commitment to building diversity in their work- 
place. The roster reads like a Who's Who of corporate 
America: Hallmark, Johnson & Johnson, Northrop Grum- 
man, and Verizon, among many others. The News area 
tracks employment trends (not all of them positive), 
and articles on racism and discrimination provide sup- 
port, advice, and all too much proof that “workplace 
diversity” is often more a goal than a reality. 


BEST DISABLED 

WORKERS RESOURCE 

WEMEDIA 

[wemedia.com] 

Long an outstanding nexus for the disabled commu- 
nity, WeMedia does an excellent job helping users find 
both work and the technologies (screen readers, braille 
utilities, on-screen keyboards) that can open up all 
sorts of new employment opportunities. The site cuts 
through legal jargon to explain the Americans with Dis- 
abilities Act and shares the scoop on initiatives such 
as the federal government's Ticket to Work program. 
It also links to local resources for job training and coun- 
seling, as well as to a HotJobs section highlighting 
companies—including AT&T, Microsoft, and UPS—that 
are actively seeking disabled individuals. 


BEST GOVERNMENT JOBS 

USAJOBS 

[usajobs.opm.gov] 

Whether you want to be a U.S. Border Patrol agent or 
an astronaut (given the requirements, think Border Pa- 
trol), USAjobs fills you in on openings, pay scales, and 


eligibility criteria for your dream job with Uncle Sam. The 
site invites you to create and store a resume, learn about 
government benefits (13 paid sick days a year!), and 
check out a special section for internships in government 
(both paid and unpaid). You can apply for many posi- 
tions online—pretty slick for a government operation. 


BEST COLLEGE/ 
NEW GRAD JOBS 
MONSTERTRAK 
[monstertrak.com] 

There was a time when find- 
ing a first job meant spend- 
ing a few hours—okay, 
days—browsing binders in 
the career placement office, 
as cheery a place as a hospital waiting room. Thanks 
to MonsterTrak (formerly JobTrak), students and alumni 
can log on to their school's job page and scan listings 
from any Web browser (as long as their school is one of 
the 1,200 that have partnered with the site). A terrific 
guide for new job hunters explains everything from 
preparing a resume to surviving that first year of work. 
Now if we only had a guide to surviving the 40 after that. 


BEST OVERSEAS JOBS 

MONSTER 

[monster.com] 

Monster is not only our top-pick site for landing jobs 
here in the good old U.S.A,., it also takes the gold when 
it comes to finding work abroad. A network of 21 
global sites gives you easy access to thousands of in- 
ternational opportunities, and Monster's bustling 
chats and message boards bring you up to speed on 
everything you'd ever need—or want—to know about 
getting a visa. Its essential tips on local customs and 
etiquette can help you avoid offending your new hosts. 
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BEST HIGH-TECH JOBS 
DICE.COM 

| [dice.com] 

Dice isn't pretty (and making it so 
would keep Greta Van Susteren’s plas- 
tic surgeon busy into the next decade). 
| But for finding a high-tech position, 
| it's essential viewing. The service lists 
- more jobs than any other site in this 
sector (31,000, versus Computer- 
jobs.com’s 8,000), and it offers sev- 
eral useful features, such as letting 
_ you zero in on just telecommuting 
_ gigs. The site scores, too, for good 


deeds. Earlier this year, it set up the | 


job board Networking Enron X’ers 
Back to Work [enronx.org], waiving 
listing fees for employers willing to 
hire out-of-work Enron workers. 


BEST RESUME HELP 
MONSTER 

[monster.com] 

A great resumée—or, at least, a great 
spin on a mediocre career—is an 


_ essential first step to landing a job. 


_ Monster helps you craft one that not 


only reads well but also won't get 


garbled when you e-mail it. Site ex- 
perts field questions (even tough 
ones, such as how to handle a crim- 
inal record or a long unemployment 
gap), host chats, and moderate a ter- 
rific message board. Monster offers 
a fee-based résumé service, too, but 
skip it: The free stuff is plenty good. 


BEST EMPLOYER INFO 
VAULT 

[vault.com] 

To get the real dirt—ahem, scoop— 
on a company, you've got to go to 
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its employees. You'll find them, too, 
dishing on 3,000-plus companies, on 
Vault's message boards. Be warned: 


The tone can get testy, even con- | 


frontational. And in-depth profiles, | 


available for just a fraction of those | 


firms (mostly in banking, consulting, | 


and law), occasionally seem out-of- | 


date; a report on American Express | 


doesn't mention that much of the | 


company had to be relocated after 


the September 11 attacks damaged 
its headquarters. Still, even with some 
warts of its own, Vault remains the best 
place to vet a prospective employer. 


BEST CAREER-TRENDS 
TRACKER 
WSJ.COM: CAREERJOURNAL 


[careerjournal.com] 


You'd expect a site affiliated with The © 


Wall Street Journal to do a good job 
drawing the big picture, and Career- 
Journal does not disappoint, with ar- 
ticles exploring employment trends 
(and, all too often, downturns) in many 


industries. Indicators, including un- | 


employment figures and layoffs, are | 


meticulously tracked; salary surveys | 


are detailed and mostly up-to-date. | 


An honorable mention in this cate- 
gory goes to Yahoo! News, which 
does an excellent job of tracking lay- 
off and downsizing announcements. 


Too bad this terrific resource isn't bet- 


ter integrated with Yahoo! Careers. 


BEST FREELANCE JOBS 
NET-TEMPS 

[nettemps.com] 

Remember all those “talent auction” 
sites that were supposed to change 


the way we landed short-term gigs? _ 


A few bid-for-work services (notably | 


FreeAgent.com) are still around, but — 


the listings tend to be scarce, the 


process can be drawn-out, and, let's _ 
face it, we'd rather bid on CDs and | 


laptops than on where we'll be go- — 


ing to work come Monday. Net-Temps | 


cuts to the chase, skipping the auc- | 


tions and the request for proposals | 


and simply listing the jobs—upwards | 
of 35,000. The listings are diverse, — 
too, so nurses and paralegals can | 


profit as well as Web designers. 
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perennial Y-Life favorite will point you _ Wanted Jobs searches 120-plus sites 


| BEST JOB-HUNT counseling is worth the money. The | ment resources, including one-stop 

| TUTORIAL Riley Guide boasts the Web's best | centers that provide in-person train- | 
| THE RILEY GUIDE annotated directory of job-related © ing, counseling, and résumé help. 
| [rileyguide.com] sites, covering not just the big guns | | 
| Starting a job search without con- __ butalso hundreds of useful niche sites. | BEST NICHE-SITE | 
| sulting the Riley Guide is like enter- | || SEARCHES | 
| ing a figure-skating tournamentwithout BEST HELP FOR _| WANTED JOBS ! 
| [wantedjobs.com] | 


toward articles explaining the nitty- | _[www.doleta.gov/layoffl (over 3 million listings) in one shot— 


gritty of salary negotiations, follow- | You don't need a Web site to tell you | not Uber sites like Monster and 


up letters, and that eternal favorite, | that joblessness stinks. What you do __ eligible for unemployment benefits or | HotJobs, but sites that focus on spe- 


the job interview. Pick up networking = need: answers to questions about disaster assistance (if your job was lost _ cific industries. All you get are links to 


or interrupted owing to a catastrophe). = matching listings. But this is a quick 
Find out how COBRA health insurance 


works and get links to local govern- 


tips, learn what to do when an inter- _ insurance and benefits—and help in | 


viewer asks an inappropriate ques- _ way to find that one gem of a job you 


_ finding a new position. At this U.S. De- | 


tion, and find out whether career — partment of Labor site, learn if you're | might otherwise have overlooked. m 


sucking up to the French judge. This | LAID-OFF WORKERS | 
| ETA: DISLOCATED WORKERS | 


eee 
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EXTRAS/CAVEATS OVERALL 


[ 


800,000 U.S. jobs—far 
more than at other sites. 


Excellent resumé builder. 
But company profiles 


A staggering array of 
savvy advice. Experts 


Store up to five resumés, 
five cover letters. Can't 


| MONSTER Particularly strong block specific moderate numerous need more depth. 
' for Fortune 100 employers from chats and message Premium service 
ses ra aah companies. Good seeing your boards; they'll even ($30 for six 

search tools, but rivals résumés, but can opt to revise resumes. Great months) gets you more 
Reale Bae toss | offer more options. withhold your contact info. relocation resources. content and tools. 

| ear Ea Yi OO figures, Store one resume, no | Good résume-writing tips; Good résumé builder, 

| but testing reveals far cover letters. Can keep skimpy industry news. but Monster's is better. 
fewer listings than résumé private, Message boards Company profiles 
HOTJOBS oe Ke 

r Monster. Yet large block specific could be better are superficial. No 
| [hotjobs.com] ; 

companies are well employers from organized—and resources for career 
represented, and search seeing it (good move), more active. Interviewing changes or senior work- 
| interface is excellent. and block headhunters. advice is pretty basic. | ers; no expert Q&As. 


300,000 jobs, mostly at 
small companies, from 
CareerBuilder (that 
may change with 
HotJobs acquisition). 
Many search criteria, but 
often screwy results. 


Can store up to five 
résumés, one cover let- 
ter. Can't block 
specific employers 
from seeing re- 
sumés—searchable by 
everyone or no one. 


| Yahoo! Clubs provides |: Advice ofan béried within 
industry-specific newslet- site, listings don't link to 


ters; message company profiles, 
boards delve into and integration 
negotiation tactics, with Yahoo! Finance 
though you'll have to could be better. Layoffs, 
wade through spam. downsizing: well covered. 


[careers.yahoo.com] 


| YAHOO! CAREERS 


1 


| 


Can submit questions to 
site's experts, who weigh 
in on oft-neglected 
topics such as 
telecommuting. 
Special section expressly 
for M.B.A. students. 


Well-written articles ana- 
lyze industry trends, delve 
into complex hiring 
issues. But content 

geared toward vet- 
erans, not new job seek- 
ers. Good salary data. 


35,000 jobs, including Can store résumés and 
ads from the print edition cover letters. Can opt to 
WSJ.COM: of The Wall Street create searchable 
CAREERJOURNAL Journal. Geared 1B profile—recruiters 
[careerjournal.coml toward profession- contact you through 
als, high earners. site, so they don't see 
Awkward search engine. your contact information. 


ners eas nner res ms rnenntn erences meg omens capes eetartmarasoes sera 


Over 15,000 jobs, geared || Store one résumé (no Chatty, often catty, com- Industry channels need 


toward finance and law cover letters); can keep pany message boards are more content. Member 
VAULT more than technical résumé private or loaded with inside Network helps you 
faaicoul or creative. No-frills make it searchable. info. Company “cap- contact thousands 


search engine. Option to display sules” explain inter- of would-be men- 
Listings link nicely to resume without contact view process and culture tors. Site sells detailed 
company information. | info, to stay anonymous. but are often outdated. company profiles. 
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‘HOW WE RATED THE SITES To assess the quantity and diversity of job posts, as well as the ease (or difficulty) of finding them, we searched for multiple occupations and locations at each site. 
We also looked at tools provided for posting résumés and factored in additional resources. Testing took place in February 2002; grades do not reflect enhancements since then. 
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LAURENCE DUTTON/GETTY IMAGES 


DR. WINNIFRED B. CUTLER 
e President of Athena Institute 


Yahoo! Internet Life’s CyberShop | diane oder 


the Latest and Most Internet Savvy | | = Auber 6 hoes a5 
Products and Services Re —— 
e Co-discovered human 


www.aplus.net | pheromones in 1986 


Daosuciite wae eechtgesms oes | Bs Giime 12/1/86; 
ee ee | — Newsweek 1/12/87) 


BIOLUGIST S PRERUMUNES 
POWER your SEA APPEAL 


: Add to your perfume or aftershave. 
air Ss Sake AOE SR Redland AED 2A RTA ESE Se MESSAGE FROM DR. CUTLER: 
A Foreign Affair myforeigniove.com 94 Science’s “GOLD STANDARD . 
he eee aR RETO ge eon Oa Rapp nta ERR IGE GL Tayi Tatar we oh ge eee rer TEST” of whether a product works © 
| is called a double blind, placebo- 
Tempur-Pedic www.tempurpedic 94 controlled study. Both 10X and © 


: 10:13 have had such studies 
pgrade Source www.upgradesource.com 94 and worked for 74%. 


ATHENA PHEROMONE 10x" 


unscented aftershave additive for MEN 


bacus America Inc. 


CCIS www.accis.edu 


merica’s Media Marketing www.ammclass.com 95 


igital Software Company www.digitalcompany.cc 95 


Ei Printing www.checksforless.com 95 


European Connection www.yh.euroladies.com 94 


Hotel Reservation Network www.hoteldiscount.com 95 


Martin Kropf Aaron Woloff Kathy Rosa 
212-503- 5067 212-503-5112 212-503-4847 


Osbourne Traill Jason Sparks 
212-503-3284 212-503-4849 


MARKETLINK SALES 
1-877-267-2315 


(e-mail) “My sex life was deader than dead. After 
using your product, | now have a wonderful girlfriend that is 
head over heels in love with me and my sex life has never 
been better. Women come on to me all the time. My professional 
life as a computer consultant is booming with women as my pri- 
mary Clients. Was it the Pheromones? | am not sure, but | am not 
willing to risk finding out otherwise! Send me another bottle!” 


6/25/99 “in 1986 Dr. Winnifred Cutler, a biologist 
and behavioral endocrinologist, codiscovered pheromones.*** 
74% of the people who tested a commercial product called 


Why do so many | 
Athena [Pheromone 10X], developed by Dr. Cutler, experienced 
S [fu den [ SC h oose an increase in hugging, kissing nee he ea 


ACCIS for their degree? 
unscented fragrance additive for WOMEN 


fF [ fF x | B / q i T Vv (CA) “I love your product. It really jump-started my 
life! Oh Dr. Cutler, | am so glad to talk to you directly. | could be 


a poster girl for your products.*** Holy Toledo, | feel like a new 
woman since | have started using the 10:13.*** | wasn’t 
Study at your own pace married when | started using the Athena. And now | am 
Enroll anytime married. *** | think you are wonderful!” 


No classes to attend 
Affordable for everyone 


Add to your perfume or aftershave. These odorless additives 
contain synthesized human pheromones. Vials of 1/6 0z, added 


VA eligible to 2-4 oz. of your fragrance, should be a 4 to 6 months’ sup- 
DANTES Affiliated “- popes your we rl Ory sre _ oe 
New MIS degree e 
For a free catalogue 
call 1-800-767-2427 (Send me vials of 10X for men C800 50 andlor 
‘sit “ vials of 10:13 for women @$98.50 and __ empty blue bottle | 
pba narkin filles ' (2 oz. screw cap) @ $5.00 foratotal*of US$__ Enclosed! 
www.accis.edu toms J 1 eres “Money Order CIVisa/MIC/Disc. | 
chin ovebibd ptes , “ ¢ Information Sciences Rea ie tus ! 
1 Address | 
cn atnceid tte ae eee AOTC! : 
Phone email 
L___“PAacd 6% tex, Canada acd US $750 each. Other countries call YAty _ | 


(© | 
ACCREDITED MEMBER DISTANCE EDUCATION AND TRAINING COUNCIL 
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Upgrading? 


The Hottest Computer Products. 


UpgradeSource.com 


The Computer Hardware You Want. 


Recognized by NASA 


www.upgradesource.com 
(800) 961-5889 


« 4 Star Hotels 

*75,000+ photos 

* 1000's of suc- 
cessful marriages 
since 1995 


Olga 
Age 28 - Teacher 


e 7 to 22 day tour options 
« 5 Socials - 100’s of ladies 


A foreign Affair, 3629 


European Connections & Tours, Inc. 


World's Largest International Introduction Service 


omance Tour 
lyForeignimye.co 


Beautiful, educated, sincere 
ladies are seeking friendship 
and marriage wit 

foreign men of all ages! 


Color 
Photo Catalog 


(800) 334-7077 


Tel: 770-458-0909 


. Weightless 
rs Sleep 


Technology you 
must feel to believe. 


“~ ur sleep breakthrough is recognized by 

| NASA, raved about by the media, extolled 

“4, worldwide by over 25,000 sleep clinics, 
physicians, and health professionals. 


Yet this miracle has to be felt to be believed. 


While the thick, ornate pads that cover most mat- 

tresses are necessary to keep the hard steel springs 

inside, they create a hammock effect outside— 
: and can actually cause pressure points. Inside 
e ~~ our bed, billions of micro- 
— poroscopic memory cells 
function as molecular springs 
that contour precisely to your 
every curve and angle. 
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Tempur-Pedic’s 

Swedish scientists 

used NASA’s early anti- 

G-force research to invent a 

new kind of viscoelastic bedding 

—TEMPUR pressure-relieving material — 

that reacts to body mass and temperature. It se/f- 

adjusts to your exact shape and weight. And it’s 

why millions are falling in love with the first 

really new bed in 75 years: our new high-tech 
Weightless Sleep product. 


It uses no motors, switches, air pumps, or water 
heaters. It contains nothing mechanical or elec- 
trical. It can’t break, leak, short-circuit, or stop 
working, it never needs turning, rotating, or flip- 
ping. It makes all other beds woefully obsolete! 


And, unlike other mattresses, Tempur-Pedic’s 


-euroladies.com 


© Copyright 2002 by Tempur-Pedic, Inc. All Right Reserved) 


FREE SAMPLE of TEMPUR*® pressure- 


relieving material, the molecular nucleaus 
heart of Tempur-Pedic’s legendary Weighiless 
Sleep bed, is yours for the asking. You also get 
a free video and Free Home Tryout Certificate. 


Swedish Sleep System” transmits practically no body 
motion between sleep partners. 


Small wonder, then, three out of four Tempur- 
Pedic owners go out of their way to recommend 
our bed to close friends and relatives—and 82% 
tell us it’s the best bed they've ever had! 


Please call, without the least obligation, for a FREE 
DEMO KIT. Better yet, phone or send us a fax. 
You'll receive a free sample, a free BETTER SLEEP 
video, a Consumer Guide, a Factory-Direct Price 
List...and a Free HOME TRYOUT CERTIFICATE. 


or fax 1-859-514-4423 


4, PRESSURE RELIEVING 
SWEDISH MATTRESS AND PILLOW 


Tempur-Pedic, Inc., 1713 Jaggie Fox Way, Lexington, KY 40511 


For more information: 


Website: www.digitalcompany.cc 
Email: sales@digitalcompany.cc 


Phone: 888-843-8562 
» FAST turn-around, low-cost shipping 


who = Software compatibility guaranteed! 


\ : Quicken® / Quickbooks® / MS Money‘ 
) : es Peachtree® / Custom programs and many more! 


Your logo imprinted FREE 


CKS! 


13 check colors available in many styles 
Business stationery, all kinds of envelopes 
Deposit slips, carbonless manual forms 
Software-ready laser invoices and statements 


Now offering toner/inkjet cartridges 


The Excellence in Printing Company 


EiPrinting 


Call: 800.245.5775 _ 
Fax: 800.893.0177 


Email: info@checksforless.com 


www.checksforless.com 


AMERICA’S 


MEDIAMARKETING,,, 
1-800-647-7902 www.ammclass.com 


| @ VACATION RENTALS 

6200+ VACATION RENTALS 
http://CyberRentals.com. Rent homes, 
villas, condos direct from owners. Call 
1-800-628-0558 for FREEcolor magazine. 
CyberRentals.com 


OF INTEREST TO ALL 


CABLE T.V. DESCRAMBLERS & Test Chips All 
major brands, 30 day money back Guarantee. 
1 year warranty, WSL Electronics 800-208-2638. 


HOTELS 


x er DISCOUNT HOTEL RATES Vegas*New York* 
 lechnologts > Orlando 177 Cities - up to 70% off. 
All Mejor Credit 1-800-686-8486 hoteldiscount.com 


Cards Acceptect. PERSONALS 


800-554-2776 C.0.D.’s Accepted 
TALK TO LOCAL PEOPLE NATIONWIDE! 


http: // www.arrowtek.com 
Visit our new Division at bighangsiectronics.com nim 1-800-765-L1V corer Men call .69 


Visit www.ammYahoo.com 


DESCRAIIBLERS 


ze) Day Trial 
Product Catalog 
1 Year Warranty #a 


Bata 


Why pay full price for a hotel room? 


New York Orlando 
5995 | 3995 
San Francisco 


4995 


Las Vegas 


2995 


on the places you want to stay! 


hotels.com lowest price guarantee does not apply to all dates or properties. See www.hotels.com for further details. 


Web Hosting 


State-of-the-art Webhosting 
www.aplus.net 


Toll Free 877 A-PLUS-NET 
877-275-8763 
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Did we forget our 
medication today? 


BY SCOTT ALEXANDER 


THE TOTALLY SAWA- 
SOME DEVON SAWA 
FAN CLUB PAGE! 


WHEN THE EDITORS OF A HUMOR SITE POSTED 
an over-the-top parody of a teen heartthrob 
fan page, they naively thought their satire 
would be the funniest thing on the site. Lit- 
tle did they know that reality, in the form of 
sincere e-mails from teenage girls, would up- 
stage them. A taste: “Your eyes are fantastic, 
your mouth is very burning, | like your ‘long’ 
hair and | send you a very very big kiss in your 
mouth.” [rumproast.com/devonl] 


ME AND MY MONKEY IN 32 LOCATIONS 


PONG 


BACK IN 1972, PONG BLEW OUR MINDS AND 
started an entertainment revolution (to- 
day's hard-core gamers owe it all to that 
dot and two lines). Now, 30 years later, the 
marvels of technology allow us to see ex- 
actly what happens down there amid the 
ones and zeroes of the mean streets of 
Pong. Let us warn you: It ain't pretty. You'll 
laugh, you'll cry, you'll learn what happens 
when you try to mess with the line judge. 
[madblast.com/oska/humor_pong.swfl 


WHETHER YOU'RE ATOP A SAND DUNE OR IN THE WILDS OF ANTARCTICA, INA BOARDROOM 
or a tenement, waiting for a train or basking near some raging rapids, any place is a 
good place for you and your monkey, and this site proves it. Just make sure you doc- 
ument the occasion with a photo. What's that? You don’t have a monkey? What are 
you, some kind of freak? [www.aa.alpha-net.ne.jp/tetsxx/monkey.htmll 
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guys, consider yourselves warned. [rain-street.org/fightcrime.html 


MEGABALL 


THE MEGABALL SCARES THE BEJESUS OUT 
of us. It now weighs more than 12'4 pounds 
and contains enough stored energy to 
power a 60-watt lightbulb for 300 million 
years. When bounced on the seventh floor 
of its owner's building, it can be clearly 
heard on the second, and its owner is 
adding to it all the time. “Only 3.3 x 1034 
more rubber bands are necessary to turn 
Megaball into a neutron star.” How com- 
forting. [web.mouser.org/megaballl 


THEY FIGHT CRIME! 


“HE'S AN OLD-FASHIONED GAY WEREWOLF WITH A SECRET. SHE'S A VIOLENT 
renegade angel with a song in her heart and a spring in her step. They fight 
crime!” And who can blame them, given their alter egos: “He's an all-Amer- 
ican umbrella-wielding boxer from the hood. She's a radical kleptomaniac 
safecracker from a secret island of warrior women. They fight crime!” And 
once you ve created your own customized crime-fighting duo, you will, too. 
Why? Because “he’s an immortal pirate cyborg with nothing left to lose. 
She's a scantily clad thirtysomething nun fleeing from a satanic cult.” Bad 


GET\YOUR 
DAILY WEIRDNESS 
FIX AT 
YIL-COM/STRANGE, 
YA FREAK 


ILLIAMS; BANANA KICKING DOG: BOB THOMAS/GETTY IMAGES 


PONG: MADBLAST.COM; SAWA: KEN BANK/RETNA; RUBBER-BAND BALL: MOUSER 


DODGE NEON. | love her, Jerry, but | need more room right 


now. And the Neon R/T gives me lots of room and, with 150 peak GRAB LIFE BY THE HORNS 
horsepower, I’m back in the fast lane. Jerry, | love my new Neon, 


and so does her sister. Call or visit 
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The Jerry Springer Show, courtesy of Studios USA Television Distribution LLC. c - 
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Co eS Crisp, Clean, Refreshing. 
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